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LoisWille 

of  The  Chicago  Daily  News: 

When  she  i| 
reports, 
readers  .1 

respond. 

Lois  Wille  is  an  unusual  newspaperwoman. 


A  reporter  in  the  best  sense  of  the  word,  she  has  a  special  quality  with 
people.  She  goes  where  they  are,  she  understands  their  concerns,  and  when 
she  reports  those  concerns  for  public  debate,  she  gets  action. 

Her  stories  on  lead-poisoned  children  aroused  government  officials  to 
establish  a  stringent  program  for  repair  and  rehabilitation  of  slum  housing. 
Her  series  on  birth  control  led  Illinois  to  become  the  first  state  to  distribute 
free  birth  control  information  and  supplies.  And  her  series  on  mental 
hospitals  resulted  in  a  new  state  law  that  guarantees  citizens  a  court  hearing 
if  they  are  committed  without  their  consent. 

Now,  in  her  new  series  on  abortion,  Mrs.  Wille  goes  beyond  the  usual 
arguments  for  and  against.  She  deals  instead  with  people— the  women  who 
are  getting  abortions  today  and  the  people  who  are  providing  them, 
legally  and  illegally. 

Lois  Wille  has  won  numerous  awards  for  her  in-depth  reporting,  including 
a  Pulitzer  Prize.  She  is  a  vital  part  of  the  new  Daily  News— tuned  to 
today’s  generation  and  responsive  to  their  needs— a  “now”  reporter  for 
“now”  people. 


Chicago  Daily  News 

Marshall  Field,  Publisher 
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He's  a  High  School  Student 


QUESTION:  Will  this  high  school  student  read  your 
newspaper  after  he  leaves  school? 

QUESTION:  If  he  doesn't,  who  will? 
QUESTION:  How  can  you  make  sure  high  schtx)! 
students  in  your  town  will  read  your  newspaper  when 
they  grow  up? 

ANSWER:  By  offering  them  a  well  organized 
Newspaper  in  the  Classroom  Program  Now... even 
before  they  enter  high  school! 

Copley  Newspapers  can  help  you  till  this  readership 
gap... and  for  only  pennies  a  day. 

THE  COPLEY  LIBRARY  OF  TEACHING  AIDS 
For  Elementary  School 

Two-Week  Teaching  Unit  •  Man  and  His  Environment  (Ecology)  • 
Developing  Creative  and  Critical  Thinking  Skills  •  't  our  Newspaper: 

An  Exciting  World  at  't'our  Fingertips 

For  Junior  and  Senior  High  Schoois 

Teaching  Aids  for  Social  Sciences 

The  English  Series:  The  Literary  Epic  •  The  Short  Story  •  The  Drama 
(including  Shakespeare)  •  Nontictional  Writings  •  Guide  for 
9th  Grade  English 
Copley  News  Service  Reports 

Send  for  price  list  and  free  btxtklet  on  how  to  start  a  News-  m 
paper  in  the  ClassrtHtm  program  on  your  newspaper  to:  J 

Department  of  Education  V 

Copley  Newspapers  ^ 

940  Third  A  venue 

San  Diego,  California  92112  ^ 


Department  of  Edut  ution 


You  re  a  Newspaper  Publisher 


Rochester's  innovative  Times-Union,  that's  which. 

Half  a  million  people  live  in  exurban  areas  surrounding 
metropolitan  Rochester,  in  towns  and  villages  like  Wayland,  N.Y. 

The  Times-Union  features  special  regional  editorials  each 
Monday  in  its  regional  editions.  They're  written  by  our  regular 
editorial  page  staff,  often  using  information  supplied  by  on-the- 
scene  staffers. 

Regional  editorials  have  dealt  with  everything  from  rural 
rock  festivals  to  village  pollution.  They  give  our  editorial  pages 
the  same  world-national-neighborhood  balance  readers  have 
grown  to  expect  from  the  rest  of  the  paper. 

Good  newspapers  serve  ALL  their  readers.  We  are.  We  do. 

Gannett  Rochester  Newspapers 

55  Exchange  Street,  Rochester,  N.Y.  14614 


Guess  which  major  U.S.  daily  devotes 
lead  editorials  to  villages  like  this. 


Press  and  Public  — 

A  Responsible  Partnership 
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HAVE  THE  WORD 
AROUT  DRUG  ARUSE 

Once  a  big  •  city  problem,  drug  abuse  has  become  a 
dilemma  facing  every  playground  in  the  nation.  The  St. 
Petersburg  Times  and  Evening  Independent  felt  a  re¬ 
sponsibility  to  spell  but  the  problem  for  Florida's  con¬ 
cerned  public  and  legislators. 

Prize  *  winning  reporter  Bette  Orsini  visited  prisons  and 
juvenile  correctional  centers,  interviewing  victims  of 
the  full  range  of  hard  and  soft  drugs.  Their  stories, 
which  ended  in  agony  and  destruction,  had  begun 
with  the  curiosity  of  children,  the  urge  to  be  "with  it." 

Response  to  the  series  was  immediate.  The  Times  re¬ 
printed  the  articles  in  an  eight-page  tabloid:  "The 
Way  In  Is  Easy  —  But  No  One  Knows  A  Way  Out." 
Within  two  days,  60,000  were  distributed.  Florida  Dis¬ 
trict  of  Kiwonis  International,  dedicated  to  a  cam¬ 
paign  against  drug  abuse,  joined  The  Times  in  printing 
400,000  additional  copies,  delivering  them  to  school 
children  from  Pensacola  to  Key  West. 

Florida's  Superintendent  of  Schools  wrote,  "Our  teach¬ 
ers  can  effectively  use  these  sections  in  drawing  atten¬ 
tion  to  drug  dangers."  Chairman  of  the  Governor's 
Task  Force  on  Narcotics  and  Dangerous  Drugs  re¬ 
quested  5,000  copies.  A  Times  reader  wrote,  "You  are 
playing  the  role  a  newspaper  should  ploy  in  the  com¬ 
munity." 

Soon  after  the  drug  tabloids  were  distributed,  legisla¬ 
tion  was  passed  establishing  a  comprehensive  pro¬ 
gram  of  drug  treatment,  prevention  and  rehabilitation. 

In  Florida,  a  responsible  press  and  public  worked  to- 
k  gether  to  draw  the  battle  lines  against  a  threat  to 
k  our  children. 
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EDITOR  &  PUBLISHER  CALENDAR 


MARCH 

4-9 — New  York  State  Publishers  Association.  Paralsio-Marriott  Hotel,  Aca- 
pulcol,  Mexico. 

7-9 — SNPA  Mechanical  Conference  (Western).  Sheraton  Hotel,  Dallas. 

7-9 — Texas  Dally  Newspaper  Association.  Fairmont  Hotel,  Dallas. 

7-10 — INCFO-NPRA  seminar  on  compensation  practices.  Marriott  Motor 
Hotel,  Atlanta. 

10- 13— Mid-Atlantic  Newspaper  Mechanical  Conference.  Chalfonte-Had- 
don  Hall,  Atlantic  City,  N.J. 

11- 13 — Suburban  Newspapers  of  America.  Drake  Hotel,  Chicago. 

12- 13 — Newspaper  Advertising  Executives  of  the  Carolines.  Velvet  Cloak 
Inn.  Raleigh.  N.C. 

13- 14 — Texas-New  Mexico  AP  Managing  Editors.  Downtown  Holiday  Inn, 
El  Paso. 

13- 15 — Midwest  Circulation  Managers  Association.  Hotel  Muehlebach, 
Kansas  City,  Mo. 

14- 16 — Central  States  Circulation  Managers  Association.  Hilton  Hotel, 
Indianapolis. 

14-26— API  seminar  for  publishers,  editors  and  chief  news  executives. 
Columbia  University,  New  York  City. 

17-18 — Penney-Missouri  honors  conference.  Columbia,  Mo. 

17- 19 — Composition  Systems  seminar.  Rochester  Institute  of  Technology. 
Rochester,  N.Y. 

18- 20 — New  York  Press  Association.  Hotel  Syracuse,  Syracuse,  N.Y. 

18  20 — North  &  East  Texas  Press  Association.  Contessa  Inn,  Longview. 

19- 21 — Northwest  Mechanical  Conference.  Hotel  Leamington.  Minneapolis. 

I  25-26 — New  Jersey  Press  Association  Newspaper  Institute.  Molly  Pitcher 
|_  Inn,  Red  Bank,  N.J. 

25- 27 — National  Newspaper  Association  government  workshop.  Washington, 
D.C. 

26- 27 — Texas  Press  Association  mechanical  conference-  Sam  Houston  State 
University,  Huntsville. 

I  26-27 — Hoosier  State  Press  Association.  Hilton  Hotel,  Indianapolis. 

1  26-27 — Sigma  Delta  Chi  Region  10  Conference.  Union,  Washington. 

28-April  9 — API  seminar  for  investigative  reporters.  Columbia  University, 
New  York  City. 

31-April  2 — Georgia  Press  Association.  News  workshop.  University  of 
I  Georgia,  Athens. 


APRIL 

1-3 — PNPA-IAMA  Display  Advertising  Conference.  Pocono  Manor  Inn, 
Pocono  Manor,  Pa. 


FEBRUARY 

6- 7 — Retail  Advertising  Conference.  Ambassador  Hotel,  Chicago. 

7- 10 — Southern  Classified  Advertising  Managers  Association.  Durham's 
Hotel,  Durham,  N.C. 

9-10 — Computer  Users  in  Graphic  Arts.  Howard  Johnson  Motor  Lodge, 
Civic  Center,  New  Orleans. 

11-13 — South  Carolina  Press  Association.  Columbia-Sheraton,  Columbia. 

11-13 — Ohio  Newspaper  Association.  Neil  House  Motor  Hotel,  Columbus. 

11-13 — Alabama  Press  Association,  Parliament  House  Motor  Hotel,  Birm¬ 
ingham. 

13- 15 — Midwest  Newspaper  Advertising  Executives  Association.  Arlington 
Hotel.  Hot  Springs.  Ark. 

14- 16 — New  York  State  Society  of  Newspaper  Editors.  Park  Sheraton  Hotel, 
New  York  City. 

14-26— API  seminar  for  Sunday  editors.  Columbia  University,  New  York 
City. 

18- 20 — Georgia  Press  Institute.  University  of  Georgia,  Athens. 

19- 20 — West  Texas  Press  Association.  Sul  Ross  College,  Alpine,  Texas. 

19-20 — Oregon  Press  Conference.  Eugene  Hotel,  Eugene. 

j  19-21 — Maryland-Delaware-D.C.  Press  Association.  Lord  Baltimore  Hotel, 
Baltimore. 

19- 21 — Mississippi  Valley  Classified  Advertising  Managers  Association  and 
National  Telephone  Supervisors  School.  LaSalle  Hotel,  Chicago. 

20 —  Colorado  AP  Association  Brown  Palace  Hotel,  Denver. 

20- 21 — Texas  Press  Association,  web  offset  seminar.  Holiday  Inn,  Beaumont. 

21- 23 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

21- 24 — SNPA  Foundation  workshop  on  newspaper  libraries.  University  of 
Texas  Austin. 

22- 23 — New  England  Newspaper  Advertising  Executives.  Sheraton  Plaza, 
Boston. 

28-March  12 — API  seminar  for  Sunday  and  Weekend  newspaper  editors. 
Columbia  University,  New  York  City. 
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Calvin  Tilton  operates  a  large  farm  in  Lucas  County,  Ohio. 
For  years  he  lost  valuable  fertilized  topsoil  through  runoff 
into  streams  that  empty  into  Lake  Erie. 

The  nearby  Maumee  River,  for  example,  dumps  about  3  tons 
of  silt  per  minute  into  the  lake  at  Toledo.  But  Mr.  Tilton's 
topsoil  is  no  longer  a  significant  part  of  this  flow.  He  has 


built  grass  waterways,  terraces,  and  settling  basins  to  trap 
the  soil  that  would  otherwise  be  lost  in  drainage. 

But  there  are  still  many  farms  that  are  losing  valuable  top¬ 
soil  and  the  fertilizers  that  go  with  it.  All  of  this  helps  to 
"poison"  the  lake. 

How  could  this  be? 

Read  this  statement  by  Dr.  Richard  L.  Means  in  the  August- 
September  1969  issue  of  Natural  History: 

"Take  the  case  of  the  pollution  of  Lake  Erie.  The  runoff 
of  phosphate  fertilizers  from  hundreds  of  Ohio  farms 
has  had  a  significant  role  in  the  pollution  of  the  lake.  The 
phosphates  (and  nitrates)  became  nutrients  for  a  fan¬ 
tastic  growth  of  algae  in  the  lake — accelerating  the 
natural  process  called  eutrophication.  The  western  basin 
of  Lake  Erie  is  covered,  during  the  summer,  with  an  800- 
square-mile  mass  of  algae,  two  feet  thick.  This  tremen¬ 
dous  algae  growth,  in  turn,  removes  much  of  the  oxygen 
from  the  water,  which  makes  life  impossible  for  the  more 
desirable  forms  of  life  (game  fish,  etc),  and  also  makes 
swimming  a  messy  and  risky  business.  As  a  result,  the 
value  of  Lake  Erie  as  a  recreational  resource  has  declined 
tragically." 

Professor  Means  goes  on  to  observe,  "industries  and  munic¬ 
ipalities  that  dump  their  wastes  into  the  lake  are  also  to 
blame."  We  agree. 

Industries  such  as  our  Lackawanna  steel  plant  on  Lake  Erie 
near  Buffalo  have  helped  to  pollute  this  once  beautiful  lake. 
We  are  now  approaching  the  final  stages  of  a  $23-million 
program  to  control  water  pollution  at  this  plant. 

The  problem  is  immensely  complex.  Would  you  forbid  the 
use  of  fertilizers  on  farms?  Would  you  shut  down  municipal 
sewage  plants  that  don't  meet  rigid  standards?  Are  you  pre¬ 
pared  to  pay  higher  taxes  to  build  better  treatment  plants? 

Tricky  problems,  you  will  agree. 

Meantime,  we  are  going  full  speed  ahead  with  programs  to 
clean  up  our  air  and  water  pollution,  and  not  just  around 
Lake  Erie,  but  in  all  areas  where  we  have  plants.  We  want 
to  be  good  neighbors  everywhere.  You  can  count  on  it. 
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The  Sperry  and  Hutchinson  Company  includes: 


Business  services 
S&H  Green  Stamps 
S&H  Travel  Awards 
S&H  Incentive  Division 
S&H  Mail  Marketing 
State  National  Bank 
of  Connecticut 
SNB  Computer  Center 
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Home  Furnishings  Complex 

Bigelow-Sanford 

Lea  Industries,  Inc. 

The  Gunlocke  Company 
Paragon  Design,  Inc. 

Department  Stores 
Hens  &  Kelly 


CATCH-lines 

By  l>en(>ru  Williamson 

THE  NAMED’S  THE)  THING — The  new  t^heriff  of  Parke  Coun¬ 
ty,  Indiana,  lias  an  appropriate  name — Gary  Cooper.  That’s  the 
obser\ation  of  Howard  Stevens  in  his  “Valley  Views”  column 
in  the  1  erre  Haute  (Ind.)  Sunday  Tribune-Star.  Howard 
also  notes  that  old  string-saving  hobby  has  survived  with  Don 
.Swango  of  Charleston,  Ill.,  who  began  with  one  piece  of  string 
five  years  ago  and  has  strung  himself  up  so  successfully  he  now 
has  a  giant  ball  six  feet  in  circumference.  By  necessity  the  string 
ball  stays  under  the  kitchen  table.  Swango  can’t  get  it  out  any 
door  of  the  room  .  .  .  Dick  Tracy  covers  the  police  beat  for  the 
Hart  Chester  (N.Y.)  Daily  Item. 

*  *  * 

•ALL  THINGS  CONSIDERED,  a  column  by  Doyle  K.  Getter 
of  the  Miliiaukee  Journal  staff,  carries  delicious  conversational 
bits  from  the  younger  set  in  town,  with  names  and  addresses. 
One  column  last  week  included  observation  by  a  two-year-old 
after  looking  at  light  clouds  obscuring  the  sun,  “It  looks  like 
we’ve  got  a  dirty  sun  today.”  Then,  a  student  teacher  in  an 
elementary  class,  after  printing  the  word  “hat”  on  the  black¬ 
board,  asked  for  suggestions  on  spelling  the  plural.  Answers: 
hates,  hattes,  hats.  When  she  asked  the  class  how  to  decide 
which  was  correct,  a  confident  voice  came  from  the  rear  of  the 
room:  “I  think  the  only  thing  we  can  do  is  take  a  vote.” 

*  *  * 

SHOULD  I  W  EAR  CLOTHES  TO  A  W  EDDING?  That’s  the 
title  for  a  book  by  Diana  Ricardo,  the  Vancouver  Sun  fa.shion 
editor.  In  a  review,  Doyle  Klyn,  Weekend  Magazine  women’s 
editor  for  the  Toronto  Telegram,  declared:  “.  .  .  The  book 
isn’t  as  flighty  as  its  title.  It’s  a  basic  guide  to  grooming  as  well 
as  fashion,  with  tips  on  everything  from  using  curtain  tie-backs 
I  to  jazz  up  your  tired  old  dress  to  using  mayonnaise  to  jazz  up 
your  tired  old  face.” 

*  *  * 

DEFINITIONS  DEPARTMENT— “A  journalist  is  a  grum¬ 
bler,  a  censurer,  a  giver  of  advice,  a  regent  of  sovereigns,  a 
tutor  of  nations.  E'our  hostile  newspapers  are  more  to  be  feared 
than  a  thousand  bayonets.’’  Who  said  that?  Louis  Mandell  oV 
Manchester,  N.H.,  revives  it  from  Napoleon’s  scribblings  and 
scratchings. 

*  *  * 

HE)ADY  HE.\DS — Valda  Cooper,  managing  editor  of  the 
Farmington  (N.M.)  Daily  Times,  sends  along  “Miss  Defender 
Weds  Judge  W  .  D.  W  ilson”  from  her  paper’s  story  on  the  mar- 
I  riage  of  the  former  Miss  Indian  America  II,  Mary  Loui-se 
Defender,  to  Judge  Wilson,  who  was  with  the  Navajo  code 
talkers  of  World  War  II  in  the  Pacific.  A  one-column  head  in 
the  Raleigh  (N.C.)  Netvs  and  Observer  telling  how  school  kids 
had  been  reaching  over  the  balcony  of  the  House  Chamber  in 
.  the  State  House  and  lifting  hands  and  metal  numerals  as 
souvenirs:  “Tick.  T  ck.” 

*  *  * 

OUT  IN  RENO,  Ira  Ilarkey,  who  won  a  Pulitzer  for  editorial 
writing  in  1963,  is  finishing  a  book  on  Alaska  before  tackling  his 
dissertation  for  a  doctorate  in  political  science  at  Ohio  State 
University.  Since  selling  his  Pascagoula  (Miss.)  Chronicle  in 
,  ’63,  Harkey  wrote  a  book,  taught  journalism  at  Ohio  State, 

!  served  as  Carnegie  visiting  professor  at  the  University  of  Alas¬ 
ka,  and  worked  on  the  degree.  One  of  his  sons,  Ira  Harkey  HI, 
is  associate  editor  of  the  Frankfort  (Ind.)  Morning  Times. 

*  *  * 

SWEEPING  THE  DESK  CLEAN— When  Weldon  Owens  of 
the  Dallas  Times  Herald  catches  up  with  the  back  log  of  desk 
accumulation  in  his  “Cross  Country”  column,  he  runs  a  head: 
“Notes  Past  Due  (but  still  bearing  interest).” 

*  *  * 

MOUNTAINS  AND  MOLEHILLS  is  the  title  chosen  by  edi¬ 
tor-publisher  Bill  F.  Murray  for  his  editorial  space  in  the 
Mountain  Gazette,  Estes  Park,  Colorado.  Then  there’s  the  slogan 
;  for  the  Houlton  Pioneer  Times:  “The  Only  Newspaper  in  the 
i  World  Interested  in  Houlton  Maine.”  Bill  Nichols  writes  a 
I  sports  column  tagged  “Nichols  Worth”  for  the  Cleveland  Plain- 
I  Dealer. 
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A  simmering  controversy  over  Army  spying 
on  civilians  has  exploded  with  disclos¬ 
ures  by  Jared  D.  (Jed)  Stout,  reporter  for 
Newhouse  News  Service. 

Stout,  on  December  15, 1970,  exclusively 
revealed  charges  by  ex-Army  agent  John 
M.  O’Brien  of  Evanston,  111.,  that  military 
intelligence  agents  in  the  Chicago  area  had 
conducted  surveillance  in  secret  on  more 
than  800  groups  and  persons,  including 
Sen.  Adlai  E.  Stevenson  111  (D-Ill.). 

Stout’s  exclusive  story  was  featured  in 
Newhouse  newspapers  December  16,  and 
later,  through  distribution  by  the  Chicago 
Daily  News— Sun-Times  Wire  Service,  in  other 
papers  throughout  America.  It  was  given 
banner  display  in  the  Chicago  Daily  News 
and  front-page  space  in  the  Washington 
Evening  Star. 

Within  a  few  hours  after  Stout’s  story  became 
publicly  known.  Sen.  Sam  Ervin  (D-N.C.), 
chairman  of  a  Senate  constitutional  rights 
subcommittee  which  has  been  inquiring 
into  military  intelligence  activities,  con¬ 
firmed  Stout’s  reporting  in  remarks  to  the 
Senate.  Stout  wrote  daily  stories  for  the 
Newhouse  newspapers  which  echoed 
through  the  hall  of  Congress.  From  that 
point,  the  Stout  story  took  off. 


This  is  relevance. 


NEWHOUSE  NEWSPAPERS 


Editor  6l  Publisher 

®  THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member,  Audit 
'/a  ADI^”  Bureau  of  Circulations 
n^Atju>7Z  Member,  American 

^  o  Business  Press  Inc. 

I  »' 


6  Mo.  average  net  paid  June  80,  1970 — 26,168 
^newal  ^te— 72.49% 


Excessive  postal  rates 

I  he  proposal  to  iiuiease  set  oiul  class  ]K>slal  rates  by  1  12%  over 
the  next  live  vears  justifies  our  previous  warnings  that  Cloiigress 
should  estalilish  a  j)ul)lic  service  policy  for  the  distribution  of  in- 
forination  through  the  mails  or  the  public  will  suller. 

Ollicials  of  the  new  cor|)oralion  are  deteiinined  only  to  j)ut  the 
jiostal  service  on  a  paying  liasis  and  therefore  are  not  concerned  with 
whether  newspaper  and  or  magazine  distrilmtion  is  seriously  af¬ 
fected  bv  rate  iiureases. 

Assistant  Postmaster  (ieneral  James  \V.  Hargrove  said  last  year 
before  a  Ciongressional  Camnnittee  that  if  publications  are  to  be 
handled  at  a  privileged  rate  “so  ihat  our  people  can  be  fully  in- 
lormed”  it  was  up  to  (amgress  to  dedare  that  as  a  public  seivice 
polii  y. 

Hut  ('oiigress  sat  on  its  hands  and  left  rate-making  to  ihe  Postal 
Ser\  ice. 


The  Oldest  Publishers’  and  Advertisers' 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 

established  March  22,  1884;  Newspaperdom 

established  March,  1892;  the  Fouiih  Estate 

March  I,  1894;  Editor  &  Publisher,  June  29, 

1901;  Advertising,  January  22,  1925. 

Executive  Editor:  Jerome  H.  Walker. 

Associate  Editors:  Spyridon  Granitsas.  Craig 
Tomkinson,  Jerome  H.  Walker  Jr.,  Lenora 
Williamson. 

Midwest  Editor:  Gerald  B.  Healey. 

Pacific  Coast  Editor:  Campbell  Watson. 

Washington  Correspondent:  Luther  A.  Huston. 

Advertising  Manager:  Ferdinand  C.  Teubner. 

Sales  Representatives:  Christopher  Lassen,  Han 
B.  Mullinix,  Donald  L.  Parvin,  Richard  t 
Schultz,  Earl  W.  Wilken. 

Advertising  Production  Manager:  Bernadette 
Borries. 

Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 

Classified  Advertising  Manager:  John  Johnson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 


Now,  the  nation’s  newspapers  and  magazines  that  go  through  the 
mails  face  chaos  and  financial  disaster  uidess  such  increases  are  passed 
on  to  the  readers.  It  is  the  readers  that  will  pay.  .\ncl,  if  they  aren’t 
willing  to  do  so,  there  will  be  less  reading  matter  available  for  every¬ 
one.  (iongiess  ccmldn’t  have  found  a  more  effective  way  to  cut  the 
throats  of  mass  magazines  and  newspajiers  with  large  mail  distribu¬ 
tion. 


Applause  for  AAF 

We  would  like  to  reiterate  our  endorsement  of  the  pioposal  be¬ 
fore  the  .\merican  .\dvertisiug  Federation  for  a  National  .\dvertis- 
ing  Review  Board  to  help  restore  the  principles  of  truth  in  adver¬ 
tising  to  the  business.  It  should  be  emphasizcHl  that  the  suggestion 
was  made  and  was  being  considered  heforr  the  s|K*cial  assistant  to 
President  Nixon  on  consumer  affairs  threatened  that  the  advertising 
industry  is  “at  the  cross  roads — one  leads  to  government  regulation, 
the  other  to  self-reform.’’ 

I  fie  chairman  of  tfie  Federal  Fracle  Commission  was  probably 
correct  in  asserting  that  self-regulation  could  not  completely  dis¬ 
place  “external  controls.”  But  why  can’t  government  officials  en¬ 
courage  businesses  to  keep  tfieir  own  houscN  in  order  rather  than 
threatening  dire  results  if  the  line  isn’t  tend,  if  cc>m|KMition  is  sup¬ 
pressed.  if  the  market  place  is  not  kept  pure,  etc?  No  one  wants  to 
put  the  FI(i  out  of  business  and  few  people  violate  the  law  de¬ 
liberately.  Most  businessmen  fiiinly  believe  the  least  government  is 
the  iK'st  government  and  occasionally  a  government  official  will  agree. 

Jn  the  case  of  advertising,  more  government  regulation  would  be 
unnecessary  if  the  leaders  in  the  advertising  field  were  assisted  in 
their  own  eflorts  to  set  standards  and  police  them. 
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letters 

HELP  FOR  RETAILER 

^oiir  edition  of  January  9  was  iin- 
douhtedly  the  most  worthwhile  edition 
of  Ei)iTt)K  &  Fi'Blishkr  1  have  ever  read, 
from  a  retailer's  point  of  view.  There 
are  so  many  fine  articles  that  pertain  to 
retail  advertising,  I  would  like  to  pur¬ 
chase  copies  for  all  of  my  advertising 
personnel  in  our  several  offices  through¬ 
out  the  State  of  California.  Please  for¬ 
ward  17  copies  as  soon  as  possible,  and 
hill  to  my  attention. 

Darky  S.  Logan 

Oakland,  Calif. 

(The  tvriler  is  manager  of  advertising 
and  public  relations  for  Skaggs  Pay  Less 
Drug  .Stores.) 

*  *  * 

Nothing  could  have  pleased  me  more 
than  to  see  that  128-page  issue  .  .  I  know 
all  of  the  many  friends  of  E&P  are 
happy  with  the  successful  results  of  the 
cond)ined  efforts. 

Gf.RALI)  .1.  Ut)CK 

General  Manager, 

International  Newsjtaper 
Promot  ion  Association, 

New  York,  N.  Y. 

■*■  *  * 

riiis  was  a  wonderful  piece  of  news- 
l)aper  promotion  in  both  scope  and  depth. 

Harold  Kif.sz 

Scripps-Howard  Newspapers, 

New  York,  N.  Y. 

*  *  * 

1  must  mention  the  “color  on  color” 
insert.  You  and  Great  Northern  Nekoosa 
should  get  a  big  response  on  this. 

VeiN’  impressive! 

Ralph  E.  Nkale 

New  ^'ork  News. 

New  \()rk,  N.  Y. 

*  *  * 

I  hope  the  industry  will  support  this 
kind  of  effort  for  you  with  promotional 
advertising. 

G.  Richard  Dlvv 

(General  Manager, 

Pennsylvania  Newspaper 
Publishers  Association, 

Harrishurg,  Pa. 

*  *  * 

SHORT  SHRIFT 

Miss  Pat  Cidonna  of  the  Denton  (Tex.) 
Record-Chronicle,  reported  (December  12) 
that  her  editor  and  copydesk  unanimously 
criticized  her  for  using  the  expression 
short  shrift  in  a  news  story,  saying  they 
had  never  heard  of  it. 

T  would  find  it  hard  to  believe  such  a 
confession  hut  for  my  extensive  experience 
with  copydesks  and  editors.  At  any  rate, 
this  is  the  kind  of  thing  that  discourages 
the  brighter  college  students  from  careers 
in  newsiiajier  journalism.  Short  shrift 
should  he  familiar  to  anyone  who  finished 
high  school,  or  he  should  ask  for  his 
money  hack.  It  is  in  common  use,  and  no 
dictionary  I  know  of  designates  it  as  any¬ 
thing  hut  current. 

Its  meaning  is  little  consideration,  and 
it  is  related  to  the  verb  shrive,  a  religious 
term  having  to  do  with  hearing  confessions 
and  giving  absolution  from  sins.  Short 


shrift  comes  from  the  medieval  practice  of 
allowing  a  condemned  person  a  few  sec¬ 
onds  on  the  scaffold  for  confession  of  sins 
before  execution.  The  Dictionary  of  Con¬ 
temporary  American  Usage,  by  Bergen 
and  Cornelia  Evans,  far  from  designating 
the  expression  as  archaic,  as  Miss  Colonna 
feared  it  might  he.  calls  it — steady  there 
now,  in  Denton — a  CLICHE. 

Roy  H.  CoppERi  d 

Altadena,  Calif. 

*  *  * 

At  first  I  was  shocked  to  learn  from  Miss 
Pat  Colonna’s  letter  that  the  desk  men  on 
the  Denton  (Tex.)  Record-Chronicle  had 
never  heard  of  the  expression  “short 
shrift.”  Then  I  remembered  that  things  in 
Texas  generally  are  oversized.  Any  expres¬ 
sion  suggesting  something  diminutive 
lirohahly  would  not  be  found  in  polite  use. 

Since  Miss  Colonna  cut  her  newspaper 
teeth  in  the  newsroom  of  the  Trenton 
Evening  Times,  1  feel  it  is  my  duty  to 
leaj)  to  her  defense.  I  am  enclosing  a  pic¬ 
ture  of  a  5-foot-l-inch  volunteer  aide  at 
Mercer  Hospital  in  Trenton  whose  name  is 
(iwendolyn  Shrift.  Her  nickname,  natural¬ 
ly.  is  Shorty. 


If  this  is  not  enough  to  silence  the 
doubting  Thomases  on  the  Denton  copy 
desk,  then  I  would  suggest  that  Miss 
Colonna  pack  her  bags  and  return  to  New 
Jersey  where  copy  editors  will  appreciate 
her  many  talents. 

David  E.  West 

Trenton,  N.J. 

( The  writer  is  executive  editor  of  the 
Trenton  Evening  Times  and  Sunday-Times 
Advertiser.) 

*  *  * 

GETTYSBURG  ADDRESS 

Consistent  with  other  trends  nationally 
I  believe  it  is  true  that  we  see  fewer  news¬ 
papers  reprint  the  Gettysburg  Address 
each  Lincoln's  Birthday. 

For  those  editors  who  may  feel  that 
this  so-called  ‘smarte.st’  generation  doesn't 
need  to  re-read  this  American  classic 
here’s  a  little  test.  Ask  your  copy  boy,  or 
any  18-year-old  of  your  acquaintance,  (or 
even  adults),  to  name  the  state  in  which 
this  address  was  delivered  and  also  who 
the  main  speaker  that  day  was.  After 


that,  I  believe  more  editors  will  see  fit 
to  reprint  this  soaring  statement  of  Amer¬ 
ican  purpose,  and  on  Page  1. 

As  Phillips  Brooks  wrote:  “It  is  the 
great  boon  of  such  characters  as  Mr. 
Lincoln’s,  that  they  reunite  what  God  has 
joined  together  and  man  has  put  asunder. 
In  him  was  vindicated  the  greatness  of 
real  goodness  and  the  goodness  of  real 
greatness.” 

Joseph  Ray 

Oneida,  N.Y. 

(The  writer  is  a  former  editor  of  the 
Blackfoot,  Idaho,  Daily  Bulletin.) 

*  *  * 

TV  AND  WSJ 

In  your  issue  of  December  .Sth  there  is 
an  article  containing  the  statement  that 
since  1964  the  circulation  of  the  ff  all 
Street  Journal  increased  from  fi.SO.OOO  to 
1,260,000  due  to  the  use  of  television. 

I  would  like  to  remind  you  that  the 
initial  tremendous  circulation  gain  of  the 
Wall  Street  Journal  was  mostly  due  to 
publication  advertising,  particularly  small 
space  in  newspapers.  Tv  was  not  in  the 
picture  at  the  time. 

When  I  was  in  charge  of  Wall  Street 
Journal  media  back  in  19.S6  the  circula¬ 
tion  was  394.6.S8.  As  you  state  in  your 
article  the  circulation  in  1964  was  850,- 
000.  Tliis  means  that  the  8-year  increase 
from  1956  to  1964  was  115%,  whereas  the 
TV  6-year  increase  from  1964  to  1970  was 
only  48%,  far  less  in  comparison. 

Lest  we  forget — newsjtapers  did  a  swell 
job  before  tv  took  over  for  the  Wall  .Street 
Journal. 

S.  Austin  Brew 

Ridgewood,  N.J. 


Short  Takes 

His  wife  gave  birth  to  a  9-pound 
9U  ounce  Ikjx  six  hours  before  the  kick¬ 
off. — Dallas  (Tex.)  Times  Herald. 

7^1  ^ 

As  well  as  the  direct  employment  a 
university  provides,  it  also  generates  a 
good  deal  of  vices. — Osliawa  (Ont.) 
Times. 

9{c  If:  )!c 

CLASSIFIED  AD:  1948  Willys  Jeep, 
four  wheel  drive,  including  w'ench.  $700, 
— Lancaster  (Pa.)  New  Era. 

t-  *  * 

Mr.  H  says  that  “Government  of¬ 
ficials  are  public  serpants.” — West 

Hawaii  Today  ( Kealakekur,  Hawaii). 

<c  Jfc  ♦ 

The  commission  chairman  says  that 
the  majority  w'ould  make  possession  (of 
marijuana)  no  more  serious  than  a 
routine  death  penalty.  —  Philadelphia 
(Pa.)  Inquirer. 

lf(  *  * 

A  defeated  D  .  .  by  an  unexpect¬ 
edly  close  vote  of  89  to  8. — Washington 
(IXC.)  Star. 

Ha  * 

(E&I*  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers 
and  reprinted  here.) 
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lliisi  ness  Week . ;k*>ll) 

\ewsw<‘ek . 2.018 

44  me . 2.o.*V) 

TVtaiide . 2.104 

Life . 2.04;) 

Sporls  llliislraled . 2.001 

X'o^iie . 1.8;U) 

Severn  eeii _ 1-77-1 
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Publishers  prepare  attack 
against  142%  postal  raise 


Publishers  have  a  new  battle 
to  wajte  i!i  Washinj^on  to  stave 
off  a  steep  increase  in  postage 
rates  that  would  make  the 
mailing  of  newspapers  almost 
piohibitive. 

The  suggested  boosts  in  sec¬ 
ond  class  rates — an  average  of 
142'r  over  the  next  five  years — 
were  announced  this  week  by 
the  Postal  Service  preliminary 
to  setting-  dates  for  hearings 
when  industry  spokesmen  may 
present  arguments  against  them 
or  offer  alternate  proposals. 

This  first  step  by  the  Postal 
Service,  the  government-spon¬ 
sored  corporation  that  is  taking 
over  the  operation  of  the  Post 
Office,  amounted  to  adoption  of 
a  similar  postal  rate  program 
which  the  Administration  had 
outlined  to  Congress  last  year. 

The  schedule  of  rate  in¬ 
creases,  designed  to  boost  postal 
revenue  $1.4.')  billion  in  their 
first  full  year,  had  been  antici¬ 
pated,  accoi-ding  to  Stanford 
Smitli,  general  manager  of  the 
.American  Newspaper  Publish¬ 
ers  .Association. 

I)in’er«‘iil  case  for  ANP.A 

“But,”  he  declared,  “it’s  a 
whole  new  ball  game.  We  will 
have  to  jjrepare  a  case  much 
different  O-om  that  the  publish¬ 
ers  have  made  before  Congress 
because  we  are  now  dealing 
with  a  Postal  Rate  Commission 
that  is  public  utility-oriented.” 

Smith  said  a  staff  from  the 
ANPA  familiar  with  rate  pro¬ 
ceedings  before  government 
agencies  such  as  the  Interstate 
Commerce  Commission  has  been 
busy  shaping  the  publishers’  at¬ 
tack  on  the  postal  rate  propos¬ 
als. 

ANP.A  will  file  a  notice  be¬ 
fore  February  2.S  that  it  wants 
to  be  heard. 

The  members  of  the  rate  com¬ 
mission  are:  John  L.  Ryan, 
from  the  Public  Service  Com¬ 
mission  of  Indiana;  Howard  El¬ 
liott  Jr,  from  the  Missouri  Pub¬ 
lic  Service  Commission;  William 
J.  Crowley,  from  Northern 
Illinois  Gas  Co.;  Nathan  Bailey, 
foimerly  dean  of  the  School  of 
Busine.ss  Administration  at  the 
.American  University,  Washing¬ 


ton;  and  Fi'ank  P.  Sapamare, 
foi-merly  with  Zinder  &  Asso¬ 
ciates,  a  Washington  economic 
consulting  firm. 

The  commission  may  make  its 
own  recommendations  for  in¬ 
creases  and  pass  them  along  to 
the  governors  of  the  Postal  Ser¬ 
vice  who  may  act  independently 
of  Congress  but  subject  to  court 
review  if  interested  parties  ap¬ 
peal  from  their  decision. 

Assistant  Postmaster  General 
James  W.  Hargrove,  talking 
with  reporters  about  the  rate 
package,  said,  “the  very  large 
increases  in  second  class  mail 
are  required  to  put  on  a  fair 
and  equitable  basis  postage 
rates  for  magazines,  newspa¬ 
pers  and  so  forth,  which  have 


Harold  W.  Andersen,  pres¬ 
ident  of  the  Omaha  (Neb.) 
World-Herald,  has  been  ap¬ 
pointed  chairman  of  the  Task 
Force  on  Broadcast  and  CATV 
Ownership  of  American  News¬ 
paper  Publishers  Association. 
He  succeeds  Grover  C.  Cobb, 
who  recently  resigned  as 
vicepresident  of  Gannett  News¬ 
papers  to  accept  appointment  as 
an  executive  vicepr-esident  of 
National  Association  of  Broad¬ 
casters. 

ANPA  President  Richard  H. 
Blacklidge,  publisher  of  Kokomo 
(Ind.)  Tribune,  announced  the 
appointment  following  a  meet¬ 
ing  of  the  .ANPA  Board  of  Di¬ 
rectors.  He  said  that  Andersen, 
a  member  of  the  ANPA  board 
and  former  chairman  of  the 
Postal  Committee,  will  provide 
the  necessary  direct  liaison  be¬ 
tween  the  Task  Force  and  the 
board  of  directors  in  conducting 
one  of  the  most  important  gov¬ 
ernment  relations  programs 
ever  confronting  the  newspaper 
business.  ANP.A  has  committed 
itself  to  a  major  investment  in 
pre.senting  a  fully  documented 
defense  of  the  right  of  newspa- 


been  for  many  years  fixed  by 
law  at  substantially  less  then 
their  carrying  costs.” 

(!«»iigref.s  didn’t  set  policy 

When  Hargrove  testified  be¬ 
fore  a  Congi'essional  committee 
last  year  he  explained  that  the 
Post  Office  Department  held  to 
the  position  that  if  publications 
are  to  have  a  privileged  rate 
“so  that  our  people  can  be  fully 
informed,”  it  was  up  to  Con¬ 
gress  to  declare  that  as  a  public 
service  policy. 

The  bill  passed  by  Congress 
left  the  whole  matter  of  postal 
rates  to  the  Postal  Ser\'ice 
w'hich  becomes  an  independent 
agency  of  the  government. 
Former  Postmaster  General 


per  publishers  to  equal  treat¬ 
ment  with  all  other  citizens  in 
granting  of  licenses  to  operate 
radio  or  television  stations  or 
CATV  systems  in  the  public  in¬ 
terest. 

The  Omaha  World  Herald 
and  television  station  KETV  in 
Omaha  have  common  ownership 
but  are  operated  as  separate 
business  entities. 

The  ANPA  also  has  restruc- 
tuted  its  Federal  Laws  Commit¬ 
tee,  now  designated  as  the  Com¬ 
mittee  on  Government  Rela¬ 
tions,  with  broadened  areas  of 
responsibility.  The  Committee 
on  Taxation  has  been  merged 
into  tbe  new  committee,  of 
which  John  .A.  Scott,  publisher 
of  the  Lafayette  (Ind.)  Journal 
and  Courier,  is  chairman. 

Blacklidge  said  the  new  com¬ 
mittee  will  have  jurisdiction  on 
all  matters  pertaining  to  news¬ 
paper  -  government  relations 
problems  at  the  federal,  state  or 
local  level,  except  those  as¬ 
signed  to  specialized  committees 
(Press  Communications,  Postal, 
Task  Force  on  Broadcast/ 
CATV). 


Willard  Blount  is  the  first  Post¬ 
master  General  of  the  Postal 
Service  and  chairman  of  the 
board  of  the  Postal  Service. 

If  the  new  rates  go  into 
effect,  Hargrove  .said,  second 
class  mail  will  not  only  pay  for 
its  carrying  costs  but  will  con¬ 
tribute  to  paying  the  overhead 
of  the  Postal  Service. 

Presumably,  the  suggested 
rate  schedule  reflected  the  Re¬ 
venue  and  Cost  .Analysis  which 
the  Post  Office  revealed  a  year 
ago.  This  showed  that  the  Post 
Office  lost  1.4  cents  per  copy  on 
daily  newspapers  outside  the 
county  of  publication  and  lost  1 
cent  per  copy  on  daily  newspa¬ 
pers  mailed  witbin  the  county. 
.Also,  the  Post  Office  lost  2.9 
cents  per  pound  on  daily  news¬ 
papers  outside  the  county  of 
publication  and  3.1  cents  per 
pound  on  dailies  within  the 
county. 

Cost  system  hit 

The  .ANP.A  branded  this 
study  as  “even  worse”  than  the 
old  Cost  Ascertainment  System 
which  attributed  heavy  loses  to 
carrying  newspapers  through 
the  mail,  despite  all  of  the 
preparatory  work  done  by  tbe 
publishers  in  delivering  bundles 
to  post  offices  and  sorting  for 
distribution. 

The  impact  of  a  per  copy  sur¬ 
charge,  on  top  of  the  basic  rate 
calculated  for  editorial  and  ad¬ 
vertising  portions  of  the  news¬ 
paper  would  be  particularly 
damaging  to  small  papers,  ac¬ 
cording  to  the  ANPA.  It  could 
make  postal  costs  six  times 
higher  than  current  costs. 

Smith  said  the  surcharge  is 
objectionable  because  it  would 
l)e  another  element  in  an  overly 
complex  rate  stiaicture  and 
w'ould  result  in  a  penalty  on 
daily  newspapers  that  circu¬ 
late  in  rural  areas.  Industry 
groups,  he  said,  have  frequently 
testified  in  Congress  that  the 
surcharge  is  (liscriminatoiy 
and  unfair. 

During  the  last  decade,  to 
offset  constantly  higher  postage 
costs,  many  large-city  newspa¬ 
per  publishers  have  established 
their  own  private  delivery  sys¬ 
tems.  The  volume  of  daily  news¬ 
papers  in  second  class  mail  is 
far  below  what  it  was  five  years 
ago.  Higher  subscription  prices 
to  compensate  for  tbe  postage 
increases  have  resulted  in  di¬ 
minished  circulation. 

(Continued  on  page  10) 
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broadcast  task  force 
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Advertising  Review  Board — 
or  regulation  by  government 


volving  false  advertising  which 
would  require  the  advertiser  to 
use  25  percent  of  his  advertis¬ 
ing  space  for  one  year  to  tell 
the  public  that  previous  adver¬ 
tising  had  been  misrepresented. 
The  ([uestion  of  legality  of  such 
an  order  was  raised  in  an  AAF 


With  several  government 
agencies  poised  for  a  more  vigo¬ 
rous  attack  on  abuses  in  adver¬ 
tising,  the  American  Advertis¬ 
ing  Federation  membership  this 
week  considered  a  definite  move 
toward  .self-regulation  with  a 
voluntary  code  of  standards  and 
iK'havior. 

There  was  .some  question  as 
to  how  far  the  industry-  could  go 
to  insure  truth  in  advertising 
without  arousing  the  concern  of 
the  Department  of  .Justice  in 
respect  to  restraint  of  trade. 

Victor  Elting  Jr,  .\AF  chari- 
man  and  vicepresident  for  ad¬ 
vertising  of  the  Quaker  Oats 
(\)nipany,  unveiled  a  three¬ 
tiered  structure  designed  to 
serve  as  a  model  for  self¬ 
regulation.  The  A.\F  board  en¬ 
dorsed  the  plan  in  principle. 

Kiting’s  proposal  to  the  13th 
annual  Government  .Affairs 
Gonference  coincided  with  a  de¬ 
claration  by  Virginia  H. 
Knauer,  special  assistant  to  the 
President  on  consumer  affairs, 
that  the  advertising  industry  is 
“at  the  cross  roads — one  leads 
to  government  regulation,  the 
other  to  self-reform.” 

Voluiilary  system 


tive  it  could  also  sei've  only  as  a 
conduit  for  the  processing  of 
complaints  with  all  evaluations 
conducted  by  the  Advertising 
Standards  Committee. 

Con.sumer  complaints,  Elting 
said,  would  be  solicited  and 
would  be  the  “primary  trigger¬ 
ing  device  for  what  is  offensive 
in  advertising.”  Complaints 
would  l>e  evaluated  under  “in¬ 
dustry  adopted  standai’ds”  with 
the  Advertising  Code  of  Ameri¬ 
can  Business  and  the  Cieative 
Code  of  the  American  As.socia- 
tion  of  Advertising  Agencies 
serving  as  starting  points.  Is¬ 
sues  to  be  dealt  with  would  en¬ 
compass  truth  and  substantia¬ 
tion  of  claims  and  comparisons, 
disparagement,  bait-switch, 
guarantees  and  warranties, 
price,  testimonials,  and  taste. 

Elisha  “Bud”  Gray,  chairman 
of  the  Whirlpool  Corporation 
and  of  the  Council  of  Better 
Business  Bureaus,  Inc.,  told  the 
confei-ence  that  voluntary  regu¬ 
lation  to  give  integrity  and 
credibility  to  advertising  could 
be  better  accomplished  by  the 
Better  Business  Bureaus  and 
that  there  was  no  need  for  any 
other  machinery. 


Mrs.  Knauer  told  the  300  del¬ 
egates  that  they  were  “at  the 
crossroads  partially  because  an 
inactive  Federal  Trade  Commis¬ 
sion  in  the  past  gave  impetus  to 
those  who  would  violate  ethical 
codes  of  behavior.  And  some  ad¬ 
vertising  firms  and  their  clients 
tried  to  get  away  with  some¬ 
thing.  Sometimes  they  did.” 

But  she  .said  the  FTC  was  no 
longer  the  “little  old  blind  lady 
on  6th  and  Pennsylvania  who 
uses  crutches  and  a  cane”  but  is 
now'  “a  young  filly  who  is  kick¬ 
ing  her  heels  high  and  the  kicks 
hurt.”  She  recited  recent  orders 
of  the  FTC  requiring  various 
firms  to  discontinue  deceptive 
advertising. 

Musi  1m*  honest 

“Either  the  advertising  in- 
dusti-j'  is  going  to  be  honest  be¬ 
cause  it  chooses  to  be  honest,  or 
because  the  government  is  going 
to  make  it  be  honest,  “Mrs. 
Knauer  said.  “The  handwriting 
is  on  the  wall.  It’s  being  written 
by  the  Federal  Trade  Commis¬ 
sion  and  only  the  blind  will 
choose  not  to  read  it.” 

The  FTC  has  issued  orders  in 
connection  with  some  cases  in¬ 


panel  on  Advertising  and  the 
law. 

Miles  W.  Kirkpatrick,  chair¬ 
man  of  the  Federal  Trade  Com¬ 
mission  declared  that  self¬ 
regulation  could  not  completely 
displace  “external  controls”. 
Kirkpatrick  said  that  a  self¬ 
regulation  program  could  create 
more  problems  than  it  could 
solve  if  certain  features  became 
“devices  for  excluding  new  en¬ 
trants  into  the  market  place, 
boycotting  competitors  and 
othenv'ise  detei'mining  the  com¬ 
petitive  vitality  of  an  indus¬ 
try.” 

Dean  Burch,  chairman  of  the 
Federal  Communications  Com¬ 
mission,  commended  the  pi-opos- 
al  to  create  an  independent  Ad¬ 
vertising  Review  Council,  pat¬ 
terned  after  the  British  system. 

Burch  said  “the  advertising 
industry  must  recognize  that 
the  false  and  misleading  adver¬ 
tising  will  not  be  tolerated.” 


Postal  rates 

{Continued  from  'pne/e  9) 

It  is  possible  that  pai't  of  the 


The  plan  proposed  by  Elting 
would  consist  of  the  following: 

1.  A  National  Advertising- 
Review  Board  composed  of  per¬ 
sons  of  “extraordinary  integri¬ 
ty,  ability  and  prestige,  serving 
the  twofold  puri)ose  of  public 
conscience  and  a  final  policy  ap¬ 
peals  forum  for  issues  arising 
under  industry  standards.”  The 
boanl  would  be  from  seven  to  15 
members  in  size,  selected  from 
all  concerned  elements  of  soci¬ 
ety  and  with  the  majority  rep¬ 
resenting  the  public.  Elting 
called  the  Review  Board  “the 
crux  to  the  entire  proposal.” 

2.  .4dvertising  Standards 
Committee,  composed  of  rep- 
re.sentatives  fiom  advertisers, 
agency  and  media.  The  commit¬ 
tee  would  be  responsible  for 
continuing  review,  adoption  and 
interpretations  of  new  and  exis¬ 
ting  advertising  standards.  In 
addition  to  serving  as  the  oper¬ 
ating  committee  of  industry 
])ractitioners.  it  would  also  be 
the  intermediary  appeals  body 
under  ccxle  pi-ocedures. 

3.  An  Advertising  Code  Staff 
compo.sed  of  a  co<le  director  and 
his  staff,  with  head(iuarters  in 
New  York  City  and  offices  in 
other  regions  as  necessary.  The 
staff  would  represent  the  day- 
to-day  working  operation  of  the 
code  apparatus.  As  an  alterna- 


Four  Federated  papers 


new  postage  schedule  will  be 
put  into  effect  in  May.  The 
package  includes  a  boost  in  first 
class  from  6  cents  to  8  cents  an 
ounce  and  from  10  cents  to  11 
cents  for  airmail. 

Scliediile  of  increases 


to  have  new  publishers 


The  per-pound  charge  for  ed¬ 
itorial  content  of  newspapers 
would  rise  from  3.4  cents  to  7.2 


Federated  Publications  Inc., 
-Michigan-ba.sed  group  that  pub¬ 
lishes  newspapers  in  four 
states,  this  week  announced 
l)ublisher  changes  at  five  of  its 
seven  papers,  effective  April  1. 

The  announcements  were 
made  in  Battle  Creek  by  Robert 
B.  Miller,  executive  chairman 
and  Louis  A.  Weil  Jr.,  pres¬ 
ident. 

Weil,  who  also  is  editor  and 
publisher  of  the  State  Journal 
in  Lansing,  has  asked  Federat¬ 
ed’s  board  to  relieve  him  of  the 
dual  responsibility  to  permit 
him  to  devote  full  time  to  corpo¬ 
rate  affairs. 

Succeeding  Weil  as  editor  and 
publisher  in  Lansing  will  be 
Eugene  C.  Dorsey,  presently 
publisher  of  the  Idaho  Statea- 
tnan  in  Boise. 

Dorsey  will  be  succeeded  by 


lisher  of  the  Daily  Olympian  in 
Olympia,  Washington. 

Moving  to  Olympia  as  pub¬ 
lisher  of  the  Olympian  and  the 
Bellingham  Herald  will  be  John 
A.  Scott,  publisher  since  1962  of 
the  Lafayette  (Ind.)  Journal 
and  Courier.  In  Bellingham  he 
fills  a  vacancy  left  when  Ben 
Sefrit  retired  January  1. 

Scott  will  be  succeeded  in 
Lafayette  by  Louis  A.  Weil  III, 
who  has  been  personnel  director 
and  assistant  to  the  publisher 
since  1968  after  previous  news¬ 
paper  experience  in  Port  Huron 
and  Utica,  Michigan. 

Robert  B.  Miller  Jr.  in  Boise 
and  Louis  A.  Weil  III  in  Lafay¬ 
ette  will  be  third  generation 
publishers  in  their  respective 
families.  Their  late  grandfa¬ 
thers,  A.  L.  Miller  and  Louis  A. 
Weil  Sr,  were  principals  in  the 
beginnings  of  Federated  which 


cents  over  five  years.  The 
charge  for  advertising  content 
would  go  up  from  5.2  cents  to 
9.1  cents  per  pound  for  papers 
mailed  150  miles;  fiom  17  cents 
to  20.9  cents  for  papers  mailed 
more  than  1,800  miles. 

The  surcharge,  as  proposed, 
would  be  raised  from  1.3  cents 
to  3.2  cents. 

Bulk  third  class  mail  would 
get  a  28^  increase,  the  per- 
pound  rate  rising  from  22  cents 
to  28  cents  and  the  per-piece 
rate  w’ould  be  5  cents  instead  of 
4  cents. 

Hargrove  said  the  higher 
rates  may  not  even  result  in 
improvement  of  the  postal  ser¬ 
vice.  This  depends  on  the 
amount  of  new  revenue  and  the 
boost  in  w'ages  for  postal  em¬ 
ployes.  Moreover,  he  hinted,  it 
is  likely  the  Saturday  delivery 
of  newspaper  mail  may  be 
abandoned  in  small  communit- 


Robert  B.  Miller  Jr.,  now  pub-  was  founded  in  1928.  ies. 
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Two  state  courts  say 
newsmen  must  testify 

High  courts  in  Massachusetts  ' 


and  Wisconsin  this  week  denied 
the  right  claimed  by  newsmen 
to  remain  silent  in  grand  jury 
inquiries  if  they  had  knowledge 
of  criminal  acts. 

The  Supreme  Court  of  Mas¬ 
sachusetts  upheld  a  lower 
court’s  ruling  that  would  re- 
((uire  Paul  Pappas,  a  Provi¬ 
dence,  R.  I.  television  reporter- 
cameraman,  to  appear  before 
grand  jury  to  testify  about 
Black  Panther  activities  he  wit- 
nes.sed  last  July  in  New  Bed¬ 
ford,  Mass. 

The  Supreme  Court  said  the 
ruling  of  the  Superior  Court 
judge  was  correct:  newsmen 
have  no  constitutional  right  to 
withhold  testimony. 

The  Panthers  had  allowed 
Pappas  to  spend  the  night  of 
July  30  in  their  head(|uarteis  in 
anticipation  of  a  police  raid 
that  did  not  occur  until  after  he 
left.  Pappas  said  he  had  prom¬ 
ised  the  Panthers  he  would  not 
disclose  what  he  saw  or  heard 
while  in  their  quarters. 

Jailed  e<lil<»r  l<i>e> 

The  jailing  of  Mark  Knops,; 
underground  newspaper  editor* 
who  refused  to  answer  ques¬ 
tions  of  a  grand  jury  probing 
campus  violence,  was  upheld  by 
the  Wi.sconsin  Supreme  Court 
this  week. 

The  high  tribunal  said  tbe 
public’s  “overriding  need  to 
know’’  what  Knoi)s  might  be 
able  to  disclose  outweighed  his 
rights  to  conceal  his  sources  as 
a  journalist. 

Knops,  27,  editor  of  Madisnii 
Knleidoncope,  was  ordered 
jailed  for  contempt  last  Sep¬ 
tember  after  he  declined  to  an¬ 
swer  questions  put  to  him  by  a 
grand  jury  investigating  a  fire 
at  Whitewater  State  University 
and  a  bombing  on  the  Universi¬ 
ty  of  Wisconsin  campus  that 
killed  a  young  researcher. 

Four  young  pei-sons  are  still 
sought  by  the  FBI  in  connection 
with  the  bombing. 

Knops  lake  ‘fiflli* 

After  he  was  subpoenaed, 
Knops  api)eared  but  asserted 
bis  Fifth  Amendment  right 
against  self-incrimination.  He 
was  then  granted  immunity,  but 
refu.sed  to  answer  on  grounds 
he  could  keep  his  sources  confl- 
tlential  as  a  journalist. 

After  Knops  served  part  of  his 
sentence.  Federal  Judge  John 
Reynolds  ordered  him  freed  in 
December  on  $1,000  bail. 
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Dygard  to  head 
AP’s  Chicago 
^hub’  bureau 

Thomas  J.  Dygard  has  been 
appointed  chief  of  bureau  for 
the  Associated  Press  in  Chicago 
by  Wes  Gallagher,  general  man¬ 
ager. 

Dygrad,  3!),  has  been  chief  of 
bureau  in  Indianapolis  since 
lOfifi.  He  will  succeed  A1  Orton, 
who  has  held  the  Chicago  post 
since  lOoO,  when  Orton  retires 
in  July. 

Gallagher  said  the  Chicago 
bureau  will  become  a  regional 
“hub.” 

McGoHaii  Indiana  cliief 

Succeeding  Dygard  at  Indi¬ 
anapolis  is  Joseph  A.  McGowan 
J  r.,  who  has  been  news  editor  in 
that  bureau. 

Dygard  worked  for  the 
ArUnnmn  (lazette  in  Little 
Rock,  his  hometown,  before  he 
joined  the  AP  in  11)54. 

McGowan,  who  will  be  re¬ 
sponsible  for  AP  operations 
througbout  Indiana,  formerly 
.served  as  chief  of  bureau  in 
New  Delhi  and  Lima.  A  native 
of  Sheridan,  Wyoming,  he 
worked  on  the  Laramie  (Wyo.) 
BaUetia  and  the  Torrington 
(Wyo.)  Telegram  before  join¬ 
ing  the  AP  in  Cheyenne  in 
1!).55. 


Indians^  newspaper 
returns  home  to  B.C. 

Fred  Favel  and  his  wander¬ 
ing  Indian  newspaper,  the  First 
Citizen,  have  returned  to  Van¬ 
couver,  B.  C.  where  the  paper 
was  founded. 

After  seven  months  spent 
travelling  25,000  miles  “with 
cardboard  boxes  and  a  baby,” 
Favel  said  this  is  where  home 
is. 

“A  third  of  our  subscriptions 
come  from  B.  C.,”  he  said. 

Favel  launched  the  First  Citi¬ 
zen  about  a  year  ago  but  pulled 
it  out  of  Vancouver  when  he 
felt  the  content  was  becoming 
too  parochial.  It  was  his  aim  to 
have  a  national  paper  serving 
Indians. 

“We  made  for  Toronto,  print¬ 
ed  twice  there,”  he  said,  “then 
we  went  on  to  Fredericton  and 
got  a  hell  of  a  reception  from 
the  Union  of  New  Brunswick 
Indians.  Beautiful!  Then  we 
went  to  Ottawa.” 
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Cheatham  made 
bureau  manager 
for  UPI,  Israel 

Appointment  of  Thomas  W. 
Cheatham  as  United  Press  In¬ 
ternational  bureau  manager  in 
Tel  Aviv  was  announced  in 
London  by  Julius  B.  Humi,  UPI 
vicepresident  and  general  Euro¬ 
pean  manager. 

Cheatham  will  be  assisted  by 
Peter  D.  Lynch,  news  editor  for 
Israel,  who  relinguished  the  bu¬ 
reau  managership  at  his  own 
request  to  concentrate  on  the 
news  report. 

Cheatham,  28,  is  a  native  of 
Portland,  Ore.  He  earned  his 
master’s  at  the  Medill  School  of 
Journalism,  Northwestern  Uni¬ 
versity,  in  1966. 

While  serving  as  a  UPI  cor¬ 
respondent  in  Vietnam,  he  was 
wounded  by  an  exploding  mor¬ 
tar  bomb.  Subsequently  be 
worked  on  the  foreign  desk  in 
New'  York  and  was  transferred 
to  the  London  bureau  in  Au¬ 
gust,  1970. 

Pucilic  DivisicMi  eliaiigcs 

Two  executive  appointments 
for  the  Pacific  Division  of  UPI 
were  announced  by  Richard  A. 
Litfin,  division  manager. 

Michael  Flynn,  Olympia, 
Wash.,  bureau  manager,  be¬ 
comes  a  regional  executive 
based  in  Los  Angeles.  He  suc¬ 
ceeds  Gordon  Rice,  recently 
transferred  to  Deti’oit  in  the 
Central  Division  to  become 
Michigan  regional  executive. 

Gordon  Schultz  returns  to 
Olympia  as  bureau  manager,  a 
post  he  held  prior  to  resigning 
in  1967  to  begin  publishing  a 
weekly  newspaper  in  Lacey, 
Wash. 

Three  management  appoint¬ 
ments  have  been  announced  by 
H.  C.  Thornton,  Central  division 
manager,  at  Chicago  division 
headquarters. 

Frank  L.  Spencer,  Chicago 
news  bureau  manager,  becomes 
administrative  assistant  to  the 
division  manager. 

Robert  Benjamin,  division 
overnight  news  editor,  succeeds 
Spencer. 

Rudolph  G.  “Chip”  Faircloth 
was  appointed  newspicture 
manager’,  succeeding  Ray  Foli. 
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Corsons  sell 
papers’  stock 
to  new  firm 

A  newly  formed  Delaware 
corporation,  United  Media  Inc., 
has  begun  a  newspaper  acquisi¬ 
tion  program  with  purchase  of 
the  stock  of  the  Lockport 
Union-Sun  and  Journal  Inc. 
from  the  Corson  family. 

Robert  D.  Wilkinson,  a  for¬ 
mer  executive  in  the  Gannett 
Newspapers  group,  is  president 
of  United  Media  Inc.  and  its 
new  subsidiary,  Lockport  News¬ 
papers  Inc.,  which  will  continue 
to  publish  the  Lockport  (N.Y.) 
Union  Sun  &  Journal  (15,000 
evening)  and  the  Tri-Connty 
News,  a  weekly,  in  the  modern 
plant  occupied  four  years  ago. 

Other  principals  in  United 
Media  Inc.  were  not  identified 
in  the  announcement  of  the  sale 
by  Peter  Corson,  who  will  re¬ 
main  as  publisher  of  the  news¬ 
papers,  except  to  note  that  the 
company  was  organized  “by  a 
group  of  private  and  institu¬ 
tional  investors,  many  of  whom 
have  had  prior  association  with 
newspaper  publishing.” 

According  to  the  story  in  the 
Lockport  newspapers.  United 
Media  plans  to  become  “a  ma¬ 
jor  publisher  of  newspapers 
through  the  development  of  the 
Lockport  newspapers  as  well  as 
through  the  acquisition  of  other 
newspaper  properties.” 

George  J.  Romano,  associate 
of  Vincent  J.  Manno,  New  York 
media  broker  and  consultant, 
was  consultant  to  United  Media 
in  the  transaction. 

Incorporation  papers  in  Wil¬ 
mington  list  the  directors  of 
United  Media  as:  H.  Arthur 
Bellows  Jr.,  of  New  York;  Jack- 
man  S.  Vodrey,  and  Wilkinson. 
Bellows  is  chairman  of  the 
Triangle  Corp.  of  Orangeburg, 
S.C.,  a  conglomerate  in  the 
machine  tool  and  hardware 
business  with  annual  sales  of 
$20  million.  His  wife  is  a  mem¬ 
ber  of  the  Vodrey  family  which 
sold  its  interest  in  Brush-Moore 
Newspapers  to  Thomson  New’s- 
papers  a  few  years  ago. 

Wilkinson  left  the  Gannett 
organization  last  April  when  he 
was  vicepresident  and  general 
manager  of  the  Newburgh 
(N.Y.)  Evening  News.  Previ¬ 
ously  he  had  been  general  man¬ 
ager  of  the  Saratoga  Springs 
Saratogian  and  before  1952  he 
was  an  advertising  salesman 
for  the  Ottaway  newspapers  in 
Massachusetts. 

Members  of  the  Corson  fami¬ 
ly  have  been  active  in  the 
150-year-old  Union-Sun  since 
1890. 
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Word  in  ad 
costs  $500 
in  Canada 

The  insertion  of  one  word — 
“normal” — in  a  newspaper  ad¬ 
vertisement  a  year  ajto  led  to 
the  conviction  of  Gaycraft  Ltd., 
of  Toronto,  on  a  charge  under 
the  Combines  Investigation  Act. 

The  company  pleaded  not 
guilty  to  a  charge  of  publishing 
false  or  misleading  advertising 
in  the  Toronto  Star  but  was 
convicted  and  fined  $500  by- 
Judge  S.  Tupper  Bigelow. 

The  charge  was  laid  after 
publication  of  an  advertisement 
offering  wall  plaques  which 
“normally”  sold  at  between  $9 
and  $20  for  only  $4.98. 

The  plaques  actually  sold  to 
the  trade  from  $1.46  a  pair  and 
up. 

Ian  Platt,  company  president, 
said  the  pla(|ues  did  sell  for 
around  $20  before  the  market 
was  flooded  with  plaques  made 
in  the  Orient  about  seven  years 
ago. 

He  added  that  the  advertise¬ 
ment  had  been  prepared  in  the 
U.  S.  but  the  word  “normally” 
had  been  inserted  here. 

Special  Crown  prosecutor  Pa¬ 
trick  Duffy  called  the  practice 
“scandalous.” 

Big  More  accu>«'<l 

The  Bay,  Canada’s  oldest  and 
one  of  its  largest  department 
stores,  has  been  charged  under 
the  Canada  Combers  Act  with 
false  advertising.  A  summons 
has  been  made  returnable  to 
Vancouver  provincial  Court 
February  11. 

The  Bay  is  accused  of  pub¬ 
lishing  an  advertisement  in  the 
Province  July  29,  1970  that  con¬ 
tained  “materially  misleading 
repre.sentation  to  the  public,”  in 
connection  with  the  price  of  tel¬ 
evision  .sets. 

Specifically,  the  advertise¬ 
ment  promoted  25-inch  General 
Electric  “Advante”  television 
sets  for  $629,  stating  that  the 
regular  price  was  $1,050.  Spe¬ 
cial  pro.secutor  Gory  Stolte  said 
the  Crown  will  allege  $1,050  is 
not  a  regular  selling  price. 

• 

Systems  service 

Hal  P.  Skemp  has  retired 
from  Lockwood  Greene  Engi¬ 
neers  to  organize  his  own  con- 
.sulting  firm  at  350  Sharon  Park 
Drive  M-4,  Menlo  Park,  Califor¬ 
nia.  The  new  firm  will  em¬ 
phasize  total  systems  planning 
to  include  value  analysis  of  all 
department  activities  and  im¬ 
provement  in  the  correlation 
thereof. 


Catherine  Webb 


"Kale*’  Webb  manages 
bureau  in  Cambodia 

Ai)|)()intment  of  Catherine 
■‘Kale”  Webb  as  United  Press 
International  bureau  manager 
in  Phnom  Penh  was  announcetl 
in  Tokyo  by  Donald  J.  Bi-ydon, 
UPI  vicepresident  and  general 
manager  foi-  Asia. 

Miss  Webb,  27,  has  been  cov¬ 
ering  the  war  in  Indochina 
since  joining  the  UPI  staff  in 
Vietnam  in  1967,  excej)t  for  one 
year  spent  in  the  United  States. 
She  succeeds  the  late  Frank 
Frosch,  who  was  killed  in  Cam¬ 
bodia  last  October. 

M  iss  Webb  was  born  in 
Christchurch,  New  Zealand,  and 
was  graduated  from  Melbourne 
University  with  a  bachelor’s 
degree  in  philosoi)hy.  She 
worked  as  a  reporter  for  the 
Sitdnei/  Ihiily  Mirror  until  1967 
when  she  was  employed  by  UPI 
in  Saigon. 

40-yr.  career 
ends  for  Hailey 

D.  J.  Kelly  moved  into  the 
circulation  directorship  of  the 
San  Jose  (Calif.)  Mercu¬ 
ry-News  on  February  1  as  H. 
W.  Hailey  retired  from  40  years 
of  newspaper  work. 

During  his  last  five  years  in 
circulation,  Hailey  piloted  the 
morning,  evening  and  Sunday 
papers  past  the  200,000  mark,  it 
was  pointed  out  by  Joseph  B. 
Bidder,  publisher. 

The  retiring  veteran  has  been 
circulation  director  of  the  San 
Francisco  Examiner,  the  San 
Francisco  News  Call-Bulletin, 
the  Seattle  Post-Intelligencer 
and  the  St.  Paid  Post  Dispatch 
and  Pioneer  Press. 

Kelly  joined  the  M-N  five 
years  ago.  He  has  been  circula¬ 
tion  manager  of  the  Examiner, 
the  News  Call-Bulletin  and  the 
Post-Intelligencer  during  his  34 
years  with  newspapers. 


Kinley  taps 
new  business 
for  Parade 

Parade  Publications  Inc., 
l)ublisher  of  the  Sunday  news¬ 
paper  supplement,  is  undertak¬ 
ing  a  diversification  program, 
beginning  with  a  commercial 
printing  business. 

This  announcement  was  cou¬ 
pled  this  week  with  changes  in 
titles  for  the  two  principal  ex¬ 
ecutives  of  the  company  which 
is  an  affiliate  of  Whitney  Com¬ 
munications. 

Moll(‘>  is  cliairniuii 

Arthur  H.  “Red”  Motley  was 
named  chairman  of  the  board 
of  Parade  Publications,  Inc.  He 
continues  as  chief  executive 
officer. 

Succeeding  Motley  as  pre.s- 
ident  is  Daniel  D.  Kinley  who 
joined  the  company  last  June 
as  executive  vicepresident  and 
general  manager.  He  will  con¬ 
tinue  as  general  manager. 


Bledsoe  wins 
for  report  on 

Jerr>’  Bled.soe,  ‘29,  columnist 
for  the  (ireeushoro  (N.  C.)  Dai¬ 
ly  News,  has  joined  the  late  Jim 
G.  Lucas,  war  correspondent  for 
Scripps-Howard  Newspapers, 
as  the  only  newspapennan  to 
win  the  Ernie  Pyle  Memorial 
Award  twice. 

Bledsoe,  a  co-winner  in  1968 
with  Scripps-Howard  writer 
Don  Tate,  was  honored  Febru¬ 
ary  5  for  a  collection  of  columns 
written  during  1970  that  “most 
exemplified  the  style  and  crafts¬ 
manship  of  Ernie  Pyle.”  He  re¬ 
ceived  $1,000  and  an  engraved 
plaque. 

Lucas  was  the  first  recipient 
of  the  Pyle  .■Vward  in  1953.  He 
won  again  in  1964. 

Open  to  any  newspaperman 
in  the  United  States,  the  award 
is  sponsored  annually  by  the 
Scripps  -  Howard  Foundation. 
Judges  were  Richard  Holland¬ 
er,  editor  of  the  Wasliiiigtov 
Daily  News;  Edward  H.  Went¬ 
worth  Jr.,  editor  of  the  Holly¬ 
wood  (Fla.)  Sini^Tattler;  and 
Walter  Friedenberg,  editoi-  of 
the  Ciiici)niati  Post  &  Ti- 
ines-Sta  r. 

Said  the  judges: 

“It  is  purely  incidental  to  our 
choice  of  Jerry  Bledsoe  that  the 
columns  he  wrote  on  an  18,- 
000-mile  journey  ‘to  the  heart 

EDITOR  &.  PUB 


John  M.  Reinhardt  has  been 
made  secretary-treasurer  of  the 
company  and  Arthur  J.  Lang 
has  been  appointed  controller. 

Kinley,  a  marketing  manage¬ 
ment  expert,  joined  Parade 
from  the  Interpublic  Group  of 
Companies.  His  prime  responsi¬ 
bility  will  be  to  reshape  the 
Parade  corporate  structure  in 
terms  of  growth,  acquisitions 
and  by  develoi)ment  of  new  or 
related  corporate  interests,  the 
company’s  announcement  stated. 
This  expansion  is  already  under¬ 
way  with  comjjletion  expected 
shortly  of  a  new'  commercial 
rotogiavure  printing  plant — 
Diversified  Printing  Corpora¬ 
tion,  a  subsidiary  of  Parade, 
w'ith  Kinley  as  its  chief  execu¬ 
tive  officer.  This  new  cori)ora- 
tion  w'as  set  up  not  merely  to 
produce  copies  for  Parade  Pub¬ 
lications  but  also  to  offer  print¬ 
ing  seiwices  to  others. 

Parade  has  a  weekly  circula¬ 
tion  in  excess  of  16*  j  million 
copies.  It  is  di.stributed  by  94 
newspapers  and  its  advertising 
in  1970  reached  an  all  time 
high  of  $38,315,293,  Motley  re¬ 
ported. 


Pyle  award 
U.S.  tour 

of  America’  by  Volkswagen  bus 
and  the  people  he  met  along  the 
way  recall  the  travels  of  Ernie 
Pyle.  Not  only  is  Bled.soe  a 
beautiful  writer,  but  he  has  a 
fine  eye  for  small  but  unforget¬ 
table  detail  and  a  remarkable 
ear  for  the  rhythms  of  Ameri¬ 
can  speech  and  American  life.” 

Bledsoe,  whose  first  reporting 
job  was  on  the  Kunuai>olis  (N. 
C.)  Daily  Independent,  joined 
the  Greensboro  Daily  News  in 
1966. 


Jerry  Bledsoe 
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Rothermere  retires 


in  Fleet  St. 

After  nearly  35  years  as 
chairman  of  Associated  News¬ 
papers,  publishers  of  the  Lon¬ 
don  Daily  Mail,  Evening  News 
and  Daily  Sketch,  Lord  Rother¬ 
mere,  one  of  Britain’s  best- 
known  press  lords,  has  retired. 

The  day  after  he  made  the 
announcement,  the  72-year-old 
British  peer,  a  nephew  of  Lord 
Northcliffe,  founder  of  the  Dai¬ 
ly  Mail,  left  with  his  American- 
born  wife  on  a  trip  to  South 
Africa. 

For  27  years  he  was  chair¬ 
man  of  the  British  Newspaper 
Proprietors’  Association. 

The  retirement  of  Lord  Roth¬ 
ermere,  a  frequent  visitor  to  the 
United  States  and  a  friend  of 
many  American  publishers,  has 
done  little  to  lift  the  gloom  that 
has  hung  over  Fleet  Street  for 
the  past  month.  In  fact  it  raised 
new  fears  that  a  merger  or 
close-down  of  one  or  more  of  his 
company’s  papers  may  be  immi¬ 
nent. 


gloom 

It  also  indicated  that  it  would 
have  to  impose  massive  econom¬ 
ies,  including  a  reduction  in  for¬ 
eign  news  coverage,  a  limitation 
on  long  distance  and  overseas 
phone  calls,  and  a  cut-back  in 
editorial  expenses. 

Members  of  the  staff  of  the 
three  papers,  in  joint  meetings, 
some  of  which  lasted  five  to  six 
hours  and  on  at  least  two  occa¬ 
sions  held  up  production  of  ear¬ 
ly  editions  of  the  two  morning 
papers,  rejected  the  manage¬ 
ment’s  proposals. 

A  city  of  London  banking 
firm  was  asked  to  look  into  the 
financial  standing  of  the  compa¬ 
ny.  The  newsmen  agreed  to  a 
levy  of  a  pound  ($2.40)  a  head 
to  pay  for  the  investigation. 

Son  is  new  chairnian 

Rothermere  announced  his  re¬ 
tirement  as  chairman  of  both 
Associated  Newspapers  and  its 
subsidiary  company,  Harms- 
worth  Publications.  Although 


LEONARD  BOASBERG  has  joined 
the  editorial  board  of  the  Phila¬ 
delphia  Inquirer.  A  former  chief 
editorial  writer  of  the  Harrisburg 
Patriot  and  Evening  News  and  edi¬ 
torial  page  editor  of  the  News, 
for  the  past  two  years  Boasberg 
has  served  as  an  aide  to  Herbert 
Fineman,  Speaker  of  the  Pennsyl¬ 
vania  State  House  of  Representa¬ 
tives.  He  Is  a  graduate  of  Yale 
and  has  a  master's  degree  In 
American  history  from  the  Uni¬ 
versity  of  Nebraska. 

the  board  of  the  Price  Paper 
Corporation  of  Canada  in  which 


UPI  photo 
transmission 
all  automatic 

United  Press  International 
has  completed  the  conversion  of 
its  domestic  newspictures  net¬ 
work  to  automatic  operation.  F. 
W.  Lyon,  UPI  Newspictures 
general  manager,  said  that  in¬ 
stallation  of  more  than  175  of 
UPI’s  new  model  16-S  portable 
Telephoto  transmitters  at  net¬ 
work  installations  was  the  final 
step  in  conversion. 

The  new  transmitter  incor¬ 
porates  an  automatic  remote¬ 
starting  device,  which  UPI  says 
it  has  exclusively.  Together 
with  some  older  equipment, 
w'hich  had  been  previously  con¬ 
verted  to  the  automatic-starting 
method,  the  new  transmitters 
now  make  it  possible  for  net¬ 
work  controllers  in  New  York 
and  regional  centers  to  automa¬ 
tically  call  a  picture  from  any 
network  location,  even  though 
no  operator  may  be  in  attend¬ 
ance  there. 

Portable  transmitter 


Since  Christmas  Eve,  when 
the  management  of  Associated 
Newspapers  announced  it  w'as 
terminating  a  six-months-old 
“house-agreement”  with  jour¬ 
nalists  employed  on  the  three 
papers  (E&P  January  2),  rep¬ 
resentatives  of  the  newspaper¬ 
men’s  union  and  officials  of  the 
company  have  held  almost  con¬ 
tinuous  talks. 

But  with  little  sign  of  agree¬ 
ment. 


giving  up  the  chairmanship  of 
Associated  Newspapers,  a  posi¬ 
tion  he  has  held  since  1937,  he 
will  become  instead  president  of 
the  company,  a  newly-created 
po.st,  as  well  as  director  of 
grou|>  finance. 

The  new  chairman  of  both 
companies  is  Lord  Rothermere’s 
son,  Vere  Harmsworth  (45) 
who  has  been  vicechairman  of 
Associated  Newspapers  since 
1963  and  is  also  a  member  of 


Associated  Newspapers  has  a 
substantial  interest. 

Although  the  situation  in 
Fleet  Street  is  too  gloomy  for 
much  levity  Lord  Thomson’s 
Sunday  Times,  the  week  after 
Lord  Rothermere’s  resignation 
and  the  appointment  of  his  son 
in  his  place,  quoted  one  un¬ 
named  executive  of  Associated 
Newspapers  as  saying:  “Ah 
well  .  .  .  it’s  a  case  I  suppose  of 
Vere  today,  gone  tomorrow.” 


The  16-S  portable  transmit¬ 
ter,  UPI’s  standard  transmitter 
from  now  on,  weighs  18  pounds 
(23t4  pounds  with  its  light¬ 
weight  carrying  case),  and  has 
exterior  dimensions  approxi¬ 
mating  those  of  a  small  porta¬ 
ble  typewriter. 

Despite  its  small  size,  the  16- 
S  accepts  a  standard  8  x 
10-inch  photograph,  which  it 
scans  at  the  standard  UPI  do¬ 
mestic  440  index — 120  rpm,  and 


Cuntruct  is  “dead” 


135  lines  per  inch. 


Although  the  expiry  date  of 
the  old  agreement  was  extended 
for  three  weeks  while  the  talks 
went  on  it  was  finally  declared 
“dead”  on  Januarj’’  25. 

Under  the  old  agreement 
members  of  the  editorial  staff  of 
the  three  papers,  in  the  event  of 
l)eing  declared  redundant,  were 
entitled  to  four  weeks’  pay  for 
each  year  of  service,  in  addition 
to  the  terms  of  their  personal 
contracts. 

Because  the  Daily  Mail  last 
year  lost  more  than  $2,000,000 
and  the  Daily  Sketch  nearly 
$700,000  the  management  of 
Associated  Newspapers  indi¬ 
cated  it  could  no  longer  afford 
such  generous  terms  in  the 
event  of  a  closure  or  merger  of 
any  of  the  papers. 

It  offered  instead,  for  those 
members  of  the  staff  with  over 
seven  years  service,  two  weeks 
pay  for  each  year  wdth  the  com¬ 
pany,  and  the  rest  in  a  deferred 
pension  which  could  be  claimed 
at  age  65. 


IT  WAS  SUPER — ^Winner  of  a  contest  designed  to  focus  attention 
on  the  Newark  Star-Ledger's  climb  to  No.  I  place  in  circulation  in 
New  Jersey  in  the  quarter  ending  last  September  30,  Philip 
Guarascio  reports  back  to  Ted  Parmalee,  sales  director  of  Newhouse 
Newspapers,  on  his  Super  Bowl  weekend  for  two.  Phil  is  associate 
media  director  at  Benton  &  Bowles  ad  agency. 


The  transmitter  is  fully  auto¬ 
matic  in  operation,  once  the 
print  to  be  transmitted  has 
been  mounted  on  the  cylinder. 

UPI  manufactures  the  new 
Telephoto  transmitter  at  its 
Maywood,  N.  J.,  laboratory, 
where  it  was  developed.  Lyon 
said  the  transmitter  is  available 
for  lease  to  UPI  picture  sub¬ 
scribers. 

• 

Herb  Kamm  conducts 
news  analysis  on  air 

Herb  Kamm,  associate  editor 
of  the  Cleveland  Press,  has 
started  a  weekly  news  analysis 
on  WJW  Radio  in  Cleveland. 
The  half-hour  program,  heard 
each  Saturday  night,  enables 
Kamm  to  bring  before  the  mi¬ 
crophone  members  of  the  Press 
staff  as  well  as  deliver  news 
assessments  of  his  own.  Mem¬ 
bers  of  the  Scripps-Howard 
Washington  staff  also  will  con¬ 
tribute  comments,  via  telephone 
and  tape. 
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Sex  item  from  Sweden 
sparks  mixed  reaction 


Well,  the  Family  Living  edi¬ 
tor  of  the  Utica  (N.  Y.)  Ob- 
server-lJispatch  asked  for  let¬ 
ters,  and  he  got  one. 

From  the  managing  editor  of 
the  Ohserver-Dispateh. 

It  began  when  Harold  Whit- 
temoie  (Family  Living  editor) 
ran  an  AP  story  in  the  Sunday 
Observer-Dispatch  about  a  mar¬ 
ried  couple  in  Sweden  who  are 
building  a  savings  account  by 
performing  intercourse  on  a 
theater  stage  before  an  audi¬ 
ence. 

In  another  section  of  the  Sun¬ 
day  Observer-Dispatch,  Whit- 
temore,  in  his  weekly  column — 
“It’s  the  Little  Things” — 
explained  w’hy  he  decided  to  run 
the  story.  He  also  asked  readers 
to  w’rite  and  tell  him  how  they 
felt  about  the  story.  Many  did. 

And  so  did  Gil  Smith,  manag¬ 
ing  editor  of  the  Observer- 
Dispatch,  in  his  column,  “Obser¬ 
vations,”  that  appears  on  the 
editorial  page. 

Whitteniore  explained  that  he 
had  received  the  approval  of 
executive  editor  Mason  C.  Tay¬ 
lor  to  run  the  story.  He  quoted 
Taylor:  “We  have  an  obligation 
to  report  w'hat  is  going  on  to 
our  readers.  Go  ahead.” 

In  his  column,  Whittemore 
said  “this  article  is  only  the 
tiniest  of  drops  in  a  sea  of  sex 
stories  washing  over  most  of 
America  today.  Those  in  the 
communications  business  .  .  . 
are  faced  every  day  with  diffi¬ 
cult  decisions.  What  should  be 
published?  What  shouldn’t  and 
why  not?” 

Wliat’.s  next? 

Smith  raised  the  question  in 
his  comment  on  Whittemore’s 
defense  of  publication:  “Sup¬ 
pose  now  that  we’ve  had 
Swedish  sex,  the  next  ‘new’s’  is 
Hong  Kong  homosexuals  or 
Marseilles  masturbators  all 
doing  their  thing?” 

As  for  permissiveness.  Smith 
said,  “Your  idea,  like  so  many 
others,  is  that  if  you  take  off  all 
the  wraps  everyone  will  get 
bored  with  sex  and  the  glamor 
goes  out  of  it.  Well,  who  wants 
to  be  bored  ^\’ith  sex?” 

“Unfortunately,”  Smith  went 
on,  “when  normal  sex  jumps 
from  the  bedroom  to  the  Busy 
Corner,  perversion  becomes  the 
‘in’  thing.  And  when  that  makes 
you  yawn  because  it’s  all  over 
the  sidewalks,  something  else 
will  pop  up.” 

In  the  first  two  days  after  the 
article  on  sex  in  Sweden  ap¬ 


peared,  the  editor  received  29 
letters  or  cards — 25  objecting  to 
the  story,  in  varying  degrees, 
and  four  favoring  its  publica¬ 
tion. 

What  readers  say 

Some  excerpts : 

“Yes,  you  do  have  an  obliga¬ 
tion  to  report  what’s  going  on  to 
your  readers  and  you  have  done 
it  in  good  taste  .  .  .  you  didn’t 
put  it  on  the  front  page  or  em¬ 
phasize  the  heading  in  any  way 
to  attract  the  young  or  impres¬ 
sionable  .  .  .” 

“It  was  good  news  reporting 
and  your  comments  added  a  lot 
of  interest  to  the  story.  Today’s 
frankness  on  the  subject  of  sex 
is  far  healthier,  it  seems  to  me, 
than  the  pretense  and  hypocrisy 
that  used  to  lie  so  widespread 

“I  think  it  is  interesting  to 
know'  that  people  such  as  your 
article  mentioned  are  regular 
hardworking  family  people.  So 
often  we  have  a  far  different 
opinion  of  those  who  perform  in 
such  shows.” 

“No!  The  subject  of  sex  is 
out  of  proportion.  The  less  said 
or  shown  about  the  subject,  the 
better.  We  need  to  protect  the 
impressionable  young.  They  are 
not  adult  enough  to  understand. 
Let’s  leave  such  situations  in 
the  privacy  where  it  belongs 

ff 

“The  story  w'as  quite  taste¬ 
less.  Family  newspapers,  such 
as  the  Observer-Dispatch,  are 
not  the  proper  place  for  such 
reading.” 

“I  take  my  hat  off  to  the  edi¬ 
tor  who  has  respect  for  the 
sanctity  of  marriage  .  .  .  sex  is 
a  beautiful  thing  when  used  as 
God  intended.  The  individuals 
who  are  exhibiting  it  publicly 
are  selling  their  souls  for  a 
mess  of  pottage  .  .  .  please  keep 
actions  like  this  out  of  your 
newspaper.” 

“It  is  NOT  newsw'orthy  ...  it 
is  blatant  pornography.  The  de¬ 
cision  to  print  this  garbage  in  a 
community  newspaper  was  im¬ 
moral  and  a  disservice  to  your 
readers.” 

“If  one  wishes  to  read  that 
sort  of  thing,  there  are  plenty 
of  magazines  that  specialize  in 
it  .  .  .  it’s  ridiculous  to  say  that 
you  printed  it  in  the  name  of 
sex  education.” 

“I  am  disgusted  and  dis¬ 
graced  by  the  filth  the  article 
contained. 

“There’s  nothing  entertaining 
about  a  garbage  can.” 


SATAN  AND  HIS 
GIRLS 
GUILTY 


BEATLE  GEORGE  AND  PC  WHO 
STOOD  IN  FRONT  OF  HIS  CAR  f 


Front  page  and  inside  news  page  From  the  Sun,  dubbed  Britain's 
Newspaper  of  the  Year. 


^Newspaper  of  the  Year’ 
title  titillates  British 


The  selection  of  the  Sun,  Bri¬ 
tain’s  brashest  and  fastest- 
growing  tabloid,  as  Newspaper 
of  the  Year,  has  provoked  a 
controversy  among  newsmen 
there. 

One  journalist,  in  a  letter  to 
the  Times,  described  it  as  “The 
daftest  decision  taken  by  anyone 
since  Northcliffe  made  an  office 
boy  editor  of  the  Daily  Mail." 

The  award  is  made  each  year 
by  Granada  Television,  one  of 
Britain’s  bigger  tv  companies. 
It  was  admitted  there  w-as  a  big 
split  in  the  panel  that  made  the 
award. 

The  Sun,  whose  unofficial 
Fleet  Street  slogan  is  said  to  be 
“Forward  With  The  Nipple,” 
was  cited  because  of  its  circula¬ 
tion  success. 

Big  circululiun  gain 

In  a  year  in  which  other  na¬ 
tional  newspapers’  circulations 
took  a  big  dive,  the  Sun  put  on 
nearly  750,000.  Its  average  dai¬ 
ly  sale  in  the  second  half  of 
1970  was  1,721,533. 

Circulation  of  its  biggest 
rival,  the  Daily  Mirror,  fell 
more  than  500,000 — from  just 
over  5,000,000  at  the  end  of 
1969  to  a  fraction  under  4,444,- 
000. 

The  success  of  the  Sun,  which 
was  bought  from  the  Mirror 
Group  less  than  18  months  ago 
by  Australian  publisher  Rupert 
Murdoch,  has  been  attributed  to 
its  emphasis  on  bare  bosoms 
and  sex-oriented  stories. 

Writing  to  the  Times  the  edi¬ 
tor  of  the  Catholic  Herald,  Des¬ 
mond  Albrow,  emphasized  this 
point.  He  said:  “There  is,  of 
course,  no  doubt  that  since  Ru¬ 
pert  Murdoch  bought  the  Sun  it 
has  gained  circulation,  but  this 
bread-and-butter  triumph  has 
been  achieved  by  a  general  de¬ 


basement  of  standards  and  an 
obsession  with  breasts-and- 
buttocks  journalism. 

And  what  did  the  Sun  itself 
think  of  the  award  and  the  con¬ 
troversy  it  provoked?  It  buried 
the  announcement  in  a  brief 
storj-  on  an  inside  page. 

• 

27th  daily  drops 
X-rated  movie  ads 

The  Spartanburg  (S.  C.) 

Herald  Journal  announced  on 
January  23  that  it  will  no  long¬ 
er  accept  advertising  for  X- 
rated  movies  on  the  grounds 
that  such  advertisements  make 
the  newspapers  “party  to  the 
spread  of  pornography.” 

EDITOR  &  PUBLISHER  was  in¬ 
formed  by  the  Motion  Picture 
Association  of  America  that 
w'ith  the  inclusion  of  the  Herald 
Journal  there  are  presently  27 
daily  newspapers  which  refuse 
to  carry  advertising  of  any  kind 
for  X-rated  films,  and  4  papers 
which  will  not  run  ads  for  ei¬ 
ther  X  or  R-rated  films. 

Associate  publisher  Fred  D. 
Moffit  stated  in  the  announce¬ 
ment  printed  on  page  1  of  Sat¬ 
urday’s  Herald  Journal  that  the 
reason  for  the  prohibition 
against  X-rated  film  ads  was 
because  “We,  as  a  newspaper, 
will  not  be  party  to  the  spread 
of  pornography  in  this  commu¬ 
nity.” 

In  September,  the  newspapers 
brought  out  a  movie  policy  that 
prohobited  the  use  of  illustra¬ 
tions  for  X-rated  films  and  also 
salacious  or  descriptive  copy  for 
such  films.  The  policy  issued 
then  also  reserved  the  right  for 
the  newspaper  to  decline  “any 
ad  which  is  in  poor  taste,  reflect¬ 
ing  on  moral  standards  or  de¬ 
meaning  to  public  decency.” 
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Ad-ventures 


By  Jerry  Walker  Jr. 

Campaigns.  The  Los  Angeles  District  Lincoln-Mercury  Dealers 
Association  broke  two  separate  promotions,  for  the  Comet  and 
the  imported  Capri,  in  Southern  California,  Arizona  and  the  Las 
Vegas  area.  Newspapers,  radio  and  college  new'spapers  are  being 
used  by  Carson/ Roberts,  the  agency.  Capri  has  been  handled  by 
L-M  dealers  for  eight  months,  but  this  is  the  first  advertising 
promotion.  .  .  .  One  of  the  best  things  about  the  Ski-Doo  snow¬ 
mobile  campaign  winding  up  in  newspapers  is  that  the  manu¬ 
facturer,  like  others  in  this  line  of  business,  usually  don’t  stop 
advertising  after  Christmas.  Michel  Colson,  director  of  advertis¬ 
ing  for  Bombardier’s  recreational  products  division,  said  market 
research  told  them  that  the  post-Christmas  period  is  when  first¬ 
time  buyers  are  most  apt  to  make  a  purchase.  .  .  .  Helping  to 
boost  winter  travel  on  Seaboard  Coast  Line  Railroad’s  passenger 
service  to  Florida,  Tucker  Wayner  &  Co.  prepared  timetable  ads 
for  the  travel  sections  of  New  York,  Boston  and  Philadelphia 
newspapers.  .  .  .  Old  Grand-Dad  is  continuing  its  1000-line  topical 
newspaper  ads  in  1971,  but  the  outdoor  and  transit  commitment 
is  nearly  double  that  of  1970. 

*  *  * 

Unconcerned.  There  are  now  27  daily  newspapers  refusing  to 
i-un  X-rated  movie  ads.  Taylor  Mills,  director  of  advertising  of  the 
Motion  Picture  Association  of  America,  who  supplied  this  informa¬ 
tion,  said  the  producers  and  exhibitors  are  not  ready  to  push  the 
panic  button  because  the  27  papers  have  only  1.8  million  circula¬ 
tion  or  about  3%  of  the  total  in  the  U.S.  Even  so,  Mills  admitted 
that  he  is  on  the  phone  in  a  flash  with  a  publisher  as  soon  as 
word  is  received  about  a  paper  planning  to  rule  out  X-rated  films. 
He  said  his  conversation  with  the  publisher  follows  the  line  that 
refusal  to  run  movie  ads  deprives  readers  of  legitimate  informa¬ 
tion.  He  suggests  to  the  publisher  that  his  paper  run  X-movie 
ads  on  a  re.stricted  space  basis  and  without  illustrations.  What 
delights  Mills  is  the  fact  that  95.6%  of  the  top  100  circulation 
papers  which  MPA  A  spot  checks  on  a  regular  basis  display 
movie  ads  with  a  rating  symbol  and  95.3%  of  these  papers  use 
the  authorized  MPAA  grade.  He  said  75  of  these  papers  publish 
the  MPAA  rating  guide  at  least  once  a  week. 

Ht  ijt  itt 

Briefs.  New  Product  News,  a  monthly  publication  of  Dancer- 
Fitzgerald-Sample,  in  its  year-end  issue  reports  a  9.2%  decline 
in  the  number  of  new  products  introduced  in  grocery  and  drug 
stores  last  year  as  compared  with  1969.  The  agency  charted  774 
new  products  in  1970  as  against  841  in  1969.  Martin  J.  Friedman, 
director  of  marketing  services,  said  it  is  the  “largest  drop”  in 
the  seven  years  they  have  been  keeping  track  of  new  product 
activity.  A  bad  sign,  noted  by  Friedman,  was  that  many  of  the 
new  products  were  killed  in  the  early  goings,  before  any  ads 
were  run.  .  .  .  Consumers  can  find  out  what  supermarkets  are 
charging  the  lowest  prices  by  consulting  a  monthly  report  pub¬ 
lished  in  the  Honolulu  newspapers.  The  listing  is  being  compiled 
by  students  of  the  University  of  Hawaii  School  of  Economics 
who  shop  the  markets  for  prices.  .  .  .  Newspaper  space  reps  may 
want  to  check  into  the  Home  Furnishings  Council  plans  for  a 
nationwide  home  fashions  promotion  in  September,  called  Debut 
’72.  Forward  thinking  retailers  from  coast  to  coast,  according 
to  the  Council,  are  signing  up  for  program  participation  in  the 
joint  retailer-manufacturer  promotion.  .  .  .  Public  I’elations  coun¬ 
selling  firms  may  not  be  doing  as  badly  as  first  thought  by  some 
observers.  According  to  James  F.  Fox,  chairman  of  the  Public 
Relations  Society  of  America’s  counselors  section,  responses 
from  146  firms  found  more  than  half  (54%)  had  higher  billings 
in  1970.  The  respondents  represented  more  than  one-third  of  the 
section’s  membership. 


Saigon  News  Blackout 
enforced  for  6  days 


Six  days  of  frustration  for 
war  correspondents  in  Saigon 
ended  at  3:30  a.m.  Thursday, 
February  4,  when  the  U.S. 
military  command  lifted  not 
not  only  an  embargo  on  news 
of  an  operation  in  which  50,000 
troops  were  involved  in  South 
Vietnam  but  an  embargo  on 
stories  about  the  embargo. 

Absolute  secrecy  was  imposed 
January  29  when  they  were  in¬ 
formed  about  a  scheduled  incur¬ 
sion  by  South  Vietnamese 
forces,  with  U.S.  support,  into 
an  area  near  Laos  where  there 
had  been  a  massive  buildup  of 
North  Vietnamese  troops. 

News  of  all  military  opera¬ 
tions  in  Region  1  is  embargoed, 
the  newsmen  were  instructed  at 
an  official  call-out  in  the  infor¬ 
mation  office  of  the  U.S.  Com¬ 
mand.  The  embargo  would  be 
lifted,  they  were  told,  when 
military  security  permitted ; 
meanwhile  nothing  was  to  be 
sent  out  concerning  the  em¬ 
bargo. 

Accreditation  threatened 

The  military  command  warned 
against  speculative  dispatches 
and  threatened  to  revoke  ac¬ 
creditation  and  deny  access  to 
information  and  transportation 
to  the  scene  of  U.S.  troop  op¬ 
erations,  if  this  order  were 
violated. 

But  on  the  basis  of  remarks 
made  in  Washington  by  Secre¬ 
tary'  of  State  Rogers  concern¬ 
ing  “a  critical  period  in  Ameri¬ 
can  troop  withdrawals,”  specu¬ 
lative  stories  began  to  appear 
from  points  outside  of  Saigon. 

The  military  command  com¬ 
plained  of  a  few  breaches  of 
the  embargo  and  issued  a 
w'aming  to  the  Washington 
Post  on  one  repoii,  hinting  of 
a  move  into  Laos.  A  Japanese 
agency  and  a  French  agency 
also  were  called  to  task  for 
putting  out  stories  of  a  Laos 
operation.  A  Kyodo  agency 
report  from  Japan  that  received 
a  big  play  in  U.S.  newspapers 
was  discredited  when  the  mili¬ 
tary  lifted  the  embargo. 


in  the  action,  with  40,000  South 
Vietnamese  who  fought  on  two 
fronts. 

Laird  explained  that  General 
Creighton  Abrams,  the  com¬ 
mander  in  Vietnam,  had  not 
requested  the  news  blackout; 
he  had  imposed  it  and  had 
acliieved  his  objective. 

The  Pentagon,  in  a  message 
from  public  affairs  officer 
Daniel  Z.  Henkin,  told  General 
Abrams  it  appreciated  the  way 
he  had  provided  full  access  by 
newsmen  to  on-scene  coverage 
of  the  successful  military  op¬ 
eration. 

Some  reporters  who  were 
unhappy  during  the  embargo 
period  were  heard  to  complain 
that  Abrams  had  imposed  the 
blackout  so  that  any  “bad  news” 
from  the  operation  would  be 
subdued  by  the  Apollo  14  moon 
mission. 

• 

Pressmen  plan 
party  to  salute 
Gene  and  Nina 

“We’re  happy  to  be  members 
of  the  Pulliam  newspaper  fami¬ 
ly,  and  we  want  to  show  our 
appreciation,”  explained  Bob 
Voight,  entertainment  chairman 
for  Phoenix  Newspapers  Print¬ 
ing  Pressmen’s  Union  No.  58, 
announcing  plans  for  a  party  on 
February  21  for  Mr.  and  Mrs. 
Eugene  Pulliam,  at  the  Safari 
Hotel  in  Scottsdale. 

“So  we’ve  invited  Gene  and 
Nina  to  be  our  special  guests  at 
our  annual  party,”  continued 
V’oight,  “and  we’re  going  to 
present  them  with  a  pictorial 
history  of  the  pressroom  from 
the  day  Mr.  Pulliam  acquired 
Phoenix  Newspapers  in  1946  up 
to  today.” 

The  4’x5’  pictorial  plaque  will 
have  pictures  of  press  person¬ 
nel  and  equipment,  from  Scott 
presses  25  years  ago  to  the 
giant  Goss  Mark  ll’s  presently 
pouring  out  copies  of  both  the 
Phoenix  Gazette  and  the  Ari¬ 
zona  Republic. 


Sells  for  Texas  Star 

Warren  J.  Smith  Jr.  has  been 
named  to  head  the  New  York 
office  of  the  Texas  Star,  a  new 
Sunday  magazine  supplement 
for  Texas  newspapers.  Smith 
has  served  since  1964  as  direc¬ 
tor  of  sales  and  advertising  for 
the  First  3  Markets  Group. 


Foundation  director 

Daniel  E.  Button,  a  former 
executive  editor  of  the  Albany 
(N.  Y.)  Times-Union  and  a 
member  of  Congress  from  the 
29th  District,  has  been  elected 
executive  director  of  the  Arth¬ 
ritis  Foundation,  New  York 
City. 


‘Blackout  saved  lives’ 

Secretary  of  Defense  Laird 
told  newsmen  in  Washington 
on  Thursday  that  the  news 
blackout  had  been  instrumental 
in  saving  American  troops  from 
a  single  casualty  in  the  north¬ 
ern  quarter  of  South  Vietnam 
where  they  swept  the  jungles 
in  support  of  Saigon  troops. 
There  were  9,000  U.S.  soldiers 


Alex  J.  Rohan  of  Washing¬ 
ton,  D.  C.,  international  pres¬ 
ident  of  the  pressmen’s  union, 
has  been  invited  to  attend. 

In  November,  1964,  Eugene 
Pulliam  was  made  an  honorary 
member  of  the  pressmen’s 
union,  in  recognition  of  his 
leadership  and  good  will,”  as 
well  as  for  fruitful  years  of 
harmonious  relations.” 
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Knight  project  in  Philadelphia 

$15  million  spent  to  upgrade 
plant  that  cost  $10  million 

\  $15  million  plant  improve-  f"  I  ^ 

nt  program  of  Philadelphia  K  w 
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plant  that 

A  815  million  plant  improve¬ 
ment  program  of  Philadelphia 
Newspapers,  Inc.  is  moving 
along  rapidly. 

PNI,  a  subsidiary  of  Knight 
Newspapers,  publishes  the  Phil¬ 
adelphia  Inquirer  and  Daily 
Seivs. 

John  S.  Prescott.  PNPs 
vicepresident  and  general  man¬ 
ager,  said  the  first  pha.<e  of  the 
improvement  program  calls  for 
the  modernization  of  the  press¬ 
room  at  a  cost  of  approximate¬ 
ly  $11  million. 

'  There  are  five  lines  of 
presses  in  the  PNI  building.  The 
oldest— the  4.5-year-old,  12-unit 
“E”  line — has  been  removed. 
.\nd  in  its  place  will  go  a  line 
of  18  Goss  Headliner  Mark  II 
units. 

So  that  the  old  press  could  be 
removed  and  the  new  one 
brought  in,  a  hole,  14  x  11  feet, 
had  to  be  chopped  in  the  side  of 
the  Inquirer  building  at  the 
second  floor  level.  A  gantry  was 
erected.  The  old  equipment  was 
rigged  out  of  the  building.  The 
new  units  will  be  brought  in 
thi'ough  the  same  opening. 

New  press  foundation 

The  old  “E”  line  had  a 
06-page  capacity  and  weighed 
360  tons.  The  new  line  has  a 
144-page  capacity  and  will 
weigh  in  at  784  tons.  The  new 
units  will  provide  more  color, 
greater  flexibility,  better  quali¬ 
ty  and  higher  speed. 

The  accommodate  the  new 
units,  there  had  to  be  major 
reconstruction  in  the  reelroom 
and  pressroom.  Press  founda¬ 
tions,  because  of  the  greater 
weight  of  the  new  units,  had  to 
l>e  reinforced.  This  meant  ad¬ 
ding  steel  beams  and  encasing 
them  in  concrete. 

To  raise  the  ceiling,  the 
pressroom  offices  and  machine 
shops,  located  in  the  empty 
bay,  had  to  be  moved  else¬ 
where. 

Replacement  in  1972 

In  1972,  the  “C”  and  “D” 
lines  of  presses  (a  12-unit 
Wood  and  a  12-unit  Hoe)  will 
be  replaced.  This  area  also  will 
require  structural  reinforce¬ 
ment  and  relocation  of  services. 

The  “A”  and  “B”  lines  of 
presses  each  contains  24  units 
of  Hoe  convertible  presses. 
These  will  not  be  replaced. 
However,  six  Hoe  2:1  folders 
will  be  replaced  with  Goss  3:2 


UNDERGOING  ALTERATIONS — Old  equipment  is  removed  from 
the  Philadelphia  Newspapers  Inc.  building  and  new  equipment  is 
brought  in  via  this  gantry. 


folders.  The  floor  elevation  in 
these  lines  will  not  have  to  be 
changed,  nor  will  there  be  a 
major  rerouting  of  services. 

A  new  press  control  area  is 
also  planned.  This  will  be  lo¬ 
cated  in  a  new  mezzanine.  The 
present  control  area  will  be 
used  for  storage  of  office  sup¬ 
plies. 

In  addition,  a  mezzanine  off 
the  mailroom  is  being  expanded 
to  eliminate  some  of  the  con¬ 
gestion  that  occurs,  especially 
during  the  big  Sunday  runs. 

This  has  been  done  right  on 
schedule.  For  the  target  date 
for  installation  of  the  suppor¬ 
ting  “Y”  columns  of  the  press 
units  is  the  third  week  in  Feb¬ 
ruary,  which  is  the  date  for  the 
arrival  of  the  first  units  of  the 
new  press.  They  will  be  placed 
in  position  early  in  March. 

The  reinforcement  program 
turned  out  to  be  a  complicated 
operation.  For  in  the  area 
where  the  new  floor  beams 
were  to  be  placed,  there  al¬ 
ready  w’ere  miles  of  ink  pipes, 
water  pipes,  air  lines,  steam 
lines,  electrical  conduits  and 
air-conditioning  ducts.  Each 
of  these  services  had  to  be  re¬ 
routed. 

In  addition,  the  reelroom 
floor  is  being  reinforced.  And 
the  reelroom  ceiling  in  the  bay 
occupied  by  the  former  “E”  line 
and  an  adjoining  empty  bay 
has  been  raised  a  foot.  This 
was  done  to  provide  sufficient 
clearance  for  the  reel-stand 
spiders  of  the  new  units  and  to 
pro\ide  a  new  roll  preparation 


area.  The  new'  press  line  will 
extend  into  the  present  prepa¬ 
ration  area,  making  it  unusa¬ 
ble. 

Paper  storage  area 

There  are  also  plans  to  con¬ 
vert  the  area  under  the  In¬ 
quirer-Daily  News  building  into 
a  paper  storage  area.  At 
present,  PNI  has  no  facilities 
for  unloading  or  storing  news¬ 
print.  All  of  its  paper  is  now 
stored  in  the  adjoining  Trian¬ 
gle  Publications  gravure  plant. 

When  the  pressroom  is  com¬ 
pleted,  it  will  be  protected  by 
an  automatic  high  pressure 
carbon  dioxide  fire  extinguish¬ 
ing  system. 

The  heart  of  this  system  will 
be  42  interconnected  CO-2 
cylinders,  each  containing  100 
pounds  of  the  gas  under  pres¬ 
sure. 

The  21-story  PNI  building, 
distinguished  by  its  classic 
clock  tower,  was  erected  in 
1923  and  it  was  first  named  the 
Elverson  building.  The  Phila¬ 
delphia  Inquirer  began  publish¬ 
ing  from  the  “ultra-modern” 
plant  on  July  13,  1925.  In  1936 
it  was  renamed  the  Inquirer 
Building  and  in  1964  it  became 
also  the  home  of  the  Daily 
News,  both  papers  being  under 
the  ownership  of  Walter  An- 
nenberg. 

Soon  after  Knight  purchased 
the  newspapers  late  in  1969,  the 
engineering  firm  of  Chas.  T. 
Main  Co.  of  Boston  w'as  com¬ 
missioned  to  upgrade  the  build¬ 
ing  to  meet  the  requirements  of 
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present-day  publishing  w'ith 
high  speed  presses,  computer¬ 
ized  phototypesetting  and  auto¬ 
mated  programs.  The  improve¬ 
ments  were  estimated  to  cost 
$15  million,  or  $5  million  more 
than  the  building  and  equip¬ 
ment  had  cost  in  the  1920s. 


Ottaway  group 
news  exchange 
to  be  expanded 

Members  of  the  Ottaway 
group  of  newspapers  will  re¬ 
ceive  expanded  coverage  of  na¬ 
tional  and  regional  news 
through  Ottaway  News  Service 
as  the  result  of  the  merger 
with  Dow  Jones  &  Co.  last 
July. 

The  nine  Ottaw'ay  papers 
will  be  linked  on  an  .\P  leased 
circuit  to  receive  news  and 
features  prepared  by  the  staffs 
of  the  Wall  Street  Journal  and 
the  National  Observer.  The  Ot¬ 
taway  papers  are  in  New  York, 
Pennsylvania,  Connecticut  and 
Massachusetts. 

Robert  S.  VanFleet,  who 
founded  ONS  in  1964  and  has 
served  as  its  chief  since  then, 
has  been  named  assistant 
\'icepresident  of  Ottaway  News¬ 
papers  with  responsibility  for 
editorial  quality.  He  reports  to 
James  H.  Ottaway,  Jr.,  presi¬ 
dent  of  the  company. 

Reporting  to  VanFleet  will 
be  Tim  Metz,  who  becomes 
chief  of  the  expanded  ONS.  He 
comes  to  the  Ottaway  post  af¬ 
ter  five  years  as  a  staff  repor¬ 
ter  of  the  Wall  Street  Journal 
in  the  Detroit  bureau  and,  most 
recently,  in  its  Boston  bureau. 

Edmund  P.  Klein,  formerly 
the  Newburgh  bureau  chief  of 
the  Times  Herald-Record,  an 
Ottaway  group  paper  in  Mid- 
dletow'n,  has  also  joined  the 
staff  of  the  Ottaway  New's  ser¬ 
vice.  He  will  split  his  time  be¬ 
tween  the  Campbell  Hall,  N.  Y., 
headquarters  of  the  new's  ser¬ 
vice  and  coverage  of  the  New 
York  State  Legislature. 

• 

MS&C  appointed 

Two  newspapers  formerly 
with  Rathbone  &  Associates 
have  appointed  Mathews,  Shan¬ 
non  &  Cullen  Inc.  as  their  na¬ 
tional  advertising  representa¬ 
tives.  They  are  the  Lexington 
(Ky.)  Herald-Leader  and  the 
Blue  field  (W.  Va.)  Telegraph 
and  Sunset  News-Oh- 


More  on  15c  list 

The  Providence  (R.I.)  Jour¬ 
nal  and  Evening  Bulletin  went 
from  12c  to  15c  a  copy  on  Feb¬ 
ruary  1. 
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to  enlighten  public  opinion  in  a 
democratic  State;  it  cannot  be  cur¬ 
tailed  without  affecting  the  right  of 
the  people  to  be  informed  through 
sources  independent  of  the  govern¬ 
ment  concerning  matters  of  public 
interest.” 


—The  Supreme  Court  of  Canada 


§an  ^hanristo  Qiljroniclf 


Los  Angeles  Times’  news  staff 
doubled  (to  516)  in  10  years 


By  (laiupbell  Watson 

Planning  well  ahead,  revising 
as  new  conditions  develop  and 
adjusting  to  any  opportunities 
that  arise  are  factors  in  the 
continuing  development  of  the 
Li>s  Angeles  Times'  news 
gathering  organization. 

The  numerical  result  is  an 
operation  involving  516  editors, 
writers,  reporters,  correspon¬ 
dents,  copy  editors,  copy  boys 
and  secretaries  which  is  twice 
the  .strength  of  the  editorial  de¬ 
partments  of  a  decade  ago. 

Development  of  this  vast  as¬ 
semblage  of  skilled  personnel 
and  of  a  program  for  a  greater 
Times  than  ever  before  was  be¬ 
gun  by  Otis  Chandler  when  he 
was  preparing  to  become  pub¬ 
lisher,  according  to  Nick  B. 
Williams,  executive  vicepres¬ 
ident  and  editor. 

Top  attention 

Chandler,  fourth  generation 
member  of  the  publishing  fami¬ 
ly,  continues  intensively  atten¬ 
tive  to  the  news  departments, 
Williams  said.  Whenever  he  is 
in  town  he  attends  the  daily 
meetings  which  discuss  the  edi¬ 
torials  to  be  published  in  the 
morning  and  Sunday  newspa¬ 
per. 

When  his  corporate  duties 
take  him  away  he  customarily 
returns  with  a  sheaf  of  ideas 
for  improving  the  editorial  pro¬ 
duct,  added  the  editor.  The  non¬ 
editorial  departments  are  simi¬ 
larly  headed,  under  the  publish¬ 
er,  by  Robert  D.  Nelson,  execu¬ 
tive  vicepresident  and  general 
manager. 


talized,  indexed,  and,  to  an  ex¬ 
tent,  re-indexed  to  help  the 
reader. 

Because  of  Chandler’s  leader¬ 
ship  and  planning  and  the  coop¬ 
erative  activities  of  “a  w'hole 
new  team”  which  has  been  de¬ 
veloped,  the  content  has  been 
expanded,  new  departments  and 
seiwices  have  lieen  added  and 
the  scope  of  coverage  has  been 
widely  extended,  Williams  re¬ 
ports. 

The  news  hole  has  grown  as 
the  Times  expanded  linage  and 
maintained  its  advertising  lead¬ 
ership.  The  availability  of  re¬ 
ports  from  Times’  staffers  has 
multiplied. 

So  the  question  of  space  con¬ 
tinues,  the  editor  said.  Space  is 
always  a  pi’oblem,  since  so  much 
copy  is  developed  daily  by  the 
expanded  corps  of  writers. 

.Selerlitm  problem 

The  responsibility  of  selecting 
the  paper’s  content  is  heavy,  es¬ 
pecially  since  each  writer  is  a 
top  newsman.  All  staffers  are 
inclined  to  be  a  bit  temperamen¬ 
tal  and  each  properly  thinks  his 
story  is  the  best  of  the  day, 
Williams  commented. 

Despite  all,  the  man  who  has 
been  editor  of  tbe  Times  since 
1958  appears  unniffled  as  he 
sits  behind  a  cleared  desk  in  his 
office  at  the  newspaper  he  has 
served  since  1931. 

Most  of  the  manpower  added 
in  the  paper’s  expansion  ad¬ 
vanced  within  the  Times’  ranks, 
the  veteran  rejKirted.  When  nec¬ 
essary,  the  Times  has  recruit¬ 


ed  from  the  outside,  explained 
the  editor  w'ho  had  been  with 
the  Fort  Worth  Star-Telegram 
and  the  Nashville  Tennessean 
for  a  combined  four  years  be- 
foi'e  his  arrival  in  Los  Angeles. 

Editorial  views  are  expressed 
in  the  place  only.  That  is  in  the 
first  two  columns  of  the  editori¬ 
al  page. 

The  people’s  columns 

The  people  also  get  at  least 
two  columns.  This  is  on  the  op¬ 
posite-editorial  page  in  an  ex¬ 
panded  letter  to  the  editor  de¬ 
partment.  A  two-column  head¬ 
line  reference  to  the  top  letter 
appears  over  this,  “The  Public 
Speaks  Out,”  section. 

The  Times  gets  letters,  and 
plenty  of  them  Williams  con¬ 
fessed.  Most  of  these  air  pro¬ 
tests  directed  against  the  new'S- 
paper’s  policies. 

Unfortunately  few  writers 
are  succinct,  Williams  observed. 
He  awarded  an  accolade  to  the 
recent  Sunday  edition  purchaser 
who  expressed  his  opinion  in 
these  nine  words:  “For  50  cents 
I  get  an  endorsement  of  Rea¬ 
gan!” 

The  paper  emphasizes  publi¬ 
cation  of  readers’  views  con¬ 
trary  to  those  presented  in  the 
editorials,  it  was  pointed  out. 
The  space  for  letters  was  in¬ 
creased  recently  by  about  30 
percent. 

1971  budget  up 

As  to  its  doubled  staff,  even 
in  this  era  of  newspaper  cut¬ 
backs  the  Times  will  increase 


its  editorial  budget,  the  editor 
said.  Admittedly  the  1971  boost 
will  result  chiefly  from  salary 
increases  and  all  editorial  ex¬ 
penses  w’ill  be  carefully  scrutin¬ 
ized. 

The  publisher’s  approval  is 
required  for  budgetary  expan¬ 
sions,  Williams  said  at  the  start 
of  an  interview  which  began 
with  his  notation:  “Ask  me  any¬ 
thing  you  want,  but  I  speak 
only  for  the  news  department.” 
For  w’hile  the  editor  has  full 
control  over  the  news  side,  his 
voice  does  not  carry  into  other 
departments. 

Chandler’s  approval  of  ex¬ 
panding  budgets  has  enabled 
continual  advancements  in  the 
quality  of  the  Times,  Williams 
said  in  expressing  gratification 
that  despite  the  present  general 
recession  the  editorial  staff  will 
not  be  cut. 

Suggestions  which  have 
brought  about  upgrading  of  the 
paper  are  to  be  credited  to  the 
staff,  added  the  executive  who 
regularly  “goes  though  the  de¬ 
partment  and  collects  ideas.” 

-IT  in  Orange 

Credits  due  the  publisher  in¬ 
clude  the  vast  Orange  County 
plant  wdth  a  complete  news  de¬ 
partment  of  44  persons.  This  is 
quite  a  staff  in  itself,  Williams 
admits. 

Budgets  are  set  every  Sep¬ 
tember  and  the  editor  uses  the 
aid  of  all  news  department 
heads  in  developing  his  submis¬ 
sion.  He  solicits  a  listing  of 
“musts,”  “likes,”  and  “like-to- 
dos”  from  each  and  then 
prei)ares  a  formal,  written  re¬ 
port  for  the  publisher. 

The  budget  is  subject  to  dis¬ 
cussion  all  of  the  time,  however. 
This  enables  changes  as  new 
ti’ends  develop  or  certain  news 
phases  heat  up. 

As  one  example  of  this  flex- 
(Conthined  on  page  20) 


Williams  credits  the  plaos 
Chandler  made  in  the  late  19503 
with  providing  the  base  for  a 
broadened  Times’  policy,  for 
new  departments  in  the  daily 
edition  and  new  magazines  o:a 
Sunday,  for  revision  of  content 
and  for  forceful  demonstration 
of  the  theory  that  all  news  car¬ 
ried  is  best  w’ritten  when  cov¬ 
ered  and  processed  by  the  news¬ 
paper’s  owm  staffers. 

The  basic  plans  have  been  re¬ 
vised,  amplified  and  refined  re¬ 
peatedly.  Among  results  are 
seven  domestic  bureaus  and  18 
foreign  bureaus,  Williams 
noted. 


Reader  emphasis 

Further,  the  massive  Times 
which  customarily  runs  into 
more  than  100  pages  w'eekdays 
and  in  excess  of  450  pages  Sun¬ 
days,  is  completely  departmen- 


DISCUSSING  EDITORIALS  to  be  published  in  the  Los  Angelas 
Times  are  Nick  B.  Williams,  left,  executive  vicepresident  and  editor, 
and  Otis  Chandler,  publisher  of  the  newspaper  which  has  doubled 
its  news  gathering  strength  in  a  decade  of  growth. 
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This  is  the  stuff 
that  money  is  made  on 


Higher  postal  rates  are  raising  the  cost  of  direct  mail.  As  a  result, 
many  advertisers  are  turning  to  newspaper  inserts  and  supplements. 

More  newspaper  supplements  mean  more  stuffing. 

It  all  adds  up  to  Sheridan’s  new  “Multi-Stuffer”,  the  system  that 
will  enable  newspaper  mailrooms  to  insert  pre-printed  advertising 
sections  on-line  at  the  full  speed  of  the  newspaper  press. 

You  can  buy  a  72P  today  and  benefit  from  72P  flexibility  in  an  off¬ 
line  mode.  Later  add  Multi-Stuffer  components  which  will  let  you 
operate  in  a  variety  of  modes.  Stuff  twelve  inserts  into  a  single  jacket 
for  Sunday  papers,  or  stuff  a  lesser  number  at  speeds  pacing  the  latest 
newspaper  presses. 

Operated  as  a  daily  stuffer,  the  machine  has  a  performance  range 
between  35,()()()  and  70,000  papers  per  hour,  depending  upon  the 
number  of  inserts  to  be  stuffed.  For  more  information  on  the  stuff 
we  make,  write  The  Sheridan  Company,  P.  0.  Box  283,  Easton, 
Pennsylvania  18042. 


A  DIVISION  OF  HARRIS-INTERTYPE 


L.A.  Times  staff 

{Cmifiiiui'd  from  18) 


Tiin>r.  The  responsibility  for  se¬ 
lecting  the  top  news  of  each  day 
is  the  province  of  Frank 
Haven,  manafjinp:  editor,  who 
conducts  his  own  daily  confer- 


ihilitv,  Williams  said  the  Times  ence  with  department  heads. 
,  ,  1*  *  Despite  nillianis  state) 


V  ,  1*  i.-  n  ‘  Despite  Williaips’  stateipeiit 

had  an  application  on  file  m  that  “I  speak  only  for  the  news 
Johannesburg- for  a  South  Afri-  department,”  editorial’s  efforts 
can  bureau  for  a  year  without  .-eflected  in  circulation  as 

rece.vinir  any  reply.  The  news-  ^-ell  as  advertising  advances, 
paper  withdrew  tins  application  .  ,  ,  r,.-  i  i 

,  t  1  1-  t,  1  1  .  A  decade  ae-o  the  1  lines  dailv 

and  established  a  correspondent  ^  ...n  .i-.r,  i  ‘ 

in  Tel  4viv  distribution  was  496,3.17.  Today 

it  is  982,075.  Sunday  circula- 
Miijor  editions  tion,  de.spite  the  .50-cent  price 

per  copy,  is  1,  .317,220  ajrainst  a 
rians  advanced  by  Chandler  former  880  264. 
in  19.58  led  to  the  formation  of 
two  new  Sunday  sections —  • 

Opinion  and  Outlook — and  three 
Sunday  magazines— West,  TV  Basselt  named 
Times  and  Calendar.  View  was  •  .  i.. 

developed  as  a  new  daily  .sec-  associate  editor 

tion.  James  Bassett  has  been  pro- 

'I'he  news  index  continued  on  nioted  to  associate  editor  of  the 
jia^e  one  but  a  news  summary  Aytuclen  limes  with  a 

was  expanded  to  occujiy  the  en-  worldwide  assignment  of  spe- 
tire  second  page.  It  is  sectional-  cial  interpretative  coverage.  In 
ized  by  geographical  ai’eas  and  this  role  he  reports  to  Nick  B. 
usually  includes  art,  photos  or  Williams,  executive  vicepres- 


Bassett  named 
associate  editor 

James  Bassett  has  been  pro¬ 
moted  to  associate  editor  of  the 
Los  Atufcles  Times  with  a 
worldwide  assignment  of  spe¬ 
cial  interpretative  coverage.  In 


maps. 

To  meet  tin*  jiroblem  of  long 


ident  and  editor. 

Anthony  Day,  chief  Times’ 


stories  that  break  on  page  one,  editorial  writer  since  1969,  has 
the  Times  u.ses  single  and  mul-  been  promoted  to  editor  of  the 
tiple  jumps  to  pages  inside  the  editorial  pages.  He  will  be  re- 


first  section.  These  carry-over 
reiiorts  customarily  run  on 


sponsible  to  the  editor  for  all 
editorials,  cartoons  and  columns 


jiages  with  a  heavy  advertising  on  the  two  editorial  pages. 


.Makeup  revisions 


In  makeup 
'I'imes  has  c' 


revisions. 
Ml  moved 


Bassett,  who  has  been  direc¬ 
tor,  editorial  pages  since  1963, 
joined  the  Times  in  1934.  He 
the  was  successively  aviation  and 
the  science  editor  and  then  joined 


from  one  section  the  former  Los  Angeles  Mirror- 


to  another.  This  overcame  a 
capacity  ])ress  run  situation  and 


Xews  as  political,  city  and  as¬ 
sistant  managing  editor.  He  re¬ 


enabled  the  .section’s  exjiansion  turned  to  the  Times  as  political 
along  desired  lines.  analyst. 

The  jiicture  jiage  was  elimi-  Bassett’s  career  also  includes 
nated.  While  this  did  not  enrap-  duties  as  a  staff  officer  with 


ture  the  large  staff  of  photogra¬ 
phers,  it  did  provide  a  page 


Fleet  Admiral  William  F. 
Halsey,  Jr.,  during  World  War 


three  location  for  area  news  three  tours  of  duty  with 


and  meritorious  jdiotos.  Undei 
lb,-  I'onniM-  photo  jiage  structun 


then  Vice  President  Nixon.  He 
was  press  secretary,  1952;  cam- 


expanded  budget,  Williams  is  the  post  of  Washington  bureau 


not  without  recognition.  PkHaiMpliia  Hi, I- 

His  ability  to  run  a  vast  de-  letiii.  He  was  named  Times’ 
partnient  quietly,  firmly  and  chief  editorial  writer  in  1969. 
effectively  brought  him  the  rare 
additional  title  of  executive  • 

vicepresident.  In  November  he  ,,,  , 

received  public  acclaim  by  the  '..llPCKlip  oil  JirPSS 
University  of  Southern  Califor-  The  Tucson  professic 
nia  Journalism  Alumni  Associa-  rVinntcr  of  Siumn  rn: 


Checkup  oil  press 


V  ' 

V 


OPINION  PAGES — Tucson  Daily  Citizen  editorial  page  editor  Tony 
Tselentis  (center)  shows  off  the  first  "Perspective"  page  to  fellow 
editorial  staff  members  George  McLeod  (left)  and  Lawson  Allen. 


it  was  found  that  too  often  pic-  paign  manager,  1956  and  plan- 
tures  of  minor  impact  were  ning  director,  1960.  At  Pres- 
used  in  a  move  to  fill  the  page.  ident  Eisenhower’s  request  he 
De.spite  his  emjihasis  on  col-  reorganized  and  headed  the  Re- 
lecting  ideas  from  others  and  public  National  Committee’s 
.serving  basically  as  the  ad-  public  relations  in  1954. 
mini.stralor  of  a  iniblisher-  joined  the  Times  from 


The  Tucson  professional 
chapter  of  Sigma  Delta  Chi  has 


tion,  even  though  his  colleges  formed  a  committee  to  evaluate 
are  the  1..  of  the  South  and  the  local  news  media  performance 
U.  ()f  Texas  and  his  birthplace  during  three  nights  of  rioting 
is  in  distant  Onancock,  Va.  between,  on  one  night,  1,000 
.4s  to  the  pressures  faced  by  “street  people”  and  650  Tucson 
an  editor,  Williams  lists  police  and  Pima  County  Sher- 
topmost  personnel  and  policy  iff’s  deputies,  around  the  Uni¬ 
matters  and  long-range  plan-  versity  of  .4rizona  campus. 


19  in  Alabama’s 
new  ‘Century  Club’ 

A  “Century  Club”  will  be  or- 
nized  by  19  Alabama  newspa¬ 
pers  at  the  annual  convention 
February  12.  The  charter  mem¬ 
bership  will  be  those  newspa¬ 
pers  which  have  been  publish¬ 
ing  for  100  years  or  more. 

Daily  jiapers  eligible  for 
member.ship  are:  Mobile  Regis¬ 
ter,  Moiitgoiiierg  Advertiser, 
TiisenInosa  Neivs,  Selma  Times- 
Joiinial,  Troy  Messenger, 
(iadsden.  Times,  Talladega  Daily 
Home,  Florenee  Times-Tri- 
Cities  Daily  and  Birmingham 
Post-Herald. 

Weekly  papers  eligible  are: 
Moulton  Adveitiser,  Standard 
and  Times,  Shelby  County  Re¬ 
porter,  Pieheiis  County  Herald 
and  H’e.st  Alabamian,  Clarke 
County  I  temoerat,  Creenrille 
Adrorate,  Monroe  Journal,  Tus- 
kegee  \eirs.  Union  Springs 
Herald  and  Ozark  Southern 
Star. 

• 

3  pages  of  ropy 
list  prices,  sizes 

Three  successive  newspaper 
pages  were  used  by  Ralphs,  Los 
.Angeles  supermarket,  to  list 
products,  brands,  sizes  and  re¬ 
tail  in  ices  of  every  item  it  sells. 

Beginning  with  aluminum 
foil,  the  first  day’s  li.st  set  in  six 
column  width  extended  to  G.  “H 
to  P”  in-iKlucts  ran  two  days 
later  with  the  Q  to  Z  jiage  fol¬ 
lowing.  The  Z  division  contained 
five  types  of  Zwieback  toast. 

“No  prices  are  lower  prices 
than  Ralphs  prices,”  stated  the 
logotyjie,  accompanied  by  a 
22-word  price  pledge.  .4  red 
overlay  iiointe.l  to  the  alphabet¬ 
ical  section  and  spotlighted  the 
grocer’s  name. 


Daily  expands  ' 

on  centennial  ^ 

.4  second  editorial  page  way 
added  to  editions  of  the  TiicsorC 
(Ariz.)  Daily  Citizen  effecti\* 
with  the  papers  centennial  obi 
servance.  / 

Called  Perspective,  the  addl.^ 
tion  includes  local  and  syndi-; 
cated  columnists  to  provide  dai-r 
ly  presentation  of  a  broad  spec-  ■ 
trum  of  editorial  opinion. 

The  innovation  was  preceded*- 
by  a  week-long  promotional  ’ 
campaign  carried  on  the  oppo-  V 
site  editorial  page  designated  *■ 
for  the  new  feature.  t 

Full  iiage  color  copy  present-? 
ed  ihe  message  so  effectively  i 
that  the  Citizen  received  con-? 
giatulatious  even  liefore  Per- ‘ 
spectivi'  aiipeared.  Paul  .4.  Mc-j 
Kalip  is  editor,  with  Tony  Tselen-t 
tis,  editor  of  the  editorial  iiage.^ 

Syndicated  f(‘atures  selected^ 
for  the  second  editorial  page  in- 
elude  Udall  of  the  Environ- ^ 
ment,  by  former  Secretary  of  j 
Interior  Stewart  L.  Udall,  once  t 
a  local  resident;  Sandra  Hag-  f 
gerty’s  On  Being  Black;  Jim 
Fiebig’s  Mark  by  Words;  the 
William  F.  Buckley  Jr.,  andi 
Clark  Mollenhoff  columns  and\ 
the  Pick  of  Punch  and  Lurie 
cartoons. 

Perspective  is  designed  to 
complement  editorial  coverage 
by  adding  to  the  range  of  pub¬ 
lished  opinion,  even  when  it 
does  now  represent  the  Citizen’s 
editorial  stand,  said  McKalip. 

Lawson  Little,  business  writ¬ 
er,  was  added  to  the  editorial 
staff  compo.sed  of  Tselentis, 
George  McLeod  and  Dick  Casey. 
Little,  IS  a  former  easteni  news¬ 
paper  editor,  was  legislative  ed¬ 
itor  for  the  U.  S.  Chamber  of 
Commerce  in  Washington,  D.  C. 
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Our  market:  a  perpetual  emotion  machine 


Her  many  buying  moods  move  her  money  to  where  the  nomic  quarters  —  the  people  who  account  for  over  90% 
action  is  —  downtown,  suburban  centers,  corner  stores.  of  the  county’s  retail  spending. 

Mobile  and  affluent,  she  shops  the  16-county  Total  Cleve-  And.  in  the  15  surrounding  counties,  more  than  70% 
land  Market.  of  PD  circulation  is  in  homes  valued  over  $25,000  — all 

The  market  dominated  by  The  Plain  Dealer’s'circula-  within  40  minutes  of  Cuyahoga  shopping, 
tion.*  Build  the  Cleveland  Market— all  of  it— into  your  media 

In  Cleveland’s  home  county  of  Cuyahoga,  90%  of  The  plan.  Start  with  Ohio’s  largest  daily  and  largest  Sunday 
Plain  Dealer’s  daily  circulation  is  in  the  top  three  eco-  newspaper.  The  Plain  Dealer.  Because . . . 

•Daily:  The  Plain  Dealer,  403,145  — The  Cleveland  Press,  375,653.  Sunday:  The  Plain  Dealer,  533,828. 

The  Plain  DealerisTHE  STARTER. 


Sharp  rise  in  demand 
for  newsprint  seen 


The  decade  of  the  seventies 
promises  the  greatest  growth  of 
newsprint  consumption  in  his¬ 
tory’.  This  is  the  finding  of  a 
study.  “Future  Newsprint  De¬ 
mand,  1970-1<>8(),”  by  Dr.  Jon  G. 
Udell,  director  of  the  Bureau  of 
Business  Research  and  Service, 
Graduate  School  of  Business, 
University  of  Wisconsin. 

Sponsored  by  the  American 
Newspaper  Publishers  Associa¬ 
tion,  the  study  projects  U.  S. 
newsprint  consumption  in  1980 
as  13,100,000  tons,  “assuming 
that  a  major  catastrophe  will 
not  occur — such  as  a  world 
conflict,  a  violent  and  extensiv'e 
revolution,  a  great  depression,  a 
reduction  in  the  production  and 
dis))osal  of  newsprint  necessi¬ 
tated  by  anti-pollution  efforts, 
or  the  substantial  development 
of  a  new  medium  of  communica¬ 
tions.” 

This  is  an  increase  of  3,359,- 
000  tons  or  a  34. 57^  greater  con¬ 
sumption  rate  than  that  of 
1969. 

This  is  the  sixth  study  in  the 
continuing  ANP.\  research  into 
newsprint  supply  and  demand. 
The  first  study  was  made  in 
1951.  That  and  subsequent 
studies  have  proved  remarkably 
accurate  in  forecasting  news¬ 
print  consumption.  The  last 
study,  completed  in  1965,  pro¬ 
jected  that  newsprint  consump¬ 
tion  should  be  around  11,400,000 
tons  in  1975 — more  than  in 
1964.  Indications  are  that  this 
projection  is  highly  realistic. 

In  fact,  according  to  Dr. 
Udell,  “If  U.  S.  economic 
growth  averages  4''!  annually 
during  the  1970-75  period,  and 
if  U.  S.  involvement  in  Vietnam 
should  cease  early  in  the  seven¬ 
ties,  the  11,400,000  ton  projec¬ 
tion  is  likely  to  be  conserva¬ 
tive.” 


Dr.  Udell’s  projection  of  the 
demand  trend  assumes  that  the 
economy  will  grow  at  an  annual 
average  rate  of  3.7^4^  between 
1970  and  1980. 

The  study  indicates  that 
newspaper  advertising  expendi¬ 
tures  will  exceed  $10.3  billion 
and  1980  and  newspapers  can 
look  to  more  than  14  million 
more  potential  customers  bv 
1980. 

Mill  expansion  needed 

Other  findings  of  the  study: 

•  Newsprint  capacity  to  meet 
1980  needs  should  be  expanded 
to  exceed  the  trend  projection 
of  13,100,000  tons  by  a  consider¬ 
able  margin. 

•  Despite  substantial  gains 
by  U.  S.  newsprint  producers, 
Canadian  mills  continue  to  be 
the  major  source  of  supply  for 
U.  S.  newspapers. 

•  Newspapers  account  for 
well  over  90 of  the  total  news¬ 
print  consumed  in  the  United 
States. 

•  The  Northeast  region  con¬ 
tinues  to  be  the  nation’s  largest 
user  of  newsprint;  newspapers 
in  the  West  enjoyed  the  largest 
rate  of  growth  with  consump¬ 
tion  expanding  over  60%  in  the 
past  decade. 

•  Newspapers  in  towns  and 
cities  of  less  than  100,000  popu¬ 
lation  enjoyed  the  greatest  rate 
of  growth  in  newsprint  con¬ 
sumption  during  the  past  ten 
years. 

Growth  in  suburbs 

•  The  second  largest  rate  of 
growth  occurred  in  cities  with 
populations  of  100,000  to  250,- 
000.  Newspapers  in  all  city  size 
categories  h^  a  growth  rate  of 
over  30%  during  the  decade. 

•  The  daily  circtilation  of  U. 


PROVEN  SOFTWARE  FOR 
PHOTON  532/561 

that  realizes  the  full  potential  and  flexibility  of  Photon’s 
newest  phototypesetters.  The  software  package  will  reside 
on  a  disk  pack  for  complete  compatability  with  IBM  1130 
hot  type  and/or  cold  type  software  packages. 

•  Grocer}  Ad  .Mixing  •  Immediate  Reverse  Leading 

Routines 

•  Base  Alignment  •  6  and  8  Level  Output 

•  I.eft  Hand  Aligmnent  •  Flexible  Pricing  Schedule 

FOR  MORE  INFORMATION  CONTACT: 

William  Palmer,  Copley  Computer  Services,  Inc.,  1253  Garnet 
Avenue,  San  Diego,  California  92109  Telephone:  714-272-6800 


Newspapers  in  1980 

How  big  will  the  tiailv  newspaper  business  be  in 
1980? 

Dr.  Jon  C.  Udell,  economist  for  the  American 
Newspaper  Publishers  Association,  draws  this  pic¬ 
ture; 

Total  revenue  from  advertising — $9.8  billion — a 
70%  gain  over  the  1969  figure,  taking  linage  gains 
and  rate  increases  into  consideration.  Local  adver¬ 
tising  will  account  for  $8.3  billion,  a  77%  gain  over 
1969.  National  advertising  will  amount  to  $1.5  bil¬ 
lion,  a  42%  gain  over  1969. 

The  1970s  promise  to  be  one  of  the  greatest  dec¬ 
ades  of  circulation  growth,  with  a  potential  weekday 
sales  of  77.2  million  copies,  or  24.5%  more  than  in 
1969,  and  Sunday  sales  of  61.8  million,  a  rise  from 
12.2  million  in  1969. 

To  service  this  business,  mills  will  have  to  supply 
13.1  million  tons  of  newsprint — 34.5%  more  than 
was  consumed  in  1969. 

ANPA  noted  that  Dr.  Udell  has  enjoyed  a  “re¬ 
markably  accurate”  record  in  forecasts  for  previous 
decades. 


S.  newspapers  grew  from  less 
than  51,000,000  in  1946  to  62,- 
000,000  in  1969,  a  gain  of  21.9%. 

#  Changes  in  both  daily  and 
Sunday  circulation  were  inverse¬ 
ly  related  to  city  size  during 
the  1959-1969  period.  As  in 
newsprint  consumption  growth 
rate,  the  greatest  growth  in  cir¬ 
culation  was  in  the  nation’s 
small  cities  and  towns;  the  sec¬ 
ond  largest  gains  were  in  cities 
of  100,000  to  250,000. 

•  The  North  Central  region’s 
daily  circulation  of  17.9  million 
in  1969  was  the  largest  of  the 
four  U.  S.  regions.  The  South, 
which  enjoyed  the  largest  abso¬ 
lute  gain  in  circulation  during 
the  past  decade,  has  the  largest 
Sunday  circulation  of  any 
region — 14  million.  Western 
newspapers  had  the  highest 
rate  of  daily  circulation  growth. 

• 

Mills'  output  down 

North  American  production 
of  newsprint  during  1970  to¬ 
taled  11,917,284  tons  and  was 
73,234  tons  or  0.6%  below  the 
1969  all  time  high.  Output  of 
United  States  mills  in  1970  ag¬ 
gregated  3,309,800  tons — an  his¬ 
torically  peak  level — and  was 
77,711  tons  or  2.4%  above  that 
in  1969.  Canadian  production 
during  1970  amounted  to  8,- 
607,464  tons  and  was  under 
1969  volume  by  150.945  tons  or 
1.7%. 

o 

Sunday  price  35^ 

The  Philadelphia  (Pa.)  In¬ 
quirer  has  announced  an  in¬ 
crease  of  the  price  of  the  Sun¬ 
day  edition  from  25c  to  35c, 
effective  February  7. 
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More  area  news 
will  be  covered 
in  Detroit  News 

Herbert  M.  Boldt  has  been 
appointed  metro  editor  of  the 
Detroit  Neiva,  responsible  for 
greatly  expanded  local  news 
coverage  of  individual  neighbor¬ 
hoods  and  communities  within 
the  metropolitan  area. 

He  will  be  charged  with 
evolving  the  present  suburban 
news  coverage  into  a  more  de¬ 
tailed  daily  news  report  of  in¬ 
terest  to  residents  of  specific 
areas,  Martin  S.  Hayden,  editor 
of  the  News,  said. 

There  will  be  a  special  staff 
in  four  basic  areas — the  city  of 
Detroit,  Western  Wayne  Coun¬ 
ty,  and  Oakland  and  Macomb 
counties. 

Boldt  will  work  for  William 
C.  Tremblay  who,  as  city  editor, 
will  be  responsible  for  continu¬ 
ing  coverage  of  local  and  state 
news.  Allan  Blanchard,  national 
editor,  directs  national  and  in¬ 
ternational  coverage. 

Boldt,  43,  has  been  with  the 
News  since  1950.  He  was  a  po¬ 
lice  reporter  for  more  than  17 
years  and  late  in  1969,  he  be¬ 
came  an  assistant  city  editor. 
He  is  a  graduate  of  the  Univer¬ 
sity  of  Detroit  and  was  a  high 
school  football  and  basketball 
coach  before  joining  the  News. 

Russell  A.  McCloy,  whose  ap¬ 
pointment  as  metro  news  editor 
was  announced  previously,  will 
share  responsibility  with  Boldt 
for  the  editing  and  layout  of  the 
expanded  coverage. 
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But  don’t  forget  image  quality.  Combined, 
they  make  photocomposition  the  way  of  the 
future.  That’s  why  we’re  constantly  improving 
on  what’s  already  the  most  extensive  line  of 
photocomposition  materials  available. 

Our  new/Coda/c  Versamat  Processor,  Model  17, 
for  example,  will  cope  with  any  typesetter  size 
or  speed  now  and  in  the  foreseeable  future. 

Improved  Kodak  Ektamatic  Photomechanical 
Paper,  Grade  S,  offers  users  of  second-  and 
third-generation  equipment  new  speed,  stability 
and  emulsion  consistency.  For  a  fast-drying, 
high-speed  conventionally  processed  paper, 
try  new  RC  (resin  coated)  Phototypesetting 
Paper.  And  our  improved  Photocomposition 
Litho  Plate  now  lets  you  set  directly  onto  a 
printing  surface  that  lies  flat  and 
can  be  imposed. 
■■■■■ill|B  These  new  products  make  sure 

P|||||HH  I  that  we  stay  one  step  ahead  of 
I  yourneeds.  We  already  have 
J  the  right  product  in  a  size  that 
■pNBPPliiV  will  keep  your  phototypesetter 

P  ■  or  photolettering  machine 

humming.  Good  evidence  that 
photocomposition  confidence 
something  you  can  buy 

Thank  you  for  taking  the  time 
to  read  this  advertisement. 


fidms,  papers, 
irocessors  for  photocomposition. 


What  the  Goss 
Headliner  Mark  V 
will  mean  to 
the  Detroit  News 


A  big  step  forward 

The  people  at  the  Detroit  News  have  one  eye 
on  the  future.  The  other  one  on  continuing  ser¬ 
vice  and  current  profits.  That’s  why  they  were 
interested  when  Goss  proposed  the  purchase  of 
a  totally  new  type  of  newspaper  press  that  could 
serve  both  interests.  Here’s  why  they  bought 
that  proposal. 

Stereo  today.  Shallow  relief  tomorrow. 

One  of  the  big  concerns  facing  the  publisher 
who  needs  a  new  press  is  that  of  obsolescence. 
He  needs  a  machine  that  can  produce  papers 
economically  with  stereo  plates,  yet  which 
won’t  be  obsole|ed  by  new  shallow-relief  plates. 

So,  we  designed  the  new  Headliner  Mark  V 
(TM).  To  take  care  of  both  today’s  production 
needs  and  tomorrow’s  opportunities.  It’s  a  ste¬ 
reo  plate  press  that’ll  run  the  new  plastic  plates 
when  they  and  you  are  ready.  A  simple  field 


MGD  Graphic  Systems 

North  American  Rockwell 


conversion  (added  to  built-in  wiring  and  an  in¬ 
tegrated  motor  drive)  will  adapt  it  to  the  pro¬ 
cess  you  choose. 

And  a  new  competitive  edge  —  today. 

Try  70,000  papers  an  hour.  That’s  a  production 
advantage  that  anybody  could  use  right  away. 
And  a  prototype  Mark  V  is  running  at  speeds 
like  that  right  now,  without  a  tremble. 

In  fact,  it’s  smoother  and  quieter  than  a  press 
its  size  has  ever  been.  And  cleaner  too  —  both 
in  design  and  operation.  What’s  more,  new 
safety  features  have  been  added  to  protect 
your  valuable  people. 

And  while  we  were  at  it,  our  engineers  changed 
spacings,  sizes  and  clearances  to  give  you 
easier  makeready,  better  access  and  a  more 
functional  press  design.' 

Lastly,  and  maybe  most  important.  The  controls 
are  as  sophisticated  as  yoii  could  want.  The 


Detroit  News  presses  will  include  electronic 
press  control  consoles  with  built-in  computers 
for  ink  and  compensator  adjustment.  This  new 
generation  of  press  controls  gives  the  press¬ 
man  more  control,  faster,  with  less  decision¬ 
making  on  his  part.  That  slashes  makeready 
time  and  waste  and  improves  the  finished  pro¬ 
duct  —  your  paper. 

The  bandwagon  is  rolling 
The  Detroit  News  said,  “yes,”  and  ordered  9 
presses  —  a  total  of  54  units.  Since  then, 
another  40  units  have  been  ordered  by  other 
leading  papers. 

We  have  a  lot  more  to  tell  you  about  the  Mark 
V.  So  much,  in  fact,  that  it  fills  a  new  24-page 
proposal  brochure.  Why  not  have  your  Goss 
representative  come  in  and  present  the  details 
of  the  Mark  V  to  you  and  your  production  staff. 
Or  call  Goss,  (312)  656-8600.  MGD  Graphic 
Systems,  P.O.  Box  50360,  Chicago,  III.  60650. 


JAMES  M.  McDonald  of  Alien- 
town.  Pa.  has  been  named  presi¬ 
dent  of  Spadea  Syndicate,  Inc., 
with  James  V.  Spadea  becoming 
chairman  of  the  board.  McDonald 
who  has  been  editor-vicepresident, 
is  a  former  teacher.  In  the  U.S. 
Army  he  was  an  instructor  for  the 
German  Training  Advisory  Group. 

*  ♦  * 

Howard  Iverson,  former  po¬ 
litical  editor  of  the  Salem 
(Mass.)  Kreiiinti  Xeirs — named 
director  of  communications  for 
the  .Massachusetts  Senate  Pres¬ 
ident. 

*  *  * 

Doi'g  Todd,  Oklahoma  sports 
editor  for  the  Associated  Press 
— named  assistant  publicity 
man  for  the  Dallas  Cowboys. 

*  ♦  ♦ 

Harold  S.  Taxel  —  from 
vicepresident  of  Express  Pub¬ 
lishing  Co..  San  Antonio,  to 
publisher  of  the  Ilryan  College 
Slatioti  (Tex.)  Daily  Eayle  in 
the  Harte-Hanks  Newspapers. 

*  *  * 

George  Nobbe,  a  S’ew  York 
.Vews  Sunday  feature  writer 
and  repoiler  since  1964 — to  as¬ 
sistant  Sunday  editor. 

♦  ♦  ♦ 

Charles  Wrubel,  publisher 
of  three  Bergen  County,  N.J. 
newspapers — now  president  of 
Community  Newspapers  of  New' 
.Jersey. 

*  ♦  ♦ 

Hal  Bodley  of  the  Wilming¬ 
ton  (Del.)  News-Journal  —  ap¬ 
pointed  sports  editor. 


Vernon  Louviere  heads 
National  Press  Club 

In  an  election  in  which  he 
was  unopposed,  Vernon  Louvi¬ 
ere  of  Nation’s  Business  was 
chosen  president  of  the  Nation¬ 
al  Press  Club  for  1971.  He  suc¬ 
ceeds  Michael  Hudoba,  Wash¬ 
ington  correspondent  of  Sports 
Afield. 

There  were  contests  for  all 
other  offices  and  for  the  board 
of  governors,  with  13  candidates 
seeking  election. 

Neil  Regeimbal,  a  Washing¬ 
ton  editor  of  Chilton  Publica¬ 
tions,  was  elected  vicepresident, 
defeating  Robert  Alden  of  the 
Washington  Post. 

Rupert  Welch,  Telecommuni¬ 
cations  Reports,  defeated  Dr. 
Dio.^dado  Yap,  Capitol  Publish¬ 
ers,  for  secretary’;  Felix  Belair, 
New  York  Times,  was  reelected 
treasurer,  defeating  Llewellyn 
King,  Washington  correspon¬ 
dent  of  Nucleonics  Week;  and 
Clyde  LaMotte,  environmental 
and  energy  columnist  was  elect¬ 
ed  financial  secretary,  defeating 
Robert  M.  Butler  of  Traffic 
World. 

4:  «  St: 

Randall  K.  Collier,  former 
AP  reporter,  has  .joined  the 
Washington  staff  of  Carl  Byoir 
&  Associates.  He  joined  the 
PR  firm  a  year  ago. 

4c  ♦  * 

Gerald  D’Alfonso  has  been 
appointed  editor  of  the  Living 
Pages  of  the  Boston  Globe.  He 
replaces  Gail  Perrin  who  was 
appointed  assistant  city  editor 
of  the  Evening  Globe.  D’Al¬ 
fonso  joined  the  Globe  in  1963 
as  a  news  copy  editor.  He  was 
formerly  employed  by  the 
Salem  (Mass.)  Evening  Netvs. 

St:  S|:  ♦ 

Robert  J.  Derby  has  joined 
the  Washington  Post  as  assist¬ 
ant  director  of  employee  rela¬ 
tions.  He  has  served  as  man¬ 
ager  of  employee  relations.  In¬ 
ternational  Harvester  at  Ft. 
Wayne,  Ind. 
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AND  ASSOCIATES,  INC. 

Washington,  D.C.:  1100  Connecticut  Ave.,  N.W.,  20036  >  (202)393-3456 
Chicago:  1507  Tribune  Tower,  60611  •  (312)337-2754 
Dallas:  1511  Bryan  Street,  75201  •  (214)748-0345 
San  Francisco:  111  Sutter  St.,  94104  •  (415)392-5671 


Brokers  ol  NEWSPAPER.  Radio.  CATV  A  TV  Properties. 
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Betts  is  advanced 
to  executive  editor 

Hartford  (Conn.)  Times  edi¬ 
tor  Stuart  A.  Dunham  has  an¬ 
nounced  the  promotion  of 
Charles  A.  Betts,  news  editor 
for  the  past  two  years,  to  ex¬ 
ecutive  editor.  Betts  was  previ¬ 
ously  with  the  New  York 
World-Telegram  &  Sun  and  the 
Lancaster  (Pa.)  New  Era. 

In  addition,  he  served  as  ex¬ 
ecutive  assistant  to  U.  S.  Sen. 
Jacob  K.  Javits,  as  director  of 
information  for  U.  S.  General 
Services  Administration  in 
Washington,  and  as  managing 
editor  of  Science  Service. 

*  ♦  ♦ 

William  J.  Fitzgerald  — 
from  adv’ertising  director  of 
the  New  Rochelle  (N.Y.) 
Standard  Star  to  advertising 
director  and  assistant  general 
manager  of  the  Port  Chester 
(N.Y.)  Daily  Item.  Both  pa¬ 
pers  are  in  the  Gannett  Group. 
Frederick  J.  Tittel  Jr — from 
advertising  manager  of  the 
Item  to  advertising  director  of 
the  Standard-Star. 

*  «  • 

Bob  Estill,  Springfield  Illi¬ 
nois  State  Journal  reporter — a 
citation  by  the  State  Public 
Health  Department  and  State 
Dental  Society  for  a  story  on 
dental  health. 

•  *  * 

Robert  Polivka,  former 
composing  room  employe — now 
state  editor  of  the  Janesville 
(Wis.)  Gazette,  replacing  Dean 
Showers,  now  county  govern¬ 
ment  reporter. 

«  *  * 

Olive  Thompson,  in  newspa¬ 
per  work  for  30  years,  has  re¬ 
tired  from  the  Downey  (Calif.) 
Enterprise  where  she  was  city 
editor. 

*  «  * 

Charles  Richardson,  gen¬ 
eral  manager  of  the  Rock 
Springs  Rocket-Miner — elected 
president  of  the  Wyoming  As¬ 
sociated  Press  Association. 

«  «  * 

Richard  T.  Flynn,  formerly 
with  Hearst  Advertising  Serv¬ 
ice  and  Army  Times  Publishing 
Co. — to  Family  Weekly  as  De¬ 
troit  advertising  manager,  suc¬ 
ceeding  WILUAM  ANDERMAN, 
who  resigned. 

•  •  * 

Frankie  McCarty,  educa¬ 
tion  writer  for  the  Albuquerque 
(N.M.)  Journal — new  president 
of  Albuquerque  Press  Club. 
She  succeeds  Rodger  Beimer  of 
KOAT-tv. 
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LEONARD  GHILAROUCCI,  at- 
tUtant  manager  since  1959,  has 
been  named  classified  adverfising 
manager  of  fhe  Sfockfon  (Calif.) 
Record.  He  succeeds  Clarence  L 
Diffenderfer,  who  refired  affer  38 
years  as  Record  CAM. 

•  •  • 

Eric  Lund  —  to  Saturday 
editions  editor  of  the  Chicago 
Daily  News;  Rob  Warden  and 
Frank  Brennan,  assistant 
city  editors;  Dave  Jones,  fea¬ 
tures  desk;  JoE  Geshwiler, 
editorial  writer;  Myron  Beck- 
EN stein,  copy  desk;  Bob  Sig¬ 
ner,  assistant  night  news  edi¬ 
tor;  Harry  Schaudt,  chief  of 
copy  desk. 

«  ♦ 

Joseph  J.  Kerrigan,  Mar¬ 
quette  graduate  and  a  former 
reporter  for  the  Plainfield 
(N.J.)  Courier-News  —  named 
manager  of  press  relations  for 
Sobering  Corporation,  pharma¬ 
ceutical  manufacturer,  in 
Bloomfield,  N.J. 

*  *  * 

Jess  Ballew  —  appointed 

national  advertising  sales  man¬ 
ager  of  U.S.  News  &  World 
Report  to  succeed  Paul  Eck- 
STROM,  who  has  been  reassigned 
to  Washington,  D.C.  as  division 
sales  manager. 

*  *  « 

Leslie  H.  Hayes,  general 

manager  of  the  Madera  (Calif.) 
Daily  Tribune  —  named  Jaycee 
“Boss  of  the  Year.”  Hayes  be¬ 
gan  his  newspaper  career  on 
the  Emporia  (Kansas)  Gazette. 
He  joined  the  Lesher  organiza¬ 
tion  in  Merced  in  1955  and  has 
held  his  present  position  with 
that  group  since  1964. 

«  •  • 

Bill  Norton,  classified  ad¬ 
vertising  sales  manager  for  the 
Long  Beach  (Calif.)  Independ¬ 
ent,  Press-Telegram  for  four 
years — named  credit  manager. 
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in  the  news 


Pierre  Dansereau 
heads  La  Presse 

Pierre  Dansereau,  president 
of  iLa  Presse,  has  been  named  to 
a  new  position  of  president  and 
publisher  of  the  Montreal  news¬ 
paper. 

Dansereau,  46,  has  been  pres¬ 
ident  since  1968.  He  came  to  La 
Presse  from  Trois-Rivieres 
where  he  had  served  as  pres¬ 
ident  of  Le  Nouvelliste. 

Dansereau  is  president  of 
Quebec  Dailies  Inc.,  a  trade  as¬ 
sociation  of  12  newspapers,  and 
a  director  of  Journaux  Trans- 
Canada  Ltd.,  Perspectives  Inc., 
the  Canadian  Press  and  the 
Canadian  Daily  Newspaper 
Publishers  Association. 

•  •  * 

Edward  Gerhart  Jr.,  sports 
editor  of  the  Delaware  County 
Times  (Chester,  Pa.) — named 
city  editor,  replacing  Roland 
Wright  who  resigned.  Robert 
Franklin — promoted  to  sports 
editor.  Harold  A.  Ellis,  for¬ 
mer  director  of  Public  Informa¬ 
tion  of  the  Pennsylvania  Higher 
Education  Assistance  Agency — 
returned  to  the  Times.  John 
M.  Rowan,  former  copy  boy 
and  night  reporter  at  the 
Philadelphia  (Pa.)  Evening 
Bulletin,  and  Edward  L.  Burge 
also  joined  the  staff. 

*  *  * 

William  A.  Kirkland,  for¬ 
mer  city  editor  of  the  Durham 
(N.C.)  Morning  Herald — pro¬ 
moted  to  associate  publisher  of 
the  Lenoir  (N.C.)  News-Topic. 

*  *  * 

Ken  Kelly  of  the  Canadian 
Press  (Ottawa)  —  elected  the 
first  president  of  the  Canadian 
Science  Writers'  Association. 

*  *  ♦ 

Gary  Diedrichs  has  joined 
the  editorial  staff  of  the  Cleve¬ 
land  Plain  Dealer. 

•  •  * 

Mrs.  Andrea  L.  Coaxum, 
formerly  with  the  Bay  Street 
Banner  (Roxford,  Mass.)  and 
the  Boston  (Mass.)  Globe,  join¬ 
ed  the  reportial  staff  of  the 
('leveland  Plain  Dealer. 

«  •  * 

Franklin  D.  Prince,  for¬ 
merly  with  the  Valley  Times- 
News  (West  Point,  Ga.)  — 
named  publisher  of  the  Phenix 
City  (Ala.)  Citizen-Herald. 

•  •  * 

Andrew  H.  Talbot,  former 
promotion  manager  and  public 
affairs  director,  Sacramento 
(Cal.)  Union — named  to  head 
the  public  relations  division  at 
Schlessinger  &  Associates  ad¬ 
vertising  agency. 


Ex-editor  becomes 
literary  executor 

Burton  Richardson  has  gone 
to  work  on  his  new  job  as  liter¬ 
ary  executor  for  John  Diefen- 
baker,  the  former  Prime  Minis¬ 
ter  of  Canada. 

Richardson,  a  former  editor 
of  the  Toronto  Telegram,  said 
he  has  begun  to  “nag”  Diefen- 
baker  to  complete  his  memoirs 
which  he  started  to  write  in 
1965.  The  original  manuscripts 
will  be  deposited  with  the  Uni¬ 
versity  of  Saskatchewan. 

*  ♦  ♦ 

Martin  Zad,  former  execu¬ 
tive  sports  editor  —  named  as¬ 
sistant  managing  editor/ sports 
at  the  Washington  (D.C.) 
Post. 

«  ♦  * 

Louise  Oettinger,  reporter 
for  Style  section  —  named  food 
editor  of  the  Washington 
(D.C.)  Post  to  succeed  Elinor 
Lee,  who  retired.  Jeannette 
Smyth,  news  aide — promoted 
to  reporter  for  Style  section. 

*  *  * 

Henry  Fricke  —  promoted 
from  assistant  home  delivery 
manager  to  night  circulation 
manager  of  the  Washington 
(D.C.)  Post. 

*  *  « 

William  Burke,  senior 
clerk  in  the  general  advertis¬ 
ing  department  —  promoted  to 
salesman  in  the  classified  ad¬ 
vertising  department  of  the 
Washington  (D.C.)  Post. 

^  * 

R.  James  Muckley  —  ad¬ 
vanced  to  assistant  advertising 
director  of  the  Akron  (O.) 
Beaaon  Journal.  He  was  re¬ 
placed  as  retail  advertising 
manager  by  Ronald  A.  Miller, 
who  had  been  his  assistant. 
Edward  J.  Latimer,  advertis¬ 
ing  director,  has  set  June  as 
his  retirement  date.  Muckley 
moved  to  the  BJ  in  1967  from 
the  advertising  staff  of  the 
Detroit  Free  Press,  another 
Knight  newspaper.  Miller  came 
as  his  assistant  last  year  from 
a  post  as  assistant  classified 
manager  of  the  Cincinnati  En¬ 
quirer. 

#  # 

Ken  Swaim  —  named  assist¬ 
ant  national  advertising  man¬ 
ager  of  the  Detroit  (Mich.) 
Free  Press  to  succeed  Bill 
Benson,  now  assistant  to  the 
general  manager. 

*  *  # 

Clayte  Binion,  managing 
editor  of  the  Houston  Chron¬ 
icle  —  elected  president  of  the 
Texas  UPI  Editors  Association. 
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DONALD  A.  NIZEN  has  been  pro¬ 
moted  to  circulation  manager  of 
the  Baltimore  Sunpapers,  It  was 
announced  by  B.  Herbert  Reyn¬ 
olds,  circulation  director.  Nizen 
has  been  assistant  circulation 
manager  supervising  the  suburban 
and  country  division.  He  formerly 
held  circulation  management  posi¬ 
tions  with  the  New  York  Daily 

News  and  the  New  York  Times. 

Michael  Watson — promoted 
to  assistant  sales  manager  of 
retail  advertising  at  the  San 
Diego  (Cal.)  Union-Tribune; 
Ralph  Foley,  administrative 
assistant;  Jack  Holbrook,  su¬ 
pervisor  of  real  estate  sales ; 

Robert  McGuire,  special  ac¬ 
counts  representative;  Gerry 
Wilson,  advertising  plans  co¬ 
ordinator. 

*  *  ♦ 

Len  Scandur,  assistant  Sun¬ 
day  editor  of  the  New  York 
News  —  named  travel  editor 
succeeding  the  late  John 

Hughes. 

♦  ♦  ♦ 

Raymond  0.  Eaton,  assist¬ 
ant  circulation  manager  of  the 
Lodi  (Cal.)  News-Sentinel,  suc¬ 
ceeds  Wenzel  Kraemer,  who 
retired  as  circulation  manager 
after  nearly  50  years  in  news¬ 
paper  work. 

*  ♦  * 

Harry  Culver,  Oklahoma 
state  capitol  reporter  for 
United  Press  International,  has 
received  the  1971  Beachy  Mus- 
selman  Award  of  $250  for  out¬ 
standing  reporting  of  govern¬ 
ment  affairs.  The  award  was 
presented  by  Harry  Wimber- 
LEY,  publisher  of  the  Duncan 
Banner,  at  the  convention  of 
the  Oklahoma  Press  Associa¬ 
tion. 

«  *  * 

Jerry  Eaton,  newspaperman 
and  educator,  has  been  ap¬ 
pointed  publisher  of  the  Pres¬ 
cott  (Ariz.)  Courier.  He  re¬ 
places  T.  Frank  Stewart,  who 
will  retire  March  81. 


Arizona  Hall  of  Fame 
has  two  more  members 

Two  pioneer  newsmen  have 
been  elected  to  the  Arizona 
Newspapers  Association  Hall  of 
Fame. 

William  Hattich,  editor  of  the 
Tombstone  Epitaph  and  the 
Tombstone  Daily  Prospector  for 
18  years,  was  a  10-year-old  boy 
in  Tombstone  when  the  battle  of 
the  OK  Corral  was  fought. 

He  saw  Buckskin  Frank 
Leslie  shoot  down  Billy  Clai- 
bourne  and  hundreds  of  other 
violent  and  historic  events  in 
the  old  silver-mining  town.  He 
sold  the  papers  in  1913. 

Victor  Paul  Richards  was  ac¬ 
tive  in  Arizona  newspaper 
publishing  for  30  years,  includ¬ 
ing  the  Winslow  Daily  Mail,  the 
Graham  County  Guardian,  the 
Copper  Era,  the  Holbrook 
Tribune-News,  Snowflake  Her¬ 
ald,  and  the  White  Mountain 
Pioneer. 

♦  *  ♦ 

Ed  Piel  —  named  general 
manager-editor  of  the  Stanton 
(Tex.)  Reporter,  replacing  the 
late  Neal  Estes. 

♦  *  * 

John  Pfriem  —  elected  pres¬ 
ident  and  treasurer  of  the  Post 
Publishing  Co.  (Bridgeport, 
Conn.),  succeeding  Ray  Flick- 
I':r  who  died  January  8. 

*  ♦  * 

John  Corlett,  political  edi¬ 
tor  of  the  Boise  (Idaho)  States¬ 
man  —  named  to  the  Mountain 
Plains  Regional  Council  of  the 
American  .Association  of  Higher 
Education. 

*  ♦  * 

Tom  McElkresh  —  named 
theater  critic  for  the  Cincinnati 
(Ohio)  Enquirer.  He  was  a  sen¬ 
ior  vicepiesident  with  Leonard 
M.  Sive  &  Associates  advertis¬ 
ing  agency. 

*  «  * 

Robert  Waugh  joined  the 
circulation  staff  of  the  Klamath 
Falls  (Ore.)  Herald  and  News. 


27 


December 

linage 

Measured  by  Media  Records 

1970  1949 

AKRON.  OHIO 

Beacon  Journal-e  ....  2,929,431  3,I77,B90 
IBeacon  Journal-S  ..  1,309,846  1,171,491 


Grand  Total  .  4,239,277  4,349,081 

NOTE:  Journal  Herald-e  1970—2,929,431 
includes  70,584  lines;  Journal  Herald-S 
1970 — l,309,M6  includes  47,480  lines. 

ALBANY,  N.Y. 

•Knickerbocker  News 

Union  Star-e  .  1,844,014  1,955,468 

Times  Union-m  .  1,530,061  1,505,104 

§Times  Union-S  .  929,470  824,328 


1970  1949 

BOSTON.  MASS. 

Record  American-d  . .  775,617  770,555 

Advertisers  .  427,841  373,891 

Globe-e  .  1,551,050  1,689,348 

Globe-m  .  1,793,898  1,925,100 

§Globe-S  .  1,581,147  1,512,824 

Herald  Traveler-m  ...  1,588,377  1,448,973 
Herald  Traveler-S  .  .  1,013,760  922,044 


Grand  Total  8,731,710  8,642,739 

NOTE:  Globe-e  published  5  days  a  week 
only. 

BUFFALO.  N.Y. 

Courier  Express-m  .  .  1,074,122  1,281,483 

(Courier  Express-S  .  .  1,098,644  989,288 

Evening  News-e  .  3,003,890  3,049,843 


Grand  Total  .  5,178,674  5,340,614 

NOTE:  Courier  Express-S  1949—3,049,843 
includes  117,504  lines  of  part-run  ad¬ 
vertising. 

Evenino  News-e  1970 — 3,003.890  includes 
137,292  lines  of  part-run  advertising  1969 
— 3,069,843  includes  117,504  lines  of  part- 
run  advertising. 


Grand  Total  . 

4,305,745 

4,285,100 

ALBUQUERQUE,  N.M. 

Journdl-m  . 

2,190,051 

2,200,242 

§Journdl-S  . 

773,358 

706.368 

tribune-e  . .  ... 

2,159,641 

2,194,533 

Grand  Total  . 

5,123,050 

5,101,143 

ATLANTA, 

GA. 

Constitution-m  . 

2,789,688 

2,930,267 

Journal-e  . 

3,778,816 

3,946,370 

Journal  & 

Constitution-S  . . 

1,369,216 

1,327,869 

Grand  Total  . 

7.937.720 

8,204,506 

NOTE:  Journal-e  1970—3,778.816 

includes 

222,288  lines;  1969- 

-3,946,370 

includes 

194,452  lines. 

BALTIMORE.  MD. 

§News-American-S  . . .  . 

676,228 

661,998 

News-American-e  . 

1,542,631 

1,638,262 

Sun-m  . 

1,486,168 

1 ,647,762 

Sun-e  . 

2,164.034 

2,268,813 

Sun-S  . 

1,438,453 

1,421,187 

Grand  Total 

7,307,514 

7,638,022 

NOTb:  News-American-d  1969- 

-1,638,262 

includes  9,440  lines. 

BANGOR. 

ME. 

News-m  . 

1,175,645 

1,062,548 

BATON  ROUGE,  LA. 

Advocate  (See  Note) 

2,276,087 

2,295,359 

§Advocate-S  . 

682,692 

591,192 

Grand  Total  . 

2,958.779 

2.886,551 

NOTE:  State-Times  Eveninq  and 

Advocate 

Morning  sold  in  combination.  Linage 

of  one  edition.  Advocate  morninq  is 

shown. 

BINGHAMTON.  N.Y. 

Press-e  . 

1,709,018 

1,706,647 

(Press-S  . 

526,863 

514,239 

Sun-6ulletin-m  . 

354,944 

460,417 

Grand  Total  . 

2,590,825 

2,681,303 

BIRMINGHAM.  ALA. 

Post-Herald-m  . 

.  1,035,086 

1,226,063 

News-e  . 

.  2,234,155 

2,499,925 

§News-S  . 

937,717 

833,000 

Grand  Total  .  4,204,958  4,558  988 

NOTE:  News-e  1970—2,234,155  includes 
64,227  lines  of  part-run  advertising  1969 
— 2,499,925  includes  85,928  lines  of  part- 
run  advertising. 


CAMDEN.  N.J. 

Courier-Post-e  .  2,259,850  2,250,919 

CHARLOTTE,  N.C. 

News-e  .  1,894,517  1,900,571 

Observer-m  .  2,758,029  2,907,950 

§Observer-S  .  875,861  829,870 


Grand  Total  .  5,528,407  5,638,391 

CHICAGO.  ILL. 

Tribune-m  .  4,310,688  4,461,071 

Tribune-S  . 2,012,141  1,915,358 

Daily  News-e  .  1,931,053  1,932,266 

Sun-Times-m  .  2,430,934  2,412,519 

iSun-Times-S  .  1,338,429  1,156,773 

foday-e  .  459,565  684,664 

Today-S  .  281,704  328,138 


Grand  Total  . 12,964,516  12,890,791 

NOTE:  Tribune-m  1970—4,310,488  includes 
716.233  lines;  i  949-^,44 1,07 1  includes 
668,947  lines. 

Tribune-S  1970—2.012,141  includes  523,931 
lines;  1969-1,915,358  includes  487,888 
lines. 

Sun-Times-S  1970 — 1,338,429  includes  316,- 
195  lines;  1969—1.156.773  includes  224,- 
081  lines. 

CINCINNATI.  OHIO 

Enquirer-m  .  2,514,030  2,867,342 

Enquirer-S  .  1,453,469  1,374,803 

Post  &  Times-Star-e  ..  2,504,239  2,642,263 


Grand  Total  .  6,471,738  6,884,408 

CLEVELAND,  OHIO 

Plain  Dealer-m  .  2,623,339  3,118.581 

Plain  Dealer-S  .  1,456,210  1,492,856 

Press-e  .  2,438,382  2,935,559 


Grand  Total  6,717,931  7,544,996 

NOTE:  Plain  Oealer-m  1970—2,423,339  in¬ 
cludes  101,887  lines  of  part-run  adver¬ 
tising  1969 — 3,118,581  includes  87,497 
lines  of  part-run  advertising. 

Plain  Oealer-S  1970 — 1,456,210  includes  50,- 
182  lines  of  part-run  advertising  1969 
— I,472,8M  includes  64,949  lines  of  part- 
run  advertising. 

Press-e  1970—2,638,382  includes  527,098 
lines  of  part-run  advertising  1949 — 2,935,- 
559  includes  487,197  lines  of  part-run 
advertising. 

COCOA.  FLA. 

Today-m  .  1,554,781  1,555,322 

•Today-S  .  521,237  507,590 


Grand  Total  .  2,078,018  2,062,912 


*^Repnnted  from  Editor  &  Publisher^^ 

Frequently  you'll  find  news,  features  or  editorials  in 
EDITOR  &  Pl^Bl.lSHER  that  you  may  want  to  have 
reprinted. 

E&P  will  be  pleased  to  quote  you  prices  for  reprints 
of  previously  published  material,  in  any  quantities. 
For  quotations,  write  George  S.  McBride,  Circulation 
Director.  Editor  &  Publisher,  850  Third  Ave.,  New 
York.  N.Y.  10022. 
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Advertising  Linage  Trends 

Compiled  by  EDITOR  &  PUBLISHER  from  MEDIA  RECORDS— 
52  Cities  Report 


Classification 

1970 

1969 

Gain/ 
Loss  % 

*E&P 

Index 

Retail  (Including  Dept.  Store) 

December  202,321,000 

201,723,000 

100.3 

104.1 

November 

204,483,000 

204,852,000 

99.8 

109.4 

Year  to  date 

2,014,880,000 

2,003,002 

100.6 

101.1 

Department  Stores 

December 

62,248,000 

64,069,000 

97.2 

92.6 

November 

65,142,000 

67,841,000 

96.0 

99.2 

Year  to  date 

613,212,000 

629,340,000 

97.4 

96.0 

General 

December 

19,646,000 

21,745,000 

90.3 

86.1 

November 

30.269.000 

31.720,000 

95.4 

98.1 

Year  to  date 

275,156,000 

300,080 

91.7 

92.2 

Automotive 

December 

9,735,000 

9,760,000 

99.7 

102.4 

November 

13,795,000 

13,704,000 

100.7 

99.4 

Year  to  date 

161,570,000 

173,263,000 

93.3 

94.4 

Financial 

December 

6,062,000 

7,036,000 

86.2 

98.1 

November 

5,537,000 

5,901,000 

93.8 

97.6 

Year  to  date 

74,907,000 

81,677,000 

91.7 

104.6 

Total  Display 

December 

237,764,000 

240,264,000 

99.0 

102.1 

November 

254,084,000 

256,177,000 

99.2 

107.1 

Year  to  date 

2,526,513,000 

2,558,042,000 

98.8 

105.4 

Classified 

December 

60,315,000 

66,924,000 

90.1 

94.9 

November  . 

71,406,000 

83,423,000 

85.6 

93.2 

Year  to  date  .  .  . 

917,262,000 

1,017,084,000 

90.2 

99.7 

Total  Advertising 

December  . 

298,079,000 

307,188,000 

97.0 

100.6 

November 

325,490,000 

339,600,000 

95.8 

104.3 

Year  to  date 

3,443,775,000 

3,575,126,000 

96.3 

99.7 

COLUMBIA.  S.C. 


state  (See  Note)  1,995,682 

State  Record-S  .  619,328 

Grand  Total  .......  2,575,010 


NOTE;  State  Morning  and  Record  Eve¬ 
ning  sold  in  combination.  Linage  of  one 
edition.  State  Morning  is  shown. 


COLUMBUS,  OHIO 

Dispatch-e  .  1,775,962  3,318,518 

Dispatch-S  .  614,945  1,536,973 

Citizen-Journal-m  .  655,745  1,207,808 


Grand  Total  .  3,044,652  6,063,299 

NOTE:  Dispatch  did  not  publish  Decem¬ 
ber  4  through  16,  1970;  Citizen  Journal 
December  5  through  17,  1970  due  to 
strike  conditions. 


DALLAS,  TEX. 

News-m  .  3,451,215  3,587,457 

News-S  .  1,074,873  1,116,986 

Times  Herald-e  .  3,483,491  3,575,774 

§Times  Herald-S  .  1,504,947  1,288,952 


Grand  Total  .  9,514,526  9,549,149 

NOTE:  News-m  1970—3,451,215  Includes 
240,556  lines  of  part-run  advertising 

1969-3,587,457  includes  101,400  lines  of 
part-run  advertising. 

News-S  1970—1,074,873  includes  35,000 
lines  of  part-run  advertising  1969-1,- 
116,986  includes  66,232  lines  of  parf-run 
advertising. 

Times  Herald-e  1970 — 3,483,491  includes 
192,202  lines  of  part-run  advertising 

1969—3,575,774  includes  164,798  lines  of 
part-run  advertising. 

Times  Herald-S  1970—1,504,947  includes 
162,848  lines  of  part-run  advertising 

1969—1,288,952  includes  64,000  lines  of 
part-run  advertising. 


DAYTON.  OHIO 

Journal-Herald-m  .  2,525,391  2,846,501 

News-e  .  2,640,372  2,958  201 

§News-S  .  872,964  836,769 


Grand  Total  .  6,038,727  6,641,471 

DENVER.  COLO. 

Rocky  Mt.  News-m  ..  2,845,187  2,875,559 

(Rocky  Mt.  News-S  ...  581,947  604,054 

Post-e  .  3,200,502  3,321,213 

Posts  .  1,177,937  1,162,784 


Grand  Total  .  7,805,573  7,943,610 

NOTE:  Post-e  1970—3,200,502  includes  142,. 
939  lines;  of  part-run  advertising  1969 
— 3,321,213  includes  158,333  lines  of  Part 
Run  Advertising. 

DES  MOINES.  IOWA 

Regi$ter-m  .  615,242  656,214 

Tribune-e  .  1,291,709  1,329,310 

Register-S  .  449,262  459,587 


Grand  Total  .  2,556,213  2,645,111 

NOTE:  Tribune-e  197(7—1,291,709  includes 
86,352  lines  of  Part  Run  Advertising; 

1969—1,329,310  includes  64,584  lines  of 
Part  Run  Advertising. 

Register-S  1970—649,262  includes  269,638 
lines  of  part-run  advertising  1969-659,- 
587  includes  279,570  lines  of  part-run 

advertising. 

DETROIT.  MICH. 

Free  Press-m  .  1,559,207  1,804,515 

§Freo  Press-S  . -  700,533  648,322 

News-e  .  3,183,132  3,47t^9 

News-S  .  1,653,207  1,368.902 


Grand  Total  .  7,096,079  7,296,488 

NOTE:  Free  Press-m  1970—1,559,207  in¬ 
cludes  46,184  lines  of  part-run  adver- 


(Continned  on  page  30,/ 
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PR/INDEX  is  a  regular  E&P  feature  appearing  in  the 
first  issue  of  each  month.  Listings  are  published  as 
advertising  by  the  companies  and  organizations  listed. 


If  you  mail  press  contact  lists  to  newspapers,  your  ad¬ 
vertisement  belongs  in  PR/INDEX.  Write  for  your  com¬ 
plete  PR /INDEX  kit,  or  use  coupon  to  order  your  listing. 


AGRICULTURE 


Farm  facts  &  photos — Photos,  slides,  mo¬ 
tion  footage,  background  information  on  farm 
equipment  and  mechanized  farming.  B&W 
prints  readily  available;  others  may  take  a  little 
longer.  Dept.  382-EP,  New  Holland  Div.  of 
Sperry  Rand.  New  Holland.  Pa.  17557.  (717-354- 
2121).  We're  never  too  busy  to  check  the  file! 


BEEF  CATTLE  PICTURES— Photos,  drawings. 
4x5  color  transparencies,  35mm  slides  of  Angus 
cattle  on  farms  and  ranches  or  individual  ani¬ 
mals.  Also  feature  stories  on  beef  cattle  & 
Angus  cattlemen.  Write  for  information  or  to 
inspect  file  of  50  black  and  white  8x10  photos. 
American  Angus  Assn.,  3201  Frederick,  St. 
Joseph,  Mo.  64501. 


AIRLINES 


ALLEGHENY  AIRLINES — Major  airline  serving 
106  cities  in  17  states  and  Toronto,  Canada. 
Photos.  B&W  and  color,  on  request.  Ready  to 
assist  in  feature  development,  hard  news  gather¬ 
ing,  TV  and  Radio  spots.  Jack  King,  vice  presi¬ 
dent — Public  Affairs:  Dave  Shipley,  director — 
Public  Relations:  Pete  Wasoner,  manager — 
News  Bureau;  c/o  Allegheny  Airlines,  Washing¬ 
ton  National  Airport,  Washington,  D.C.  20001 
202/347-9660 


AVIATION 


AIRCRAFT  OWNERS  AND  PILOTS 
ASSOCIATION  (AOPA) 

Largest  general  aviation  organization  repre¬ 
senting  150.000  members.  News  and  comment 
about  general  aviation,  the  largest  segment  of 
air  transportation.  Contact  Charles  Spence, 
Director  Public  Relations,  AOPA  Box  5800, 
Washington,  D.C.  Telephone  (301)  654-0500. 


EDP-COMPUTER 


DIGITAL  EQUIPMENT  CORPORATION— In¬ 
formation  on  small-,  medium-,  and  large-scale 
digital  computers  and  electronic  circuit  modules, 
the  basic  building  blocks  of  automation.  Con¬ 
tact  Mark  Nigberg,  manager,  public  relations. 
Digital  Equipment  Corp.,  146  Main  Street, 
Maynard.  Mass.  01754.  Phone  (617)  897-5111. 


ELECTRONICS 


LATEST  DEVELOPMENTS  in  subscription  TV  and 
consumer  electronics:  color  TV,  stereo,  research. 
Press  releases,  background  fact  sheets,  8x10  B/W 
photos,  transparencies  upon  request.  Other 
background  on  hearing  aids,  FM  broadcasting, 
TV  and  radio  products  for  the  home  and  out¬ 
doors.  Write  Public  Relations  Dept.,  Zenith 
Radio  Corporation,  1900  N.  Austin  Avenue, 
Chicago — 60639,  or  call  312-745-5035. 


HOUSING:  MANUFACTURED 


FACTS.  PHOTOS.  NEWS  FEATURES  on  mobile 
and  modular  housing  which  provided  67%  of 
all  home  sales  under  $25,000  last  yr.  Up  date 
your  knowledge:  Write  Jerry  Bagley,  PR  Direc¬ 
tor.  Mobile  Homes  Manufacturers  Assn.,  6650 
Northwest  Hwy.,  Chicago,  III.  60631. 


INSURANCE 


ALLSTATE  INSURANCE  COMPANIES— In¬ 
formation  on  automobile,  boatowners,  home- 
owners,  health,  life  insurance;  traffic  safety,  ^ 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
Plaza.  Northbrook,  III.  Phone  (312)  291-5086. 


ROYAL-GLOBE  INSURANCE  COMPANIES— 
For  Information  on  personal  and  commercial 
property  and  casualty  coverages  and  services 
here  and  abroad.  Contact:  Robert  W.  Kirsch- 
baum.  Director  of  Public  Relations  and  Ad¬ 
vertising.  Robert  H.  Prall,  Manager,  Public  Re¬ 
lations.  Marjorie  Black,  Public  Relations  Rep¬ 
resentative,  150  William  Street,  New  York 
10038.  Telephone:  (212)  732-8400. 


INSURANCE  COMPANY  OF  NORTH  AMER¬ 
ICA — Information  on  insurance  coverages,  with 
particular  emphasis  on  Innovations  In  the  areas 
of  rehabilitation,  MEND  and  the  INA  MEND 
Institute;  safety;  loss  prevention  control  and 
defensive  driving;  and  all  lines  of  property, 
liability,  life,  health  and  accident  insurance. 
Contact:  Stephen  R.  Lawrence.  Director  of 
Public  Relations,  1600  Arch  Street,  Philadelphia, 
Pa..  I9I0I. 


INSURANCE  INFORMATION  INSTITUTE— 
Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  1 10 
William  Street,  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


INSURANCE 


THE  TRAVELERS  CORPORATION— Information 
on  financial  planning,  mutual  funds,  variable 
annuities,  all  personal,  business  insurance: 
mortgage,  real  estate  investing,  investment 
management,  data  processing  systems.  Paul  D. 
Schmanska,  Manager,  Public  Information  Dept., 
One  Tower  Square,  Hartford,  Conn.,  06115 
(203)  277-2779. 


NEW  PRODUCTS 


NEW  INDUSTRIAL  AND  CONSUMER  prod¬ 
ucts  from  Holland.  Press  releases  and  8x10  B-W 
photos  are  yours  for  the  asking.  Products  are 
designed  specifically  for  the  American  and 
Canadian  markets.  These  releases  and  special 
press  articles  are  written  for  new  product 
columns,  features,  featurettes  and/or  fillers  in 
all  communications  media.  Write  or  call.  Pub 
licity  Department,  Netherlands  Consulate  Gen¬ 
eral,  10  Rockefeller  Plaza,  New  York,  N.Y. 
10020;  Phone  (212)  246-1429. 


NUCLEAR  ENERGY 


FOR  FACTS.  BACKGROUND  ON  NUCLEAR 
Industry  developments,  call  on  the  Atomic  Indus¬ 
trial  Forum,  an  international  clearinghouse.  Tech¬ 
nical  staffers  and  information  specialists  can 
arrange  press  briefings,  tours,  interviews.  Are 
you  on  our  mailing  list?  Contact  Carl  Goldstein, 
assistant  public  affairs  manager,  AIF,  850  Third 
Ave.,  New  York  10022  or  call  212/PLaza  4-1075. 


To;  Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.  Y.  10022 

Please  insert  the  following  copy  beginning  next  month  for . 

monthly  PR/ INDEX  listings,  and  invoice  at  the  lowest  appropriate  rate,  under 
category  heading . 

COPY: 


This  hereby  authorizes  Editor  &  Publisher  to  publish  copy  indicated  in  PR/INDEX 
at  frequency  and  rates  indicated  below. 


NAME . COMPANY . 

ADDRESS  . 

RATES:  Six-line  minimum  insertion,  $3  per  line  for  12  PR/INDEX  issues,  (first 
issue  of  the  month),  $216  total  for  1-year  minimum  listing.  Listing  for  less 
than  12  months,  $4  per  line  for  6-line  minimum  listing.  Listings  of  35 
lines  or  over  in  one  issue  earn  10%  discount  on  either  rate. 


1970 


1969 


1970 


1970 


Dec.  linage 

{Continued  from  page  28) 


Free  Press-S  1970—700,533  includes  100,599 
lines  of  part-run  advertising:  1969 — 
648,322  includes  46,356  lines  of  part-run 
advertising. 

News-e  1970—3,183,132  includes  455,028 
lines  of  Part  Run  Advertising:  1969 — 
3,471.949  includes  564,864  lines.  Part  Run 
Advertising. 

News-S  197(7-1,653.207  includes  421,241 
lines  of  part-run  advertising:  1969 — I,- 
368,902  includes  126,224  lines  of  part-run 
advertising. 

DULUTH,  MINN. 

Herald-e  .  880,718  834,355 

News-Tribune-iti  .  890,423  843,285 

News-Tribune-S  .  596,560  565,184 


Grand  Total .  2,367,701  2,242,824 

NOTE:  Herald-e  published  5  days  a  week 
only. 


ELMIRA 

.  N.Y. 

Star  Gazette-d  . 

. .  1,134,623 

1,117,927 

•Telegram-S  ..  . 

448,807 

396,954 

Grand  Total  . 

..  1,583,430 

1,514,881 

EL  PASO.  TEX. 

Times-m  . 

.  1,776,921 

1,711,027 

§Times-S  . 

655,040 

527,652 

Herald-Post-e  . 

..  1,705,910 

1,701,986 

Grand  Total  . 

. .  4,137,871 

3,940,665 

ERIE. 

PA. 

Times-e  . 

.  1,412,463 

1,380,574 

§Times-News-S  . .  . . . 

632,639 

582,818 

Grand  Total  . 

.  2,045,102 

1,963,392 

NOTE:  The  News. 

Morning. 

and  the 

Times,  Evening,  are  sold  in 

combine- 

tion.  The  linage  < 

of  one  edition,  the 

Times,  Evening  is  shown. 

EVERETT. 

WASH. 

Herald-e  .  . . 

..  2,017,662 

1,895,564 

FORT  LAUDERDALE.  FLA. 

News-e  . 

..  3,580,456 

3,625,027 

News-S  . 

..  1,543,118 

1 ,440,089 

News-sat . 

..  617,127 

656,778 

Grand  Total  .  5,740,701  5,721.894 

NOTE:  News-e  published  5  days  a  week 
only. 


FORT  WAYNE.  IND. 


Journal  Gazette-m  ... 

1,670,394 

1,604,722 

§Journal  Gazette-S  . . 

681,718 

701,562 

News  Sentinel-e  . 

2,115,055 

2,091,627 

Grand  Total  . 

,  4,467,167 

4,397,911 

FORT  WORTH.  TEX. 

Star-Telegram-m  .  . 

.  1,902,463 

1,903,382 

Star-Telegram-e  . 

.  2,756,227 

2,885,694 

|Star-Telegram-S  . 

1,286,655 

1,150,311 

Press-e  . 

402,638 

658,380 

•Press-S  . 

174,943 

251,895 

Grand  Total  .... 

6,522,926 

6,849,662 

NOTE:  Press  Evening 

published 

5  days  a 

week  only. 

FRESNO, 

CALIF. 

Bee-e  . 

. .  1,835,603 

1 ,880,494 

§Bee-S  . 

.  721,217 

654,845 

Grand  Total  .  2,556,820  2,535,339 


GLENS  FALLS.  N.Y. 

Post-Star  (See  Note)  .  988,641  1,074,477 

NOTE:  Post  Star  Morning,  and  Times 
Evening  sold  in  combination.  Linage 
of  one  edition  Post  Star  Morning,  is 
shown. 


GRAND  RAPIDS.  MICH. 

Press-e  .  3,007,921  3,235,961 

•Press-S  .  897,281  784,052 


Grand  Total  .  3,905,202  4,020,013 

HACKENSACK.  N.J. 

Record-e  .  2,664,559  2,626,848 

•Records  .  673,106  684,819 


Grand  Total  .  3,337,665  3.311,667 

NOTE:  Record-e  published  5  days  a  week 
only.  1970-2,664.559  includes  572,574 

lines;  1969-2,626,848  includes  413,747 

lines. 


HARTFORD.  CONN. 

Courant-m  .  1,857,432  2,013,074 

§Courant-S  .  1,138,580  1,015,046 

Times-e  .  1,862,646  1,880,146 

•Times-S  .  487,911  439,867 


Grand  Total  .  5,346,569  5,348,133 

NOTE:  Times-e  1970—1,862,646  includes 
30,720  lines. 


Times-S  1970—487,911  includes  119,808 

lines;  1969—439,867  includes  119,808 

lines. 

HONOLULU.  HAWAII 

Advertiser-m  .  2,8M,928  2,588,607 

Star-Bulletin-e  .  2,984,204  2,725,849 

§Star-Bulletin  & 

Advertiser-S  .  936,801  796,592 


Grand  Total  .  6,781,933  6,111,048 

HOUSTON.  TEX. 

Chronicle-e  .  4.168.507  4,283,536 

Chronicle-S  .  1,623,121  1,748,438 

Post-m  .  3,594,076  3,783,336 

Posts  .  1,090,349  1,246,899 


Grand  Total  . 10,476,053  11,062,209 

NOTE:  Chronicle-e  1970—4,168,507  includes 
463,661  lines  of  part-run  advertising: 
1969—4,283.536  includes  429,405  lines  of 
part-run  advertising. 

Chronicle-S  1970—1,623,121  includes  199,- 
816  lines  of  part-run  advertising:  1969 
— 1,748,438  includes  331,445  lines  of 
part-time  advertising. 

Post-m  1970—3,594,076  includes  256,412 
lines  of  part-run  advertising:  1969 — 3,- 
783,336  includes  280,479  lines  of  part- 
run  advertising. 

Post-S  1970—1,090,349  includes  133,386 
lines  of  part-time  advertising:  1969 — I.- 
246,899  includes  185,854  lines  of  part-run 
advertising. 


INDIANAPOLIS.  IND. 

News-e  .  2,365,524  2,518,167 

Star-m  .  2,433,562  2,462,915 

Star-S  .  1,233,111  1,225,901 


Grand  Total  .  6,032,197  6,206,983 

JACKSON.  MISS. 

Clarion  Ledger-m  ..  1,796,537  1,499,447 

§Clarion  Ledger  & 

News-S  .  707,663  572,562 

Daily  News-e  .  1,785,465  1,497,092 


Grand  Total  .  4,289,665  3,569,101 

JACKSONVILLE.  FLA. 

Times-Union  m  .  2,982,290  3,048,512 

Times-Union-S  .  1,037,839  934,242 

Journal-e  .  1,612,749  1,460,861 


Grand  Total  .  5,632,878  5,443,615 

JERSEY  CITY.  N.J. 

Jersey  Journal-e  .  1,492.899  1,531,503 

NOTE:  Jersey  Journal-e  1970—1,492,899 
includes  125,550  lines  of  part-run  ad¬ 
vertising:  1969—1,531.503  includes  104,- 
009  lines  of  part-run  advertising. 

KALAMAZOO.  MICH. 

Gaiette-e  .  1 ,770,858  . 

Gaiette-S  .  601,392  . 


Grand  Total  .  2,372,250  . 

KANSAS  CITY.  MO. 

Times-m  .  2,492,478  2,869,304 

Star-e  .  1,399,186  1,491,543 

Star-S  .  973,640  914,632 


Grand  Total  .  4,865,304  5,275,479 

KNOXVILLE.  TENN. 

Journal-m  .  920,455  944,820 

News-Sentinel-e  .  1,428,711  1,484,879 

§News-Sentinel-S  .  572,826  493,840 


Grand  Total  .  2,921,992  2,923.539 

LAWRENCE.  MASS. 

Eagle-Tribune-d  .  1,382,567  1,472,246 

LEVITTOWN  (BUCKS  COUNTY).  PA. 

Bucks  County 

Courier  Times-e  .  ..  1,376,276  . 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  ...  1,599,849  1,590,064 

lArkansas  Gaiette-S  . .  409,733  474,668 

Arkansas  Democrat-e  .  791,373  897,877 

•Arkansas  Democrat-S.  268,025  336,260 


Grand  Total  .  3,068,980  3,298,869 

LONG  BEACH,  CALIF. 

Independent-m  .  2,305,387  2,348,905 

§lndependent  Press 

Telegram-S  .  700,407  713,011 

Press  Telegram-e  .  2,638,603  2,607,333 


Grand  Total  .  5,644,397  5,669,249 

NOTE:  Independent-m  published  5  days 
a  week  only.  1970 — 2,305,387  includes 
238,019  lines  of  part  run  advertising; 
1969—2.348.905  includes  296.548  lines  of 
part  run  advertising. 

Press  Telegram-e  1970—2,638,603  includes 
238,019  lines  of  part  run  advertising; 
1969 — 2.607,333  includes  296,548  lines  of 
part  run  advertising. 

LONG  ISLAND.  N.Y. 

Newsday  Suffolk-e  ...  2,913,486  2,874,811 
Newsday  Nassau-e  ....  3,107,137  3,043,673 


Grand  Total  .  6,020,623  5,918,484 


1969 


1969 


LOS  ANGELES.  CALIF. 

Times-m  .  6,476, 2W  6,475,893 

Times-S  .  2,918,424  2,972,740 

Herald  Examiner-e  _  1,265,239  1,315,046 

Herald  E»aminer-S  ...  359,339  326,447 


Grand  Total  . 11,019,301  11,090,126 

NOTE:  Times-m  1970-6.476,299  includes 
1,075,418  lines  of  part  run  advertising; 
1969-6,475,893  includes  1,013,404  lines  of 
part  run  advertising. 

Times-S  1970—2,918,424  includes  1,041,909 

lines  of  part  run  advertising;  1969 — 
2,972,740  includes  1,003,843  lines  of  part 
run  advertising. 

LOWELL.  MASS. 

Sun-e  .  I.042,8n  1,138,361 

•Sun-S  .  464,845  365,381 


Grand  Total  .  1,507,718  1,503,742 


MUNCIE,  IND. 


Press-e  . 

1,321,720 

1,191,356 

Star.m  . 

1,288,751 

1,100,884 

•Star-S  . 

383,420 

347,001 

Grand  Total  . 

2,993,891 

2,639,241 

NASHVILLE. 

TENN. 

Banner-e  . 

2,120,869 

2,191,473 

Tennessean-m  . 

2,162,266 

2,183,779 

Tennessean-S  . 

935,429 

780,415 

Grand  Total  . 

5,218,564 

5,155,667 

NEW  HAVEN, 

,  CONN. 

Journal  Courier-m  . . . 

1,221,059 

1,360,094 

Register-e  . 

1,823,860 

1,970,740 

Register-S  . 

Register  t  Journal- 

1,189,074 

1,160,693 

Courier-sat . 

106,976 

95,000 

Item-e  . 

933,905 

1,043,774 

MACON. 

GA. 

Telegraph-m  . 

1,127,314 

1,149,537 

News-e  . 

1,140,787 

1,162,152 

§Telegraph  &  News-S 

394,057 

363,829 

Grand  Total  . 

2,662,158 

2,675,518 

Grand  Total  .  4,340,969  4,586,527 

NOTE:  Journal  Courier  Morning  and 
Register  Evening  publisned  5  days  a 
week  only. 

NEW  ORLEANS.  LA. 

Times-Picayune-m  .  3,691,453  3,973,605 

Times-Picayune-S  .  1,186,512  1,178,945 

States  &  Item-e  .  1,777,330  1,899,374 


MADISON.  Wise. 

Capital  Times-e  .  1,972,275  2,097,369 

iWisconsin  State 

Journal-S  .  782,064  679,862 


Grand  Total  .  2,754,339  2,777,231 

NOTE:  Capital-Times-Evening  and  Wiscon¬ 
sin  State  Journal-Morning  sold  in  com¬ 
bination.  Linage  of  only  one  edition — 
Capital  Times-«oning — is  shown. 

MANCHESTER.  N.H. 

Union  Leader-d  .  1,136,944  1,193,302 

•News-S  .  437,451  390,304 


Grand  Total  .  1,574,395  1,583,606 

NOTE:  The  Sunday  News  is  sold  in  op¬ 
tional  combination  with  the  following 
Monday  Union  Leader. 

MEMPHIS,  TENN. 

Commercial  Appeal-m.  2,531,485  2,556,794 
Commercial  Appeal-S  .  994,551  866,507 

Press- Scimitar-e  .  1,584,213  1,625,336 


Grand  Total  .  5,110,249  5,048,637 

NOTE:  Prass-Scimitar-e  I97(>— 1,584,213  in. 
eludes  66,559  lines  of  part  run  adver¬ 
tising;  1969—1,625,336  includes  103,556 
lines  of  part  run  advertising. 

MIAMI.  FLA. 

Herald-m  .  5,458,118  5,829,660 

Herald-S  .  2,375,105  2,439,667 

Nows-e  .  1,884,979  2,251,810 


Grand  Total  .  6,655,295  7,051,924 

NOTE:  States  &  Item-e  1970—1.777,330  in¬ 
cludes  13,039  lines  of  part  run  adver¬ 
tising;  1969—1,899,374  includes  17,732 
lines  of  part  run  advertising. 

NEW  YORK,  N.Y. 


Times-m  .  3,345,856  3,922,252 

Times-S  .  2,465,624  2,625,479 

News-m  .  2,448,375  2,531,290 

News-S  .  2,006,223  1,981,980 

Post-e  .  1,345,135  1,477,008 


Grand  Total  . 11,611,213  12,538,009 


NOTE:  News-m  1970-2,448,375  includes 
884,158  lirses  of  part  run  advertising; 
1969—2,531,290  lines  includes  961,356  lines 
of  part  run  advertising. 

News-S  1970-2,006,223  Includes  1,147,371 
lines  of  part  run  advertising;  1969 — 
1,981,980  includes  1,195,020  lines  of  part 
run  advertising. 

NEW  YORK  (QUEENS).  N.Y. 

Long  Island  Press-e  ..  1,327,440  1,473,352 

§Long  Island  Press-S  ..  555,201  592,444 


Grand  Total  .  1,882,641  2,065,796 

NEW  YORK  (EL  DIARIO-LA  PRENSA). 
N.Y. 

El  Diario- 

La  Prensa-m  397,375  374,339 

El  Diario- 

La  Prensa-S  .  80,090  93,950 


Grand  Total  .  9,718,202  10,521,137 

NOTE:  Herald-m  1970-5,458,118  includes 
186,119  lines  of  part  run  advertising; 
1969—5,829,660  includes  233,851  lines  of 
part  run  advertising. 

Herald-S  1970—2,375,105  includes  83,393 
lines  of  part  run  advertising;  1969 — 
2,439,667  includes  114,791  lines  of  part 
run  advertising. 

News-e  1970—1,884,979  includes  57,960 
lines  of  part  run  advertising;  1969 — 
2,251,810  includes  55,440  lines  of  part 
run  advertising. 

MILWAUKEE,  WIS. 

Sentinel-m  .  1,583,685  1,710,269 

Journal-e  .  3,365,452  3,589,296 

Journals  .  1,633,801  1,573,953 


Grand  Total  . 

477,465 

468,289 

NEWBURGH 

.  N.Y. 

News-e  . 

1,199,276 

1,238,566 

NIAGARA  FALLS.  N.Y. 

Gazette-e  . 

1,269,944 

1,285,989 

•Gazette-S  . 

362,229 

444,173 

Grand  Total  . 

1,632,173 

1,730,162 

NORWALK. 

CONN. 

Hour-e  . . 

1,397,099 

1,481,480 

OAKLAND. 

CALIF 

Tribune-e  . 

2,262,960 

2,378,084 

§Tribune-S  . 

934,263 

839,897 

Grand  Total  .  6,582,938  6,873,518 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,647,075  1,920,109 

Tribune-S  .  1,406,442  1,264,934 

Star-e  .  2,917,092  3,053,564 


Grand  Total  .  5,970,609  6,237,607 

NOTE:  Star-e  I97(h-2,9I7.092  includes  644,- 
784  lines  of  part  run  advertising*  1969 
3,053,564  includes  521.288  lines  of  part 
run  advertising, 

MODESTO.  CALIF. 

Bee-e  .  1,351,607  1,209,272 

§Bee-S  .  363,016  334,770 


Grand  Total  .  1,714,623  I.S44  042 

NOTE:  Bee  Evening  published  5  gays 

a  week  only. 

MONTREAL.  CANADA 

JtStar-e  .  2,650,824  2.700,944 

Gazette-m  .  1,395,853  1,469,956 

La  Presse-e  .  2,998,571  3,031,001 


Grand  Total  .  7,045,248  7,201,901 

MORRISTOWN.  N.J. 

Record-e  .  799,525  931,192 

NOTE:  Published  5  days  a  week  only. 
Effective  November  I.  1969  the  dis¬ 
play  measurements  of  the  Morristown 
Record  were  reduced  from  9  columns 
to  6  columns  per  page  as  a  result  of 
format  change. 


Grand  Total  .  3,197,223  3,217,981 

NOTE:  Tribune-S  1970—934,263  includes 
10,306  lines  of  part  run  advertising. 
1969—839,897  includes  9,350  lines  of  part 
run  advertising. 

OKLAHOMA  CITY.  OKLA. 


Oklahoman-m  .  1,853,287  1,778,121 

Oklahoman-S  .  768,901  714,641 

Times-e  .  1,644,653  1,582,591 

Journal-m  .  947,076  990,477 

*Journal-S  .  387,918  366,674 


Grand  Total  .  5,601,835  5,432.504 


NOTE:  Oklahoman-m  1970—1,853,287  in¬ 
cludes  330,023  lines  of  part  run  adver¬ 
tising.  1969—1,778,121  includes  223,011 
lines  of  part  run  advertising. 

Times-e  1970—1,644,653  includes  281,761 
lines  of  part  run  advertising.  1969 — 
1,582,591  includes  187,111  lines  of  part 
run  advertising. 

Journal-m  1970—947,076  includes  93,107 
lines  of  part  run  advertising,  1969 — 
990,477  includes  83,306  lines  of  part  run 
advertising. 


OMAHA.  NEBR. 

World-Herald-d  .  1,937,340  1,925,829 

World-Herald-S  .  1,043,593  989,046 


Grand  Total  .  2,980,933  2,914,875 

{Continued  on  next  page) 
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1970 


1969 


1969  I 


ORLANDO,  FLA. 

S«ntinel-m  .  2,902,209  2,975,867 

§Sentinel-S  .  1,033,756  1,053,684 

Star-e  .  2,679,882  2,714,115 


Grand  Total  .  6,615,847  6,743,666 

NOTE:  Sentinel-m  1970—2,902,209  in¬ 

cludes  402,468  lines  of  part  run  ad¬ 
vertising.  1969 — 2,975,867  includes  481,- 
188  lines  of  part  run  advertising. 

Sentinel-S  1970—1,033,756  includes  187,- 
257  lines  of  part  run  advertising.  1969— 
1,053,684  includes  208,212  lines  of  part 
run  advertising. 

Star-e  1970—2,679,882  includes  309,103 
lines  of  part  run  advertising.  1969 — 2,- 
714,115  includes  368,892  lines  of  part 
run  advertising. 


Times-e 


PALO  ALTO.  CALIF. 

.  1,799,359 


1,896,345 


PASADENA.  CALIF. 

Star-News-e  .  1,037,582 

§Star-News-S  .  303,306 

Star-News-m  .  922,344 


1,092,355 

285,127 

939,910 


Grand  Total  .  2,263,232  2,317,392 

NOTE:  Star  News-tn  published  5  days  a 
week  only. 


PAWTUCKET.  R.l. 

Times-e  .  1,095,321  1,071,615 


PEORIA,  ILL. 

Journal  Star  (See 

Note)  .  1,650,061 

§Journal  Star-S .  629,290 


1 ,795,247 
609,267 


Grand  Total  .  2,279,351  2,404,514 

NOTE:  Journal  Star  Morning  and  Journal 
Star  Evening  sold  in  combination. 
Linage  of  only  one  edition — Journal 
Star  Evening — is  shown. 


PHILADELPHIA.  PA. 


Bulletin-e  .  2,712,916  2,911,679 

§Bulletin-S  .  1,284,720  895,253 

Inquirer-m  .  2,206,961  2,390,517 

Inquirer-S  .  1,968,058  2,070,350 

News-e  .  1,086,255  1,206,227 


Grand  Total  .  9,258,910  9,474,026 

NOTE:  Bulletin-e  1970—2,712,916  includes 
577,864  lines  of  part  run  advertising. 

Bulletin-S  1970—1,284,720  incjudes  634,489 
lines  of  part  run  advertising.  1969 — 
895,253  includes  284,636  lines  of  part 
run  advertising. 

Inquirer-m  1970—2,206,961  includes  245,- 
737  lines  of  p.irt  run  advertising.  1969 — 
2,390,517  includes  329.057  lines  of  part 
run  advertising. 

Inquirer-S  1970 — 1,968,058  includes  610,993 
lines  of  part  run  advertising.  1969 — 
2.070,350  includes  639,605  lines  of  part 
run  advertising. 

1969  2,911,679  includes  568.023  lines  of 

part  run  advertising. 

PHOENIX,  ARIZ. 


Republic-m  .  3,702,863  3,658,371 

Repubiic-S  .  1,194,600  1,131,008 

Gaiette-e  .  3,638,842  3,589,834 


Grand  Total  .  8,536,305  8,379,213 

PITTSBURGH.  PA. 

Post-Gaz.  &  Sun-Tel.-m  1.386,002  1,606,342 

Press-e  .  2,578,329  2,581,235 

§Press-S  .  1,243,969  1,162,110 


Grand  Total  .  5,208,300  5,349,687 

PLAINFIELD.  N.J. 

Courier-News-e  .  1,590,307  1,625,226 

PONTIAC.  MICH. 

Press-e  .  2,181,722  2,546,951 

PORTLAND,  ORE. 

Oregonian-m  .  3.172.287  3,018,937 

§Oregonian-S  .  1,130,975  1,065,694 

Journal-e  .  905,168  977,379 


Grand  Total  .  5,208,430  5,062,010 


NOTE:  Journal-e 

1970— 905,168 

includes 

82.766  lines  of  part  run  advertising.  1969 

— ?77.379  includes 
run  advertising. 

77,230  lines 

ot  part 

PROVIDENCE,  R.l. 

Bulletin-e  . 

....  2,060.661 

2,070,607 

Journal-m  . . 

....  1,586,287 

1 .853,469 

Journal-S  . 

..  1,283,371 

1,217,458 

Grand  Total  _ 

....  4,930,319 

5,141,534 

QUINCY,  MASS. 

Patriot  Ledger-e  . . 

. ...  1,225,658 

1,272,810 

NOTE;  Patriot  Ledger-e  1970-1,225,658 
includes  21,458  lines  of  part  run  ad¬ 
vertising.  1969 — 1,272,810  includes  37,218 
lines  of  part  run  advertising. 


READING,  PA. 

Eagle  (See  Note)  ....  1,648,328  1,639,101 
§Eagle-S  .  683,717  592,250 


Grand  Total  .  2,332,045  2,231,351 

NOTE:  Eagle  Evening  and  Times  Morning 
sold  in  combination.  Linage  of  one 
edition  (Eagle  Evening)  is  shown. 
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1970 

RIVERSIDE.  CALIF. 

Press-Enterprise 

(See  Note)  .  2,382,762  1,876,682 

§Press-Enterprise-S  ..  607,478  494,112 

Grand  Total  .  2,990,240  2,370,794 

NOTE:  Enterprise  Morning  and  Press  sold 
in  combination.  Linage  of  one  edition. 
Enterprise  Morning  is  shown. 

Enterprise-m  1970—2,382,762  includes  39,- 
452  lines  of  part  run  advertising.  1969 
— 1,876,682  includes  14,474  lines  of  part 
run  advertising. 

ROANOKE.  VA. 

Times-m  .  1,439,702  1,474,300 

§Times-S  .  482,433  390,363 

World-News-e  .  1,430,071  1,497,620 

Grand  Total  .  3,352,206  3,362,283 

ROCHESTER.  N.Y. 

Democrat  & 

Chronicle-m  .  1,674,450  1,926,064 

Democrat  & 

Chronicle-S  .  1,064,219  936,528 

Times-Union-e  .  2,138,712  2,374,547 

Grand  Total  .  4,877,381  5,237,139 

ROCKFORD.  ILL. 

Star  (See  Note)  .  1,699,005 

Register-Star-S  .  681,879 

Grand  Total  .  2,380,8M 

NOTE:  Star  Morning  &  Register-Republic 
Evening  sold  in  combination.  Lirrage  of  > 
only  one  edition.  Star  Morning,  is 
shown. 

NOTE:  Rockford  newspapers  not  pub-  ; 
lished  December  I  through  December 
31.  1970  due  to  strike  conditions. 

SACRAMENTO.  CALIF. 

Bee-e  . 2,421,857  2,728,882 

6Bee-S  .  786,196  749,945 

Union-m  .  1,290,926  1,235,534 

*Union-S  .  228,057  311,094 

Grand  Total  .  4,727,036  5,025,455 

ST.  LOUIS.  MO. 

Globe-Democrat-m  1,462,663  1,715,460 

Globe-Democrat-we  . . .  554,600  389,496 

Post-Dispatch-e  .  2,392,004  2,604,711 

§Post-Dispatch-S  .  1,604,354  1,452,976 

Grand  Total  .  6,013,621  6,162,643 

NOTE:  Glome-Democrat.m  1970 — 1,462,663 
Includes  193,493  lines  of  part  run  ad¬ 

vertising.  1969 — 1,715,460  includes  287,651 
lines  of  part  run  advertising. 
Globe-Democrat-we  1970 — 554,600  includes 

10,990  lines  of  part  run  advertising. 
Post-Dispatch-e  1970 — 2,392,004  includes 

210,073  lines  of  part  run  advertising. 
1969— 2.604.711  includes  237,268  lines  of 
part  run  advertising. 

Post-Dispatch-S  1970—1,604,354  includes 

9,600  lines  of  part  run  advertising. 
Globe-Democrat-Morning  published  5 
week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,165,300  1,263,946 

(Pioneer  Press-S  .  889,466  867,840 

Dispatch-e  .  2,163,768  2,311,719 

Grand  Total  .  4,218.534  4,443,505 

NOTE:  Dispatch-e  1970 — 2,163,768  includes 
341,911  lines  of  part  run  advertising; 
1969 — 2,311,719  includes  327,894  lines  of 
part  run  advertising. 

ST.  PETERSBURG.  FLA. 

Independent-e  .  1,930,094  1,948,842 

Times-m  .  3,474,952  3,297,844 

§Times-S  .  1,212,954  1.115,604 

Grand  Total  .  6,618,000  6,362.290 

NOTE:  Times-m  1970—3,474,952  includes 

483.704  lines  of  part  run  advertising; 
1969—3,297,844  includes  506,151  lines  of 
part  run  advertising. 

Times-S  1970—1,212,954  includes  175,593 
lines  of  part  run  advertising;  1969 — 
1,115,604  includes  181,415  lines  of  part 
run  advertising, 

SALT  LAKE  CITY.  UTAH 

Tribune-m  .  2,601,905  2,690,169 

§Tribune-S  .  1,030,304  910,838 

Deseret  News-e  .  2,558,652  2,717,262 

Grand  Total  .  6,190,861  6,318,269 

SAN  ANTONIO.  TEX. 

Express-m  .  2,669,268  2,761,343 

•Express-News-S  .  921,457  993,599 

Express-News-sat  .  331,684  307,146 

News-e  .  2,524,990  2,663,403 

Light-e  .  2,771,347  2,764,697 

§Light-S  .  1,104,802  1,055,439 

Ligfit-sat  .  175,603  197,529 

Grand  Total  . 10.499,151  10.743,154 

NOTE:  Epress  Morning,  News  Evening 
and  Light  Evening  published  5  days 
a  week  only. 

Express-S  1969 — 993,599  lines  includes  24,160 
lines. 

{Continued  on  page  32) 
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An  invaluable  guide  to  libel  law 
for  the  news  media . . . 


Libel 

AND  RELATED  TORTS 

by 

ARTHUR  B.  HANSON 


VOL  I  CASE  AND  COMMENT 

Annotated  discussion  of  decisional 
law.  The  1970  Pocket  Supplement 
which  is  included,  covers  the  case 
law  decided  through  the  adjourn¬ 
ment  of  the  Supreme  Court  on 
June  .30,  1970. 

VOL  II  STATUTES 

Pertinent  legislation  from  the  states 
of  the  United  States  and  provinces 
of  Canada.  The  1970  Pocket  Sup¬ 
plement,  also  included,  updates 
statutes  appearing  in  this  volume 
through  December  31,  1969. 

A  unique  feature  of  this  work  is  represented  in  the  chapter,  “Prognosis 
in  the  Newsroom”  which  summarizes  the  areas  of  potential  liability  and 
suggests  ways  in  which  the  likelihood  of  liability  can  be  minimized. 

With  the  number  of  suits  being  brought  in  the  field  of  libel  at  a  rapid 
rale,  Hanson  on  LIBKI.  ANT)  RELATED  TORTS  will  serve  to  avoid 
needless  law  suits  and  save  countless  dollars  in  legal  research  and  litiga¬ 
tion.  Published  in  1969,  this  two-volume  work  has  been  received  country¬ 
wide  in  both  the  United  States  and  Canada  on  a  favorable  basis.  The 
courts  are  now  beginning  to  cite  the  work  in  opinion.  Counsel  universally 
state  that  it  has  proved  of  great  assistance  to  them  in  handling  their 
case  load  in  the  field. 

•  The  two-volume  set  now  comes  complete  with  the  1970  Pocket 
Supplements  at  $48.00  per  .set. 

•  If  you  are  already  an  owner  of  the  two  volumes  you  may  order 
only  the  1970  Pocket  .Supplements  at  $10.00  per  set.  These  sup¬ 
plements  fit  into  the  handy  jacket  contained  on  the  inside  back 
cover  of  both  volumes. 

LIBEL  ANT)  REI.ATEI)  TORTS  and  the  1970  Pocket  Supplements  are 
available  only  from  the  American  Newsaper  Publishers  Association 
Foundation,  750  Third  Ave.,  New  York,  N.Y.  10017.  Clip  and  return 
the  order  form  or  write  on  firm  letterhead  to  the  above  address.  Your 
order  will  be  filled  promptly,  on  approval  if  you  desire. 


I  AMERICAN  NEWSPAPER  PUBLISHERS 
I  ASSOCIATION  EOl  NDATION 
I  750  Third  Ave.,  New  York,  N.Y.  10017 

I  □  Please  send  -  sets  of  the  two-volume  work  Hanson  on 

I  LIBEL  AND  RELATED  TORTS  which  includes  the  1970 
Pocket  Supplements,  at  $48.00  per  set  to  the  address  below. 

I  □  Please  send— - sets  of  the  1970  Pocket  Supplement  only  at 

I  $10.00  per  set. 

I  Bill  my  firm  □  Check  enclosed  □ 

I  Send  to  the  attention  of: 

I  Firm  name _ 


I  City - State - Zip - 

I  (Approval  privilege  available  on  request).  Please  send  on  30-day 
I  approval.  I  will  remit  within  30  days  or  return  without  obligation 
I  if  not  satisfied.  □ 


*48“ 

PER  SET  (2  Vol.) 

COMPLETE  WITH 
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POCKET 
SUPPLEMENTS 


A  PUBLICATION  OF  THE 
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1970 


1949 


Dec.  linage 

(coutiuued  from  page  31^ 


SAN  BERNARDINO.  CALIF. 

Sun-m  .  .  2,189.881  2,191.809 

§Sun-Telegrdm-S  .  433,314  457,791 

Grand  Total  .  2,823,195  2,849,594 

NOTE:  Sun-m  1970 — 2.189.881  lines  in¬ 

cludes  99,705  lines  of  part  run  adver¬ 
tising:  1949 — 2,191,803  lines  includes  123,- 
244  lines  of  part  run  advertising. 

Sun-S  1970—433,314  lines  includes  24.192 
lines  of  part  run  advertising;  1949 — 
457,791  includes  18,580  lines  of  part  run 
advertising. 

Sun  Morning,  and  Telegram  Evening, 

are  sold  in  combination.  Linage  of  one 
edition.  Sun  Morning  is  shown. 

SAN  DIEGO.  CALIF. 

Union-M  .  2,503,177  2,374,850 

SUnion-S  1,085,330  1,089,759 

Tribune-e  . 3,214,100  3,034,449 

Grand  Total .  4,804,407  4,499,078 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  2,103,713  2,258,959 

E«aminer-e  2,190,841  2,344,042 

Eiaminer  t 

Chronicle-S  874,524  932,012 

Grand  Total  5,149,098  5,555,013 

SAN  JOSE.  CALIF. 

Mercury-m  3,772,890  3,792,905 

News-o  3,758,184  3,798,224 

{Mercury-News-S  1,081,178  979,824 

Grand  Total  .  8,412,252  8,570,955 

NOTE:  Mercury-m  1970^ — 3,772,890  lines 
includes  309,423  lines  of  part  run  ad¬ 
vertising^  1949 — 3,792,905  lines  includes 
244,573  lines  of  part  run  advertising. 
News-e  197(3—3,758.184  lines  includes  309,- 
433  lines  of  part  run  advertising;  1949 — 
3,798,224  lines  includes  244.573  lines  of 
part  run  advertising. 

SAN  JUAN.  P.R. 

El  Mundo-m  2,032,215  2,308,933 

El  Mundo-S  357,313 

Star-m  .  1,148,709  1,109,414 

Star-S  .  214,332  239,947 

Grand  Total  3,772,549  3.458,514 

NOTE:  El  Mundo  Sunday  first  publication 
June  7.  1970. 

SAN  RAFAEL.  CALIF. 

Independence-Journal-e  1,453,320  1,424,717 

SANTA  ANA.  CALIF. 

Register  (See  Note)  3,440.991  2.929,289 

•Registers .  1,019,441  974,435 

Grand  Total .  4,440,452  3,903,724 

NOTE:  Reoister  Evening  &  Register  Morn¬ 
ing  sold  in  combination.  Linage  of 
one  edition.  Register  Evening  is  shown. 

SCHENECTADY.  N.Y. 

Gaiette-m  2,250,548  1,808,739 

SEATTLE.  WASH. 

Post-Intelligencer-m  ,  1,755,859  1,895,443 

(Post-Intelligencer-S  482,349  504,185 

Times-E  .  2,793,121  3,005,440 

Times-S  .  934,541  1,008,442 

Grand  Total  .  5,945,870  4,413,950 

SHREVEPORT.  LA. 

Journal-e  .  1,338,174  1.048,457 

Times-m  .  1,852,235  1,704,888 

Times-S  .  741,888  447,828 

Grand  Total  .  3,932,299  3,443,373 

SOUTH  BEND.  IND. 

Tribune-e  .  1,848,801  1,874,853 

Tribune-S .  450,202  444.447 

Grand  Total  .  2,519,003  2,523,500 

SPOKANE.  WASH. 

Spokesman-Review-m  .  1,057,570  1,030,057 

§Spokesman-Review-S  .  431,351  587,720 

Chronicle-e  .  1,182,355  1,243,939 

Grand  Total  .  2,871,274  2,841,714 

STOCKTON.  CALIF. 

Record-e . 1,371,540  1,443.444 

•Record  s  .  249,108  333,773 

Grand  Total  .  1,440,448  1,777,437 

SYRACUSE.  N.Y. 

Herald-Journal-e  .  1,992,595  2,179,870 

IHerald-American-S  ...  734,954  704,222 

Post  Standard-m  .  934,387  1,024,505 

Grand  Total  .  3,441,938  3,908,597 


TACOMA.  WASH. 

News-Tribune-e  .  2,033,203  2,143,894 

News-Tribune-S  .  462,294  451,741 

Grand  Total  .  2,495.497  2,795,435 


TALLAHASSEE,  FLA. 

Democrat-e  .  1,341,413  1,204,485 

Democrat-S  .  508,485  455,604 

Grand  Total  .  1,870,298  1,442,291 


TAMPA,  FLA. 

Tribune-m  .  3,004,422  2,991,044 

Tribune-S  .  942,707  943,924 

Times-e  .  1,947,423  2,172,259 

Grand  Total  .  5,894,752  4,127,249 

NOTE:  Tribune-m  1970  8,004,422  lines  in¬ 

cludes  192,895  lines  of  part  run  adver¬ 
tising;  1949 — 2,991,044  lines  include* 

218,419  lines  of  part  run  advertising. 


TOLEDO.  OHIO 

Times-m  .  418,293  694,978 

Blade-e  .  2,252,317  2,415,491 

Blade-S  .  1,117,922  1,022,893 

Grand  Total  .  3.988.532  4,133,542 

NOTE:  Timer-m  published  5  days  a  week 
only. 


TORONTO,  CANADA 

Globe  «  Mail-m  . 1,335,334  1,500,259 

irTelegram-e  .  2,494,141  2,449,110 

St*r-e  .  3,137,559  3,100,814 

Grand  Total  .  4,949,034  7,050,181 


TRENTON,  N.J. 

Times-e . 1,393,008  1,444,231 

•Times  Advertiser-S  870,293  793,243 

Trentonian-m  .  1,041,021  1,143,932 

Grand  Total  .  3,324,322  3,381.424 

NOTE:  Times  Evening  published  5  days 
a  week  only. 


TROY,  N.Y. 

Record  (See  Note)  .1,481,922  1,493,211 
NOTE:  Record  Morning  and  Times-Rec- 
ord  Evening  sold  in  combination. 
Linage  of  one  edition.  Record  Morning 
is  shown. 


TULSA.  OKLA. 

Tribune-e  .  2,141,503  2,144,458 

World-m  .  2,151,514  2,140,233 

Worlds  .  784,417  781,250 

Grand  Total  .  5,097,434  5,045,941 


UNION  CITY,  N.J. 

Hudson  Dispatch-m  ...  805,148  978,301 


UTICA,  N.Y. 

Observer  Dispatch-e  ..  924,314  1,048,094 

•Observer  Dispatch-S  .  407,091  384,794 

Press-m  .  1,273,013  1,433,877 

Grand  Total  .  2,404,418  2,888,747 


WASHINGTON.  D.C. 

News-e  .  1,144,517  1,153,483 

Post-m  . 3,973,194  4.042,323 

§Post-S  .  1,745,780  1,524,549 

Star-e  .  2,063,784  2,284,077 

Star-S  .  1,045,439  914,439 

Grand  Total  . 10,012,718  9,920,871 


WATERBURY,  CONN. 

American-e  .  1,389,084  1,582,199 

•Republican-S  .  784,558  729,845 

Grand  Total  .  2,175,444  2,312,044 

NOTE:  American  Evening  and  Republi¬ 
can  Morning,  sold  in  combination. 
Linage  of  American  Evening  only  is 
shown. 


WATERLOO.  IOWA 

Courier-e  .  1,378,118  1,397,857 

•Courier-S  .  534,844  540,753 

Grand  Total  .  1,912,984  1,938,410 

NOTE:  Courier-e  publisned  5  days  a  week 
only. 


WEST  PALM  BEACH,  FLA. 

Post-m  .  2,794,115  2,743,943 

Times-e  .  2,325,819  2,309,273 

§Post-Times-S  .  1,084,704  937,849 

Grand  Total  .  4,204,440  4,011,085 

NOTE:  Times-e  published  5  days  a  week 
only. 


Classified  Li 

1970 


Morning 

Los  Angeles  Times . I7,904,6SO 

Santa  Ana  Register  14.848.877 

San  Jose  Mercury  .  13.275,680 

Washington  Post  .  13,161,324 

Miami  Herald  .  13,016,233 

Houston  Post  12.958,730 

Dallas  News  12,560,835 

Cleveland  Plain  Dealer  .  11,709,093 

C.ncinnati  Enquirer  .  11,650,580 

Atlanta  Constitution  . 11,408.089 

Evening 

Houston  Chronicle  .  .  .  18.085.803 

Toronto  Star  . 15.231,950 

Santa  Ana  Register  .  14,848,877 

San  Jose  News  13.263,729 

Miami  News  13,164,372 

Fort  Lauderdale  News  . 11,771,700 

Atlanta  Journal  .  11,422,781 

Toronto  Telegram  . . 11,327.677 

Denver  Post  .  11,189,765 

Minneapolis  Star  .  10,848,580 

Sunday 

Los  Angeles  Times  11,654,960 

New  York  Times  .  11,572,185 

boston  Globe  .  8.192,478 

Milwaukee  Journal  .  8.098.437 

Chicago  Tribune  . .  7,639,104 

Houston  Chronicle  .  7,575,667 

Miami  Herald  .  7,553.309 

M.nneapolis  Tribune  .  6,723,190 

St.  Louis  Post-Dispatch  .  5,896,051 

Atlanta  Journal  &  Constitution  5,659,482 


e . . .  Year  1970 

1969 


Morning 

Los  Angeles  Times  .  20,998,070 

Santa  Ana  Register  .  15,424,524 

Washington  Post  .  15,032,471 

Cleveland  Plain  Dealer  .  14,444,033 

Houston  Post  .  14,419,432 

Miami  Herald  .  14,371,715 

New  York  Times  .  13,940,792 

Dallas  News  .  13,497,110 

Minneapolis  Tr.bune  . 13,420,923 

San  Jose  Mercury  . 13,197,149 

Evening 

Houston  Chronicle  .  19,545,325 

Toronto  Star  .  14,434,474 

Santa  Ana  Register  .  15,424,524 

Miami  News  .  14,401,423 

Minneapolis  Star  .  13,337,703 

Seattle  Times  . 13,247,142 

San  Jose  News  .  13,189,191 

Toronto  Telegram  .  13,009,522 

Atlanta  Journal  .  12,553,540 

Dallas  Times-Herald  .  11,232,541 

Sunday 

Los  Angeles  Times  .  14,470,430 

New  York  Times  .  14,089,898 

Milwaukee  Journal  .  9,877,011 

Boston  Globe  9,278,540 

Chicago  Tribune  8.570,692 

M  nneapolis  Tribune .  7,234,979 

M.ami  Herald  7,124,948 

Houston  Chronicle  4,813,900 

St.  Louis  Post-Dispatch  4,433.957 

Cleveland  Plain  Dealer  4,398,825 


Source:  Media  Records 


1970  1949 

WESTCHESTER-ROCKLAND  GROUP, 
N.Y.  (10  CITIES) 

Mamaroneck  Times-e  ..  1,245,479  1,221,478 
Mount  Vernon  Argus-e.  1,273,549  1,382,474 
New  Rochelle  Standard- 

Star-e  .  1,382,023  1,395,839 

Ossining  Citizen- 

Register-e  .  1,324,280  1,375,938 

Peekskill  Star-e  .  1,094,430  1,038,804 

Port  Chester  Item-e  ..  1,341,424  1,355,000 
Tarrytown  News-e  ....  1,225,909  1,195,038 
Yonkers  Herald 

Statesman-e  .  1,531,853  1,414,987 

White  Plains  Reporter 

Dispatch-e  .  1,420,900  1,711,148 

Rockland  Journal 

News-e  .  1,558,114  1,774,408 

Grand  Total  . 13,598,343  14,049,538 

WICHITA,  KANS. 

Eagle-m  .  2,157,220  2,297,897 

Beacon-e  .  794,405  841,223 

§Eagle  &  Beacon-S  ....  533.294  591,118 

Grand  Total  .  3.484.921  3,730,238 

NOTE:  Beacon-e  published  5  days  a  week 
only. 

Eagle-m  1970—2,157,220  includes  147,177 
lines;  1949—2.297.897  includes  101,123 
lines. 

Eagle  &  Beacon-S  1970 — 533,294  includes 
43,444  lines;  1949—591,118  includes  53,574 
lines. 

WILLINGBORO  (BURLINGTON 
COUNTY),  N.J. 

Burlington  County 

Times-e  .  1,039,285  . 

WILLOUGHBY,  OHIO 

News-Herald-e  .  904,742  1,044,114 

WORCESTER,  MASS. 

Telegram-S  .  745,292  710,599 

Telegram-m  .  882,245  990,777 

Gaiette-e  .  1,124,803  1,191,449 

Grand  Total  .  2,752,340  2,892,825 

NOTE:  Telegram-m  1970-^2,245  includes 
21,341  lines;  1949—990.777  includes  38.- 
941  lines. 

Gaiette-e  1970—1,124,803  includes  22,148 
lines;  1949-1,191,449  includes  39,025 
lines. 


YOUNGSTOWN.  OHIO 

Vindicator-e  .  2,141,038  2,032,398 

§Vindicator-S  .  1,143,815  1,025,291 

Grand  Total  .  3,284,853  3,057,489 

The  linage  tabulation  shown  here  has 

been  compiled  by  Media  Records,  Inc. 
for  exclusive  publication  by  Editor  & 
Publisher.  They  may  not  be  printed  or 
published  in  any  lorm  without  explicit 
permission  from  Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 


to  Media  Records.  Feb  1970  Linages 

•Includes  34,127  lines  FAMILY  WEEKLY 
§lncludes  33,552  lines  PARADE 
^Includes  31,945  lines  WEEKEND 

A.L.S.  REPORTS 

BLUEFIELD,  W.  VA. 

Telegram-m  .  738,350  773,222 

Telegram-S  .  243.420  271,213 

Grand  Total  .  1,001,970  1,044,435 

Telegraph-S  includes  FAMILY  WEEKLY 
31,278  (1970);  34,423  (1949).  Telegraph 
morning  sold  in  combination  Sunset 
News  evening. 

PASSAIC.  N.J. 

Herald-News-e  .  1.349.744  1,574,417 

PATERSON,  N.J. 

News-e  .  1,450,743  1,578,541 

SCRANTON,  PA. 

Tribune-m  .  557,224  592.398 

Scrantonian-S  .  557,738  587,335 

Times-e  .  1,215,407  1,254.318 

Times-S  .  189,013  213,314 

Grand  Total  .  2,519,584  2,447,347 

Scrantonian-S  includes  PARADE  31,358 
lines  (1970);  28.452  lines  (1949)  FAMILY 
WEEKLY  Times-S  includes  33,828  lines 
(1970);  34,423  lines  (1949). 

WILKES-BARRE.  PA. 


Record-m  .  494,973  499,027 

Times-Leader-e  .  1,490,952  1,482,559 

Independent-S  .  428,582  424,067 

Grand  Total  .  2,814,507  2,805,473 

Independent-S  includes  PARADE  31,356 


lines  (1970);  27,242  lines  (1949). 

Pacific  travel  group 
gives  writing  awards 

Two  newspaper  writers  won 
editorial  awards  of  the  Pacific 
Area  Travel  Association.  They 
are: 

Kerinit  Holm,  Chicago  Trib¬ 
une,  best  article:  “Expo  — 
Daddy  of  Them  All.” 

Bob  Tonsing  Sr,  Wichita  Ea¬ 
gle-Beacon,  best  series:  10  arti¬ 
cles  on  the  South  Pacific. 

Recipients  of  certificates  in¬ 
cluded  Bill  Hibbard,  Milwaukee 
Journal;  J,  T.  Fitzgerald,  St. 
Louis  Post-Dispatch;  and  Bob 
Sloane,  Miami  Herald. 
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March  27, 1971 


Space  reservation  deadline  March  12; 
copy  or  plates  March  18. 


Exclusive  features,  latest  data  on  linage,  availability 
and  growth,  plus  color-accented  editorial  content  .  .  . 
an  outstanding  climate  for  your  1971  color  promotion. 


Reserve  your  space  now  in  this  imporfanf  issue  .  .  . 

.  a  quality  stimulus  that  can  result  in  direct  dollar  return  to  all 
ROP  color  newspapers,”  says  a  leading  advertising  agency  executive. 


Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
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PRO^IO'IION 


Bowl  scores  hassle 
spawns  grid  contest 


Ily  (ieor«»e  Will 

A  debate  between  rival  Ro¬ 
chester  sports  columnists  last 
month  ended  up  involving  close 
to  20, 000  readers  in  one  of  the 
most  successful  reader  promo¬ 
tions  in  recent  months. 

It  all  started  when  Craig 
Stolze,  sports  columnist  for 
Gannett’s  Rochester  (N.  Y.) 
Democrat  and  Chronicle,  made 
his  predictions  for  four  New 
Y ear’s  Day  college  bowl  games. 

A  couple  of  days  later,  Frank 
Cardon,  who  writes  the  Hot  Box 
column  as  part  of  his  duties  as 
sports  editor  for  the  Rochester 
Times-Uvimt,  sarcastically  dis¬ 
agreed  with  Stolze’s  predictions 
— in  print. 

The  pair  kept  up  the  debate 
for  several  days,  and  reader 
mail  and  comment  showed  that 
upstate  New  York’s  sports  fans 
were  taking  sides. 

So  John  E.  Heselden,  general 
manager  of  the  Gannett  Roches¬ 
ter  Newspapers,  met  with  Ex¬ 
ecutive  Editor  John  C.  Quinn; 
Public  Service  Director  Vince 
Spezzano  and  his  assistant, 
Paul  Flynn;  and  Circulation  Di¬ 
rector  Ronald  C.  Anderson,  to 
brainstorm  the  situation. 

They  came  up  with  a  reader- 
involvement  contest. 

With  barely  two  weeks  re¬ 
maining  before  the  bowl  games, 
both  papers  introduced  their 
promotion. 

Both  sports  editors  reprinted 
staff  memo  from  Quinn.  In  it, 
he  said  he  thought  both  colum¬ 
nists  had  made  the  wrong  picks, 
and  that  the  readers  could  do 
better. 

So  a  contest  was  born. 

Fir.st  prize  was  an  expense- 
paid  trip  to  the  Super  Bowl  in 
Miami.  (With  temperatures  in 
Rochester  tap-dancing  on  zero, 
that  in  itself  was  a  reader 
incentive.) 

Readers  were  asked  to:  (1) 
pick  the  columnist  whose  selec¬ 
tions  they  liked  best;  (2)  guess 
the  point  spreads  in  each  of 
four  college  bowl  games  (Rose, 
Orange,  Sugar  and  Cotton) ; 
and  (3)  as  a  tie-breaker,  guess 
the  total  number  of  points  that 
would  be  scored  in  each  of  the 
four  games. 

Daily  coupons  ran  in  both 
sports  pages.  Rules  ran  as  pro¬ 
motion  ads.  Additional  promo¬ 
tion  ads  ran  regularly.  Every 
honor  box  and  circulation  outlet 
in  10  Upstate  New  York  coun¬ 
ties  had  signs  encouraging  en¬ 
try. 


The  late  date  made  it  difficult 
to  get  tickets,  but  Gannett’s  sis¬ 
ter  paper,  TODAY,  in  Cocoa, 
Florida,  helped  there.  Promo¬ 
tion  Manager  Buddy  Baker  got 
two  tickets  inside  the  Orange 
Bowl. 

Fifteen  days  after  the  contest 
began  it  ended. 

More  than  23,000  coupons 
from  the  papers  were  entered. 
Discounting  invalid  entries,  21,- 
561  coupons  were  received  from 
more  than  18,.500  readers. 

Starting  at  8  a.m.,  January  2, 
a  four-member  public  service 
department  crew  worked  more 
than  30  man  hours  searching 
for  a  winner.  All  entries  were 
checked  twice. 

Thanks  to  three  upsets  in  the 
four  games,  less  than  500  of  the 
21,561  entrants  picked  all  four 
game  winners  correctly. 

None  had  either  all  or  three 
of  the  correct  point  spreads, 
and  only  six  had  two  correct 
point  spreads. 

The  winner  was  a  15-year-old 
high  school  sophmore,  who  flew 
to  Miami  for  the  game. 

Both  papers  played  the  “vic¬ 
tory”  story  big.  The  Democrat 
and  Chronicle  (which  had  the 
winning  columnist)  broke  the 
story,  on  Page  One. 

In  Miami,  Stolze  kept  follow¬ 
up  promotion  iji  the  paper  dai¬ 
ly.  Winner  Bob  Pecoraro  and 
his  father  visited  the  Baltimore 
Colt  and  Dallas  Cowboy  train¬ 
ing  camps.  Stolze  wrote  daily 
stories  on  the  winner’s  activit¬ 
ies,  and  had  a  special  story  on 
his  Super  Bowl  selection. 
(Stolze,  Cardon,  and  Pecoraro 
all  picked  the  Cowboys.  They 
lost.) 

The  Associated  Press  helped 
by  overheading  tw'o  pictures  of 
Pecoraro  with  pro  stars  at  the 
training  camps. 

The  contest  hoopla  concluded 
January  24  when  Cardon,  the 
losing  columnist,  had  to  carry 
out  his  “booby  prize.” 

He  was  “sentenced”  by  Ex¬ 
ecutive  Editor  Quinn  to  skate  in 
public  at  the  Xerox  Square  pub¬ 
lic  rink  in  downto^\^l  Rochester. 

A  reception  for  Times  Union 
sportswriters  and  their  families 
followed  a  skating  party. 

“We  believe  it’s  important  to 
capitalize  on  reader  interest  by 
moving  quickly  and  promoting 


heavily,”  Quinn  explained. 
“This  is  a  perfect  example  of 
how  several  newspaper  depart¬ 
ments  can  work  together  to 
achieve  real  reader  involve¬ 
ment.” 


SUPPLE.MENT  CIRCULA¬ 
TION — A  sur\ey  completed  by 
the  Moline  (Ill.)  Dispatch  and 
Rock  Island  Arc/ns  shows  per¬ 
centage  of  household  coverage 
in  Rock  Island  and  Henry 
Counties  for  Argus-Dispatch 
“Showcase”  and  “Roundup”  lo¬ 
cally-edited  weekend  tabloid 
supplements,  compared  to  Des 
Moines,  Davenport,  Chicago  and 
Peoria  newspaper  supplements. 
Questionnaires  were  answered 
in  587  homes,  and  showed  an 
average  household  representing 
2.6  newspaper  readers.  The  sur¬ 
vey  showed  that  35  percent  of 
the  households  buy  more  than 
one  Sunday  newspaper. 

*  *  * 

BOTH  SIDES— A  Detroit 
Xews  film,  “Both  Sides  of  the 
Question,”  took  an  honorable 
mention  in  the  Public  Relations 
category  at  the  Chicago  Inter¬ 
national  Film  Festival.  The 
film,  featuring  News  employees, 
highlights  public  reaction  to  the 
News  and  its  content.  It  has 
been  previewed  by  more  than  20 
metro  Detroit  civic,  school  and 
fraternal  gi-oups,  and  was 
shown  on  Detroit’s  WW’J-TV 
following  the  January  2  Gator 
Bowl  game.  Interested  media 
groups  wishing  to  borrow  a 
print  of  the  27-minute  film  for 
group  showings  should  contact 
the  Detroit  News  public  rela¬ 
tions  depai'tment. 


OLD  NEWSBOYS— Old 
Newsboys  Day,  the  St.  Louis 
(Mo.)  Globe-Democrat’s  annual 
campaign  for  children’s  agen¬ 
cies,  went  over  the  $100,000 
mark  for  the  first  time  in  the 
14-year  history  of  the  drive. 
More  than  8,700  citizens  volun¬ 
teered  to  hawk  the  special  edi¬ 
tion  of  the  Globe-Democrat,  and 
their  efforts  raised  $102,000. 

Old  Newsboys  Day  is  held  ev¬ 
ery  year  on  the  day  before 
Thanksgiving.  On  that  day 
volunteers  sell  the  special  edi¬ 
tion  for  w'hatever  a  purchaser 
is  willing  to  donate.  Every  cent 
collected  is  distributed  to  chil¬ 
dren’s  agencies,  with  no  deduc¬ 
tions  for  any  reason,  and  the 
Globe  reimburses  its  regular 
dealers  for  the  day.  In  the  14 
years  of  the  campaign,  more 
than  $860,000  has  been  collected 
and  distributed. 


COP  TRIBUTE— When  Wor- 
cester.  Mass,  police  captured 
the  suspect  in  a  Boston  bank 
holdup  involving  the  shooting  of 


a  i)atrolman,  members  of  the 
fourth  grade  class  at  Burncoat 
School  in  Worcester  wrote  let¬ 
ters  of  thanks  and  appreciation 
to  Police  Chief  George  O’Neill. 
Last  week,  the  Worcester  Tele¬ 
gram  reprinted  all  of  the  chil¬ 
dren’s  letters  in  a  full-page  in¬ 
paper  ad,  under  the  headline, 
“Out  of  the  Mouths  of  Babes 
comes  a  tribute  to  the  police¬ 
man.” 


FRONT  PAGE  S— Front 
pages  of  50  newspapers  pub¬ 
lished  on  the  same  day  in  24 
states,  Canada,  and  two  coun¬ 
tries  overseas  are  reproduced 
and  analyzed  in  the  January  is¬ 
sue  of  the  INPA  Public  Service 
newsletter,  edited  by  Omer  J 
(Dick)  Shively  Jr.,  creative 
services  manager  for  the  Nor¬ 
folk  (Va.)  Virginian-Pilot  and 
Ledger-Star. 

“I  realized  as  I  started  to 
make  my  brief  comments  that 
anything  I  wrote  had  to  be  sub¬ 
jective,”  Shiveley  wrote  in  his 
preface.  “My  personal  prefer¬ 
ences  for  white  space  and  clari¬ 
ty  are  all  too  apparent.  1  realize 
that  local  papers  are  edited  and 
made  up  for  local  consumption 
and  that  there  are  rules  of  the 
road  over  which  you  have  no 
control  and  about  which  I  lack 
specific  knowledge.” 

Each  of  the  next  20  pages 
carries  reproductions  of  three 
front  pages,  with  lively  com¬ 
ments  and  suggestions  by 
Shively. 

The  Public  Relations 
Newsletter  is  one  of  six 
newsletters  issued  each  month 
for  members  of  the  Internation¬ 
al  Newspaper  Promotion  Asso¬ 
ciation. 


♦  *  ♦ 

DEADLINE  EXTENDED— 
Orders  for  more  than  20,000  co¬ 
pies  of  the  revised  edition  of 
“The  Newspaper  Story”  have 
been  received  from  38  states, 
according  to  John  F.  Blatt, 
booklet  author,  and  president  of 
Planned  Press  Promotions. 

The  response  indicates,  Blatt 
believes,  a  real  widespread  in¬ 
terest  and  need  for  tell-it-like- 
it-is  material  about  the  newspa¬ 
per  business. 

An  announcement  of  the  re¬ 
publication  of  the  24-page  book¬ 
let  made  just  prior  to  the 
Christmas  holidays,  but  because 
of  mailing  delays,  the  ten  per¬ 
cent  pre-publication  discount 
for  orders  prior  to  January  15 
has  been  extended  to  February 
15. 

Information  regarding  the 
booklets  and  service  may  be  ob¬ 
tained  by  writing  Planned  Pro¬ 
motions,  P.  O.  Box  1067,  Ta¬ 
vares,  Fla.  32778. 
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Linage  Leaders 

1970 


Morning 

Los  Angeles  Times  .  66,324,369 

Miami  Herald  .  68,316,8/8 

Chicago  Tribune  49,601,314 

Washington  Post  48.468.207 

San  Jose  Mercury  43,931,683 

Phoenix  Republic  .  40.691,608 

Dallas  News  .  39.980,992 

New  York  Times  39.747.048 

Houston  Post .  39,624.681 

New  Orleans  Times-Picayune  .  38,131.551 


Evening 

Houston  Chronicle  48.049,798 

Fort  Lauderdale  News  46,212,474 

San  Jose  News  .  43,830,760 

Atlanta  Journal  41,904,080 

Toronto  Star  .  40,830,532 

Phoenix  Gazette  40,196,741 

Dallas  Times-Herald  40,161,626 

Detroit  News  39,249,438 

Milwaukee  Journal  ..  .  38,178,866 

Montreal  La  Presse  38.012,666 

Siiinluy 

Los  Angeles  Times  40,929,342 

New  York  Times  37,246.635 

Philadelphia  Inquirer  .  26.306.441 

Miami  Herald  26.263,901 

Chicago  Tribune  .  25,289,568 

New  York  News  25,058  909 

Boston  Globe  .  22,148.624 

Milwaukee  Journal  21,605,111 

Washington  Post  20,596  596 

St.  Louis  Post-Dispatch  .  .  20.450,243 

Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  . 106,253,711 

Miami  Herald  MS  84  580  779 

New  York  Times  MS  76,993,683 

Chicago  Tribune  MS  .  74,790,882 

Washington  Post  MS  .  69.064.803 

Houston  Chronicle  ES  67,675,511 

Fort  Lauderdale  News  ES  62,581,819 

Milwaukee  Journal  ES  59,783,966 

Atlanta  Journal  S  Journal  & 

Constitution  .  59,610,746 

Detroit  News  ES  58  034,931 


. . .  Year  1970 

1969 


Morning 

Los  Angeles  Times  69.943,082 

Miami  Herald  .  57.933.506 

Chicago  Tribune  .  52,237,994 

Washington  Post  .  51,233,362 

New  York  Times  .  44,776,239 

San  Jose  Mercury  .  43.438,801 

Houston  Post  .  41,416,009 

New  Orleans  Times-Picayune  .  40. 133.818 

Dallas  News  .  .  39.947,476 

Phoenix  Republic  .  38,069,803 

Evening 

Houston  Chronicle  48,951,185 

Fort  Lauderdale  News  43,606,111 

San  Jose  News  43,400,380 

Atlanta  Journal  43.007,159 

Toronto  Star  42,142,814 

Milwaukee  Journal  41,867,155 

Dallas  Times-Herald  40,111.107 

Detroit  News  39,534.007 

Montreal  La  Presse  .  39,445,954 

Minneapolis  Star  .  38,031,805 

Siiinlay 

Los  Angeles  Times  44,201,142 

New  York  Times  42,638,674 

Philadelphia  Inquirer  28,246,456 

Chicago  Tribune  ,  26,037,680 

Miami  Herald  25  578  558 

New  York  News  24,673,577 

Milwaukee  Journal  23,354,328 

Boston  Globe  ..  22.485,641 

Cleveland  Plain  Dealer  21,334,682 

Columbus  Dispatch  20,728,445 

Six  and  Seven-Day  Totals 
Los  Angeles  Times  MS  .114,144,224 

New  York  Times  MS  87,414,913 

Miami  Herald  MS  83,512,064 

Chicago  Tribune  MS  78,275,674 

Washington  Post  MS  71,933,200 

Houston  Chronicle  ES  68,042,824 

Milwaukee  Journal  ES  65,221,393 

Atlanta  Journal  & 

Constitution  ES  60,187.912 

Minneapolis  Star  &  Tribune  ES  58,571,312 
Fort  Lauderdale  News  ES  .  58.472,932 


Source:  Media  Records 


Market  area 
map  required 
in  ABC 

Three  rule  changes  affecting 
newspaper  memhers  were 
adopted  at  the  recent  meeting 
of  the  board  of  the  Audit  Bu¬ 
reau  of  Circulations,  it  was  an¬ 
nounced  this  week  from  ABC 
headquarters  in  Chicago. 

All  newspapers  with  circula¬ 
tions  of  25,000  and  over  will  be 
required  to  show  a  map  of  their 
market  areas  in  annual  Audit 
Reports.  These  visualizations  of 
City  and  Retail  Trading  Zones, 
Metropolitan  Areas,  and'or  Pri¬ 
mary  Market  Areas  have  been 
on  an  optional  basis  for  all 
newspapers.  Maps  will  remain 
optional  for  newspapers  under 
the  25,000  paid  circulation 
level. 

Filing  ))eriod  for  Publisher’s 
Statement  figures  has  been  cut 
from  one  month  to  15  days  for 
daily  newspapers  and  20  days 
for  weekly  newspapers.  The 
filing  period  follows  the  close  of 
the  semi-annual  periods  ending 
March  31  and  September  30.  It 
is  anticipated  that  the  new 
filing  periods  will  help  level  the 


flow  of  producing  the  printed 
Publisher’s  Statements  and  has¬ 
ten  their  release  to  media 
buyers. 

A  third  rule  affects  prepara¬ 
tion  by  the  publisher  for  the 
regular  audits  of  hi.s  newspa¬ 
per,  and  is  intended  to  cut  the 
time  retjuired  to  make  the  audit 
and  its  consequent  costs.  Pub¬ 
lishers  are  required  to  compile 
data  for  a  typical  one-day 
breakdown  of  total  distribution 
( Paragraph  3  of  Audit  Re¬ 
ports)  prior  to  the  close  of  the 
audit  period. 

.\11  three  rule  changes  are 
effective  with  Publisher’s  State¬ 
ment  and  Audit  Report  periods 
ending  March  31,  1!)71. 

IPI  will  consider 
journalists’  safety 

The  safety  of  journalism  on 
dangerous  missions  will  be  dis¬ 
cussed  at  the  20th  general  as¬ 
sembly  of  the  International 
Press  Institute,  June  7-9,  in 
Helsinki,  Finland. 

The  program  for  the  meeting, 
which  coincides  with  the  200th 
anniversary  of  the  Finnish 
press,  also  includes  a  session 
dealing  with  the  communica¬ 
tions  policy  of  the  world  news 
agencies,  the  subsidized  press, 
and  journalism  training. 


Classic  What-Cha-Call-lts  From  Caterpillar 

1.  Looks  like  an  iron  doughnut.  Actually  it's  a  gull's  eye 
view  of  a  lobster  fisherman  in  a  sombrero.  2.  Is  the  same 
fisherman  on  a  bicycle  as  seen  by  the  same  gull.  Sometimes 
things  look  different  than  they  are.  We,  at  Caterpillar, 
notice  it  more  often  perhaps,  because  occasionally  people 
call  any  yellow  earthmover  a  Caterpillar  machine.  That 


may  or  may  not  be  right.  Cat  and  Caterpillar  are  trademarks 
of  Caterpillar  Tractor  Co.  They  should  be  used  only  to 
name  products  we  make:  wheel  tractors,  trucks,  engines, 
and  many  other  things  besides  track-type  machines.Your 
help  in  correct  use  of  our  trademark  will  be  appreciated. 
3.  Is  the  gull  (southern  exposure). 


rjiHfpdljr  ('jt  jnd  Q  jri-  Tfddernaiks  of  Caterpillar  Tractor  Co 


CATERPILLAR 


4-Wheel  and  Track-Type  Tractors 

Loaders  •  Scrapers  •  Engines 

Motor  Graders  •  Pipelayers  •  Off-Highway  Trucks 


EDITOR  Si  PUBLISHER  for  Febru.iry  6.  1971 


33 


Fast  feedback  is  aim 
of  AP  study  groups 

Uy  Jeff  Gilla$«py 

Managiiis  Kdilctr,  Elkliart  (Iiiil.)  Tnilli 


“The  hardest  working  group 
in  the  newspaper  business.” 

Little  did  E&P  know,  when  it 
editorially  applied  that  label  to 
the  Continuing  Study  Commit¬ 
tees  of  the  Associated  Press 
Managing  Editors  Association 
last  year,  that  the  label  would 
stick — that  it  would  become  a 
challenge  and  that  it  would  be 
used  in  recruiting  committee 
members  for  this  year’s  work. 

The  label  did  stick,  and  hun¬ 
dreds  of  news  executives  on  AP 
newspapers  across  the  country 
already  are  heavily  involved  in 
H>71  studies  of  the  performance 
of  the  news  service  and  its 
member  papers. 

Members  can  te.stify  to  the 
value  of  Continuing  Studies 
work  through  the  years,  but  a 
recent  emphasis  on  quick  reac¬ 
tion  has  increased  its  effec¬ 
tiveness.  No  longer  are  the 
year-end  rei>orts  awaited  before 
their  ideas  and  recommenda¬ 
tions  are  put  forward.  Instant 
communication  is  stressed  in 
terms  of  feedback  to  AP,  and 
the  APME  News  carries  to  the 
membership  early  committee 
findings  and  ideas  as  they  be¬ 
come  available. 

There  is  emphasis,  too,  on  in- 
v(dvemcnt  of  the  reader.  Gener¬ 
al  Chairman  Richard  D.  Smyser 
of  the  Oak  Khiye  (Tenn.)  Oak 
Ridger,  believes  committees 
should  be  “thinking  fir.st  and 
foremost  in  terms  of  the  I’ead- 
er — sharing  with  him  more  ex¬ 
planations  of  how  and  why  we 
do  things;  doing  this  conscious¬ 
ly,  with  new  emphasis — all  of 
this  aimed  at  building  confi¬ 
dence  among  readers,  making 
them  feel  nioie  a  part  of  our 
business.” 

Fre>li  Kork  under  uay 

The  committee  will  plow  old 
ground  where  necessary,  but  a 
great  deal  of  new  and  fresh 
work  also  is  under  way. 

There  are  familiar  names. 
“General  News”  and  “News  En¬ 
terprise”  are  committees  whose 
efforts  continue  to  be  valuable. 

There  are  new'  names.  Com¬ 
mittees  such  as  “Reader  Rela¬ 
tions”  and  “Content  and  New 
Approaches”  exist  this  year  for 
the  first  time. 

The  story  you  are  reading 
right  now  is  the  result  of  some¬ 
thing  new'  in  Continuing 
Studies.  It  comes  from  the  Pub¬ 
lications  Committee,  operating 
this  year  to  give  wider  distribu¬ 
tion  to  the  finding  of  the  Con¬ 


tinuing  Study  Committees. 

Old  or  new,  the  committees’ 
ultimate  goal  is  the  improve¬ 
ment  of  .4P  specifically  and 
newspapers  in  general. 

From  Continuing  Studies  this 
year  will  come  such  varied  en¬ 
deavors  as  efforts  toward  de¬ 
veloping  better  reader  under¬ 
standing  and  greater  reader 
confidence  in  the  press,  research 
into  the  pre.ss’  access  to  the 
President,  new  information  on 
the  minority  reader  and  the  mi¬ 
nority  newsman,  continued  w'ork 
to  keej)  newsi)aj)ers  abieast  of 
the  latest  in  technology,  and 
.study  in  many  other  areas  of 
contemporary  interest. 

In  addition,  there  w'ill  be 
those  committeemen  who  once 
again  will  scrutinize  and  criti¬ 
que,  day  by  day,  the  AP’s  con¬ 
tent,  writing  and  photography, 
as  well  as  the  work  being  done 
by  AP  bureaus. 

The  reams  of  w'ritten  reports 
w  ill  be  there  again  when  APME 
convenes  its  annual  session 
later  this  year  in  Philadelphia, 
but  they  will  be  largely  a 
formality.  Continuing  Studies 
hopes  that  much  of  what  is  in 
them  will  have  been  imple¬ 
mented  much  earlier. 

• 

Vi  riler  Milli  ‘mental 
block’  denied  pay 

.4  sportswriter  with  a  “men¬ 
tal  block”  can’t  ((uit  his  job  and 
collect  unemj)loyment  compensa¬ 
tion  in  Pennsylvania,  the  State 
Unemployment  Board  of  Review 
has  ruled. 

William  G.  Kelley,  who  after 
a  year  and  a  half  as  a  sports- 
writer  for  the  Montgomery 
Publishing  Company,  which 
publishes  weeklies  in  the  Phil¬ 
adelphia  area,  quit  his  job  last 
May  22  and  sought  the  jobless 
))ay. 

Records  of  the  case  show  that 
Kelley,  during  the  last  three  or 
four  months  of  employment, 
“felt  that  he  had  a  ‘mental 
block’  and  could  not  continue 
w'orking  as  a  sports  writer.” 

He  wanted  to  become  a 
feature  columnist  but  was  in¬ 
formed  by  his  supervisor  that 
no  openings  w’ere  available  in 
that  category,  so  he  ciuit. 

The  state  agency  noted  that 
the  employer  was  satisfied  with 
Kelley’s  work,  and  he  could 
have  continued  as  a  sports  writ¬ 
er.  It  was  also  noted  that  he 
was  not  advised  by  a  physician 
to  quit  his  job. 


. EI>l'l'OKI.\l.  WORKSHOP . . . 

The  Blown  Mind 

By  Roy  II.  Uoppcriid 

For  no  good  reason,  I  would  like  to  unburden  myself 
of  some  comments  on  currently  popular  slang,  counter- 
w’ords,  vogue  expressions,  and  catch-phrases.  I  find  most 
of  them  disagi'eeable  and  lacking  in  appeal,  for  one  rea¬ 
son  or  another,  though  I  am  not  necessarily  opposed  to 
neologisms  or  slang  on  principle.  Nor  do  I  mean  to  imply 
that  the  reader  should  concur  in  my  disapproval,  any 
more  than  he  should  follow  my  taste  in  neckties. 

The  most  obnoxious  of  current  slang  expressions,  in 
my  opinion,  are  blow  mg  mind  and  tvow.  When  I  hear 
someone  say  that  something  blew’  his  mind  I  immediately 
conclude  that  he  had  no  mind  to  blow.  Perhaps  my  ob¬ 
jection  to  this  phrase  reflects  a  lack  of  basic  sympathy 
with  and  respect  for  the  hippie  culture  from  which  it 
emanated. 

lilow  my  mind  seems  to  have  remained  the  property  of 
hippiedom,  but  wow  is  seeping  into  general  use,  for  ex¬ 
ample,  in  cigarette  commercials.  IFoio  in  its  currently 
popular  sense,  as  a  simple  ejaculation  to  indicate  that 
the  user  is  greatly  impressed  by  something,  strikes  me 
as  a  revival  from  the  Roaring  Twenties.  It  has  also  been 
common  in  comic  strips.  Curiously,  my  copy  of  the  Dic¬ 
tionary  of  American  Slang  (Wentworth  and  Flexner) 
does  not  show  uow  as  an  exclamation,  but  gives  it  only 
as  a  noun  (“a  wow  of  a  scrap”)  and  verb  (“He  wows 
the  girls”). 

One  of  the  most  disappointing  things  about  the  diction 
of  some  young  people  is  their  reliance  on  you  know  as  a 
kind  of  mindless  punctuation.  I  have  heard  interviewees 
on  television  manage  to  insert  it  every  two  or  three 
words:  “I,  you  know,  signed  up,  you  know',  for  the,  you 
know,  program  last  week,  you  know.”  Hearing  this  kind 
of  talk  can  lead  one  to  conclude  only  that  the  brain  of  the 
speaker,  if  any,  is  out  of  gear.  Insofar  as  the  phrase 
has  any  meaning  it  seems  to  be  a  pathetic  appeal  for 
concui'rence  or  acceptance  by  the  listener  from  someone 
who  lacks  confidence  that  he  has  anything  to  say.  This 
lack  of  confidence  is  almost  always  justified  by  w’hat  ac¬ 
companies  the  you  knotvs.  You  know  has  something  in 
common  with  the  meaningless  like  that  w'as  the  trademark 
of  the  beat  generation  and  has  been  taken  up  in  hippie 
lingo.  Fortunately,  however,  it  seems  to  be  fading. 

One  of  the  newest  catch-phrases  appears  to  be  no  way 
as  used  to  express  rejection  of  something,  and  unless  I 
miss  my  guess  it  comes  from  the  ghetto.  1  also  dislike, 
instinctively  and  for  no  reason  I  can  put  into  w’ords,  the 
expression  no  problem  as  used  to  give  assurance  that 
something  can  be  dealt  w'ith  easily.  Indications  are  that 
w’hites  are  answerable  for  this  one. 

Some  weeks  ago  I  speculated  on  the  origin  of  rap  in 
the  sense  “to  talk  discursively,”  but  it  did  not  occur  to 
me  that  the  expression  might  have  come  from  rapport. 

This  plausible  theorj’  w'as  offered  by  Joe  White,  editor 
of  the  Davis  (Calif.)  Enterprise,  Leighton  P.  Wood,  pub¬ 
lisher  of  the  Skagit  Valley  (Wash.)  Publishing  Co.,  and 
Doris  Moore,  dii'ector  of  communications  at  Whittier 
(Calif.)  College.  Regardless  of  its  derivation,  I  am  still 
able  to  restrain  my  enthusiasm  for  it. 

Advertising  is  well  known  for  its  habit  of  working  ex¬ 
pressions  and  techniques  and  concepts  to  death.  I  am 
nauseated  by  the  voice-over  treatment,  as  well  as  by  the 
presumably  psychedelic  flipping  of  still  pictures  on  the 
tiny  screen  so  quickly  it  is  hardly  possible  to  see  what 
they  show,  and  I  am  also  sickened  by  the  trick  of  freezing 
a  moving  picture  into  a  still.  In  the  realm  of  language, 
advertising  has  worn  out  a  whole  (new,  or  whatever), 
and  suddenly,  but  if  anything  the  expressions  are  being 
used  more  than  ever.  The  w’orst  of  all,  however,  is  put  it 
all  together,  w'hich  is  now’  infecting  common  j)arlance. 

About  the  only  example  from  the  new'  crop  that  has 
any  appeal  for  me  is  right  on,  as  usually  used  to  show 
approval  of  something  said  by  a  speaker.  This  too  ap¬ 
parently  came  from  the  ghetto,  and  it  seems  to  have  a 
singular  felicity. 

. \<..  416 . . . - 
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Alumni  from  Mad 
identify  with  2  bugs 


Paul  Coker  and  Don  Edwing 
are  the  men  behind  the  bugs — 
“Horace  &  Buggj'.” 

The  new  six-a-week  comic 
strip,  from  McNaught  Syndi¬ 
cate,  introduces  the  two  bugs 
characterized  by  Edwing: 
“Horace’s  sureness,  and  Bug¬ 
gy’s  carefree  ways  suggest  the 
Jekyll  and  Hyde  we  all  harbor.’’ 
Just  which  artist  identifies  with 
which  bug  is  undisclosed,  but 
the  two  did  meet  at  Mad  Maga¬ 
zine  in  New  York. 

Coker  lives  in  Inverness,  Cal¬ 
ifornia,  on  a  cliff  overlooking 
the  Pacific,  while  Edwing  is  a 
North  Bergen,  New  Jersey,  res¬ 
ident.  Their  collaboration  is  by 
the  U.  S.  mail,  with  Edwing 
generally  sending  the  gags  and 
rough  sketches  to  Coker,  who 
turns  out  the  finished  strip. 
Both  artists  are  Navy  vetei'ans. 

Coker,  41,  born  in  Lawrence, 
Kansas,  was  graduated  from 
the  University  of  Kansas,  ma¬ 
joring  in  drawing  and  painting. 
After  a  two-year  Navy  hitch 
and  work  for  a  Kansas  City 
television  station  as  staff  artist, 
Coker  went  to  Hallmark’s  con¬ 
temporary  card  department. 
New  York  attracted  him  in 
1957,  and  he  stayed  on  freelan¬ 
cing  until  the  move  to  Califor¬ 
nia  in  1970. 

Edwing,  born  in  1934  “on  the 


eve  of  the  golden  age  of  the 
comics”  (his  words)  was 
“natured,  nuzzled  and  nursed” 
with  his  nose  in  a  comic-strip 
page.  At  10,  he  was  drawing  his 
own  strips.  After  growing  up  in 
the  Garden  State,  Edwing 
“signed  up  for  a  four  year  boat 
ride  through  the  courtesy  of  the 
U.  S.  Navy. 

“The  ache  and  desire  to  enter 
into  the  world  of  cartooning 
and  gag  writing  was  more  than 
a  childhood  ambition— it  was  a 
passion,”  notes  Edwing  in  ex¬ 
plaining  his  enrollment  at  the 
School  of  Visual  Arts.  Follow¬ 
ing  completion  of  his  studies, 
his  first  sale  was  to  Mad  Maga¬ 
zine  in  1961. 


NANA  names 
Sid  Goldberg 
as  president 

Sidney  Goldberg,  who  has 
been  editor  of  North  American 
Newspaper  Alliance  since 
1962,  has  been  named  pi’esident 
of  NANA  and  its  affiliate, 
Bell-McClure  Syndicate. 

The  announcement  was  made 
by  Henry  S.  Koster,  chairman 
of  the  board  of  Good  Reading 
Corp.,  parent  company  of  the 
syndicate,  a  day  after  Gold¬ 
berg  had  gone  to  work  as  man¬ 
ager  of  Special  Features,  the 
syndicate  division  of  the  New 
York  Times  News  Sei'vice. 

Clifton  Daniel,  associate  edi¬ 
tor  of  the  Times,  had  hired 
Goldberg  as  a  replacement  for 
Dennis  R.  Allen,  who  left  the 
Times  to  be  assistant  to  the 
publisher  of  the  Des  Moines 
Register  &  Tribune. 

OiM'neiiko  leaves 

Koster’s  announcement  said 
John  Osenenko,  executive  vice- 
president  of  NANA  and  Bell- 
McClure,  had  decided  to  end 
his  association  with  the  com- 
jKiny. 

Elmer  Roessner  remains  as 
eilitor  of  Bell-McClure  Syndi¬ 
cate  and  A1  Hoff  as  treasurer 
of  NANA  and  Bell-McClure. 
Sheldon  Engelmayer,  formerly 
news  editor  of  NANA,  becomes 
editor. 

Goldberg  first  joined  NANA 
in  1957.  Prior  to  that  he  was 
foreign  editor  of  World  Week, 
one  of  the  Scholastic  maga¬ 
zines.  and  also  had  been  asso¬ 
ciated  with  the  Washington 
Post  &  Tinies-Herald. 

• 

Guggenheim  bequest 
to  Moyers  eaiieelled 

Harry  F.  Guggenheim,  a  co¬ 
founder  of  Newsdag  who  died 
January  22,  rescinded  a  bequest 
of  $100,000  to  Bill  1).  Moyers, 
former  publisher  of  the  Long 
Island  newspaper,  it  was  dis¬ 
closed  when  his  will  was  filed 
this  week  in  Surrogate’s  Court, 
Nassau  County. 

Moyers  resigned  as  publisher 
last  May  12,  shortly  after  Gug¬ 
genheim  had  agreed  to  sell  his 
51%  share  of  Newsday  to  the 
Times-Mirror  Co.  of  Lost  Ange¬ 
les.  The  codicil  to  the  will, 
cancelling  the  legacy  to  Moyers, 
was  dated  May  15, 1970. 

The  will  disposes  of  more 
than  $12  million  to  various 
philanthropies,  relatives, 
friends  and  employes. 


UNITED 

FEATURE 

SYNDICATE 

COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYETTE 
NORTON  MOCKRIDGE 
MARY  McGRATH 


SPECIALTY  COLUMNS 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE! 

Humorous  Advice 
THE  ACES 

New  U.S.  Bridge  Team 
CHARLES  J.  ELIA 

Daily  Investor-Mutual  Funds 
THEODORE  I.  RUBIN,  M.D. 

Psychiatrist-Psychoanalyst 
MARGARET  DANA 
Consumer  Guide  Lines 
YOUR  JOB 

Employment  Counseling 
STELLA  WILDER 
Daily  Horoscope 
JEAN  ADAMS 

Teen-age  Problems 
MARIAN  CHRISTY 
After  a  Fashion 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
News  Report 


VARIETY  FEATURES 


LITTLE  PEOPLE’S  PUZZLE  D/S 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS  D/S 
HEALTH  CAPSULES  D 


COMICS 


ANOTHER  VIEW  D 
EBand  FLO  D/S 
FERD’NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
GUMMER  STREET  D 
CAPTAIN  AND  THE  KIDS  S 
EMMY  LOU  D/S 
GINGER  D 
IFFY  D 
PIXies  D/S 
TARZAN  D/S 
THE  BOSLEYS  W/S 
THE  COLONIALS  D 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  W/S 
THERE  OUGHTA  BE  A  LAW 
D/S 

ZODY  D 


220  EAST  42nd  STREET 
NEW  YORK,  N  Y  10017 


BRANCHING  OUT — Walter  Masson,  free  lance  garden  writer  and 
photographer  for  25  years,  has  planted  the  seeds  for  a  weekly 
syndicated  feature  (600  words)  which  now  runs  in  the  Springfield 
(Mass.)  Republican  and  Muskegon  (Mich.)  Chronicle.  He  works  in 
his  garden  at  45  Plymouth  Road,  Needham,  Mass. 
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The  Weekly  Editor 

lAl  (ill  AM)  I.EARN 


Ry  Oaifi  Toiiikiiisoii 

That  perennial  advocator  of 
dandy  design  and  horizontal 
heads,  Professor  Edmund  Ar¬ 
nold  of  Syracuse  University’s 
School  of  Journalism,  was  back 
this  year  stirring  his  audience 
to  laughter  and  learning  in  a 
New  England  Press  Association 
session  recently  in  Boston. 

As  usual,  .Arnold’s  audience 
came  away  wondering  if  they’d 
been  entertained  by  a  wit  who 
rates  as  an  authority  on  new.s- 
pa|)ei-  design,  or  vi.se-versa. 
Whichever  the  case,  the  two- 
hour  session  saw  enviably  few 
drop-outs  during  the  lecture. 

His  pre.sentation,  which  has 
been  witnessed  in  one  form  or 
another  by  many  newspaper 
oidented  i)eople  during  the 
years  .Arnold  has  been  giving 
it,  utilizes  abundant  amounts  of 


tin*  specific  market. 

The  (luestion  “what?”  for  Ar¬ 
nold  means,  what  does  tlie  ad¬ 
vertiser  want  the  reader  to  do? 
He  broke  the  answer  down  into 
parts. 

The  first  ))art,  the  function  of 
the  ad,  is  to  get  the  buyer  into 
the  store.  The  next  is  to  sell  the 
buyer  the  goods  advertised,  and 
the  last  is  to  sell  the  image  of 
the  store. 

The  obvious  information 
needed  to  answer  the  question 
of  “where?”  is  the  address  of 
the  adverti.ser.  But,  Arnold  ex¬ 
plained,  frequently  more  in¬ 
formation  is  needed,  and,  if  po.s- 
sible,  a  map  showing  streets, 
l)arking,  etc.,  should  be  included 
in  an  ad. 

The  adverti.ser  who  feels  that 
because  he  has  been  in  business 


humor  to  make  points  and 
provide  comic  relief  from  what 
can,  at  times,  become  an  aca¬ 
demic  and  tedious  topic — stan¬ 
dard  advertising  layout. 

On  a  serious  note,  Arnold 
warned  his  listeners  not  to  “get 
carried  away  with  linage 
figures.  They’re  useful  as  a 
rough  indicator”  of  how  well 
you’re  doing,  but  the  best  indi¬ 
cator,  the  professor  said,  is 
“profits.” 

“.And  the  l)e.st  way  to  increase 
profit,”  he  continued,  “is  to  sim¬ 
plify  the  process  of  manufac¬ 
turing  an  ad  and  to  increase  the 
effectiveness  of  an  ad  for  the 
advertiser.  Which  raises  the 
question,  ‘What  is  adveidising 
supposed  to  do?’  ” 

Varied  answers 

He  raised  the  (juestion  of 
“what  is  advertising”  for  the 
audience,  and  then  asked  for 
some  answer.s.  The  answers 
that  came  back  all  contained 
some  elements  of  the  overall 
idea  of  advertising,  i.e.  the 
function,  but  .Arnold  was  look¬ 
ing  for  an  indication  of  the  phi¬ 
losophy  of  advertising.  He 
stressed  the  persuasive  and 
communication  functions  of  ads. 

He  took  the  common  “five 
W’s”  of  news  reporting  and  ap¬ 
plied  them  to  advertising,  say¬ 
ing  that  each  should  be  an¬ 
swered  in  an  ad. 

The  “who”  of  the  five,  .Arnold 
explained,  should  mean  the 
receiver  of  the  goods  as  much 
as  the  seller.  The  seller  is  indi¬ 
cated  by  the  signature,  but 
“who”  also  means  the  jjotential 
buyers,  “Too  many  ads  go 
wide,”  Arnold  said,  “because  the 
seller  doesn’t  know  the  mar¬ 
ket.”  The  ad  must  be  directed  at 


at  the  same  address  for  many 
years,  he  needn’t  include  his  ad¬ 
dress  in  an  ad,  will  lose  much 
transient  and  new  arrival  busi¬ 
ness. 

The  question  of  “when?” 
means  simply  when  the  store  or 
business  is  open. 

.And  the  question  of  “why?”, 
in  .Arnold’s  words,  means  “why 
should  I  buy  your  merchan- 
di.se?”  and  then  went  on  to  ex¬ 
plain  that  advertising  does  not 
create  a  desire  for  something  in 
a  i)erson,  but  “crystalizes”  a 
desire  already  there. 

.''lip  in  real  reason 

“Find  good  reasons  for  buy¬ 
ing  the  product,  include  them  in 
the  ad,  then  find  the  real  reason 
and  slip  it  in,”  Professor  -Ar¬ 
nold  admonished. 

The  “real  reason”  for  buying 
a  product  is  that  part  of  an  ad 
which  “solidifies  the  image  one 
has  of  himself.” 

The  real  reason  for  buying  is 
conveyed  in  the  copy  part  of  the 
ad,  .Arnold  suggested,  “so  the 
copy  block  is  the  most  important 
part  of  the  ad — pay  more  atten¬ 
tion  to  it!” 

.Arnold  then  went  on  to  advise 
ridding  ads  of  anything  not  ap¬ 
plicable  to  selling  the  product. 
“.Anything  in  an  ad  not  ger¬ 
mane  detracts  from  the  ad.  Ev¬ 
erything  in  an  ad  costs  us 
money,”  he  said,  “so  it  costs 
more  to  pi-epare  a  bad  ad  than 
a  good  one.” 

That  was  his  introduction  to 
a  discussion  of  functional  typog¬ 
raphy  in  advertising  makeup. 
Long  time  .Arnold  fans  will  rec¬ 
ognize  the  professor’s  formula 
for  showing  advertising  func¬ 
tions:  AIDA. 

The  first  A  stands  for  “atten- 


Prolessor  Arnold 


tion,”  the  I  for  “inteiest,”  the  D 
for  “desire”  and  the  last  .A  for 
“action.”  .An  ad  should  attract 
the  readers  attention,  stimulate 
his  interest,  fortify  his  desire 
for  the  product,  and  motivate 
him  to  action. 

Professor  .Arnold  also  turned 
this  around  and  said  it  is  also 
the  formula  to  follow  in  selling 
space  to  advertisers. 

A  lot  of  squirming  was  heard 
in  the  room  when  .Arnold 
warned  his  audience  not  to  use 
diagonal  type  across  a  page.  He 
graphically  illustrated  his  point 
by  drawing  the  outline  of  an 
imaginary  page  on  a  blackboard 
and  then  chalked  in  a  large 
“sale”  head  diagonally  across  a 
corner  of  the  page.  It  was 
familiar  ground  to  most  in  at¬ 
tendance. 

Gel  irritated 

.Arnold  told  his  “pupils”  they 
should  act  as  advertising  coun¬ 
selors  to  their  advertisers.  “If 
something  is  not  good  for  an 
advertiser,  tell  him.  Tell  him 
People  get  irritated  if  type  is 
not  horizontal.” 

He  then  went  on  to  discredit 
the  use  of  boxes  as  advertising 
gimmicks.  Boxes,  he  explained, 
“take  too  much  time  and  mate¬ 
rial.”  “When  we  box  in  some¬ 
thing,  we  box  out  something.” 

But,  he  said,  if  the  advertiser 
insists  on  a  box,  “sell  him  on  a 
sideless  box.”  Tracing  the  path 
of  the  readers  eye  in  a  demon¬ 
stration  on  the  blackboard,  .Ar¬ 
nold  showed  that  the  eye  tends 
to  be  deflected  by  a  four  sided 
box  but  not  by  one  with  only  top 
and  bottom  rules.  As  a  post 


teaches  ad  layout. 


scri))t,  .Arnold  added  “no  cir¬ 
cles”  to  the  list  of  don’ts. 

Readers  who  have  tried  to 
find  their  way  through  pyr¬ 
amids  of  heavily  black- 
bordered  ads  in  some  papers 
will  appreciate  the  advice 
Arnold  had  next:  eliminate  bor¬ 
ders  if  possible. 

These,  he  claimed,  cost  too 
much  “and  they  cheat  the  ad¬ 
vertisers.”  An  ad  without  a  bor¬ 
der  utilizes  margins  of  white 
space  and  the  ad  has  greater 
impact.  “Every  time  you  cut 
down  on  a  large  area  you  cut 
down  on  impact,”  Arnold 
maintained. 

He  did  say  that  if  a  border  is 
unavoidable  a  hairline  rule  is 
advised. 

Then  he  attacked  the  “re¬ 
verse”  as  “cheap.”  He  said  it 
gives  the  opposite  image  of  that 
intended  because  it  has  a  conno¬ 
tation  of  cheapness.  He  included 
screens  in  the  same  category 
but  painted  them  as  lesser  vil¬ 
lains. 

Use  a  good  .sig 

Giving  further  advice  on  how 
to  tackle  ad  makeup,  Arnold 
suggested  writing  the  copy 
block  first,  then  the  head,  and 
then  finishing  by  using  a  “func¬ 
tional”  picture. 

He  guarded  against  use  of 
photo  artwork  simply  to  fill 
space.  “White  space  sells  as 
good  as,  or  better  than  black 
ink.” 

Professor  Arnold  suggested 
that  because  an  ad  deals  with 
the  image  of  the  advertiser,  the 
signature  on  the  ad  should 
(Continued  on  pufje  4()> 
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Scranton,  23,  buys 
3  suburan  weeklies 


Northeastern  Newspapers 
Inc.,  publisher  of  the  Abing- 
ton  Journal,  the  Dallas  Post, 
and  the  Mountaintop  Eagle, 
was  sold  this  week  to  William 
Scranton  3rd,  23-yeai-old  son 
of  the  former  Governor  of 
Pennsylvania.  Henry  Null  IV, 
founder  and  owner  of  North¬ 
eastern  Newspapers,  announced 
the  sale.  The  three  suburban 
weekly  newspapers  will  be  pub¬ 
lished  by  the  Greenstreet  News 
Co.,  41  Lehman  Ave.,  Dallas, 
Pa. 

Scranton  will  be  managing 
editor  of  the  newspapers  in  ad¬ 
dition  to  his  duties  as  president 
of  the  company.  Other  cor¬ 
poration  officers  include  J.  R. 
Freeman,  fomier  Northeastern 
Newspapers  vicepresident,  who 
will  be  vicepresident  and  gen¬ 
eral  manager  of  the  new  com¬ 
pany.  Doris  Mallin,  editor  of 
the  Dallas  Post,  is  the  com¬ 
pany’s  secretary-treasurer. 

A  native  of  the  Abingtons. 
Scranton  completed  his  formal 
education  with  a  B.A.  degree 
from  Yale  where  he  majored 
in  American  studies.  After  his 
graduation  from  Yale,  Scran¬ 
ton  became  a  reporter  for  the 
Abingd^on  Journal.  Shortly 
thereafter  he  was  named  edi¬ 
tor  of  the  Mountaintop  Ea¬ 
gle.  He  remained  in  that  ca¬ 
pacity  before  taking  a  leave 
of  absence  last  year. 

Freeman  became  associated 
with  the  suburban  group  in 
1969  after  a  year’s  research 
in  Washington,  D.  C.  Prior  to 
that  time  he  published  the 
weekly  Frederick  (Colo.) 
Farmer  and  Miner  for  four 
years.  He  was  formerly  on  the 
staff  of  the  Dallas  (Tex.) 
Morning  News. 

Mrs.  Mallin,  a  native  of  Dal¬ 
las,  has  been  associated  with 
the  Dallas  Post  for  more  than 
18  years. 

Null  acquired  the  .S3-year-old 
.•kbington  Journal  from  his  fa¬ 
ther  in  1967.  It  is  edited  by 
Mrs.  Elaine  Freeman. 

#  4=  * 

Larry  K.  Woodham,  publisher 
of  the  Florala  News,  has  pur¬ 
chased  the  DeFuniak  Herald 
and  has  combined  it  with  the 
Breeze,  a  weekly.  The  Florida 
newspaper  will  be  the  third  one 
in  the  family.  Mrs.  Lucile 
Woodham  McRae,  Woodham’s 
mother,  owns  both  the  Florala 
News  and  the  Elba  Clipper. 
Her  husband,  A.  T.  McRae  is 
publisher  at  Elba  and  John  Fer- 
rin  Cox  is  editor. 

Charles  H.  Barnes  and  his 


William  Scranton  3rd 


wife,  Helen,  who  have  been 
publishing  the  Audubon  (la.) 
N ears- Advocate  for  five  years  in 
partnership  with  Pat  Taylor  of 
Hays,  Ks.,  have  purchased  Tay¬ 
lor’s  stock  in  the  corporation, 
Audubon  Printcraft,  Inc.,  under 
terms  of  an  agreement  negoti¬ 
ated  by  Marion  R.  Krehbiel, 
Krehbiel-Boitho  Inc.,  Norton, 
Kans. 

Taylor,  who  owns  several 
weeklies  in  Kansas  and  Iowa, 
and  stock  in  a  Kansas  daily,  is 
co-publisher  of  the  Ellis  County 
Star,  a  weekly  in  Hays. 

♦  «  ♦ 

Purchase  of  the  Suburban 
and  Lawrence  Journal  and  the 
Jewish  Chronicle,  weekly  news¬ 
papers  in  Indianapolis,  was  an¬ 
nounced  by  James  T.  O’Neal 
Jr.,  25-year-old  publisher. 

O’Neal,  who  said  he  comes 
from  a  Democratic  “back¬ 
ground,”  added  he  plans  no  edi¬ 
torial  policy  changes  in  the 
Lawrence  weekly,  which  is  a 
member  of  the  Indiana  Republi¬ 
can  Editorial  Association. 

O’Neal  also  is  publisher  of 
the  Zionsville  Times,  Carmel 
News  Journal  and  Speedway 
Flyer  Journal. 

O’Neal  purchased  the  Law'- 
rence  newspaper  from  Mr.  and 
Mrs.  E.  R.  Hutchings,  owners 
since  November,  1957. 

O’Neal  said  he  purchased  the 
Jewish  Chronicle  from  the  es¬ 
tate  of  Mrs.  Mary  Morey.  The 
Chronicle  has  not  been  pub¬ 
lished  since  last  fall. 

♦  ♦  ♦ 

All  major  assets  of  Powell 
River  News  Ltd.,  and  Sechelt 
Peninsula  Times  Ltd.,  headed 
by  A.  H.  Alsgard,  have  been 
sold  to  a  firm  headed  by  Virgil 
Pinkley,  president  of  Ad  Ser¬ 
vice  Publications,  South  El 
Monte,  Calif. 

The  two  selling  corporations 
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publish  the  Powell  River  Neivs 
and  Town  Crier,  in  Powell  Riv¬ 
er,  B.  C.  (twin- weeklies  of  4,700 
circulation,)  and  the  Sechelt 
Peninsula  Times,  a  w'eekly  of 
2,300  circulation,  at  Sechelt,  B. 
C. 

Alsgard  had  owned  the  News 
and  Town  Crier  for  nearly  25 
years.  Pinkley  is  a  former 
United  Press  executive  and 
publisher  of  the  Los  Angeles 
Mirror. 

The  sale  was  negotiated  by 
Marion  R.  Krehbiel,  Krehbiel- 
Bolitho  Newspaper  Service, 
Norton,  Kans. 

• 

Editors  promoted 
on  Louisville  paper 

Robert  P.  Clark,  49,  has  been 
appointed  executive  editor  of 
the  Louisville  Courier  Journal 
and  the  Louisville  Times,  suc¬ 
ceeding  Norman  E.  Isaacs.  Oth¬ 
er  changes:  Michael  J.  Davies, 
to  managing  editor  of  the 
Times;  Albert  C.  Allen,  as¬ 
sistant  managing  editor  of  the 
Times,  to  executive  director  of 
both  newspapers ;  Robert  Ber¬ 
nard.  to  editor  of  the  Courier 
Journal  editorial  page. 

• 

Bealniear  in  PR 

Austin  Bealmear,  Kansas  City 
AP  bureau  chief  is  joining  the 
p.r.  staff  of  Hallmark  Cards. 


N.Y.  Times  will  add 
area  pages  on  Sunday 

The  New  York  Times  will  ex¬ 
pand  its  Sunday  Main  News 
section  to  include  local  pages 
for  Brooklyn,  Queens,  and  Long 
Island  starting  with  the  issue  of 
February  14. 

Max  Falk,  advertising  direc¬ 
tor  of  the  Times,  said  the  added 
pages  will  be  an  integral  part 
of  the  Main  News  section  in  the 
400,000  copies  of  the  Times  dis¬ 
tributed  in  Brooklyn,  Queens, 
Nassau  and  Suffolk  counties. 

The  local  area  pages  will  not 
appear  in  the  more  than  1,100,- 
000  copies  of  the  Sunday  Times 
distributed  in  other  areas  of  the 
New  York  market  and  in  more 
than  10,500  cities  and  towns 
across  the  country. 

• 

Boomerang  scores 

The  Wyoming  Press  Associa¬ 
tion  awarded  the  Laramie  Daily 
Boomerang  the  Deming  Cup  for 
general  excellence  and  commu¬ 
nity  service.  The  only  other  dai¬ 
ly  to  take  a  major  honor  was 
the  Casper  Star-Tribune,  which 
won  the  Supplyman’s  Award, 
for  typography  and  printing. 
The  top  weekly  for  general  ex¬ 
cellence  and  community  service 
was  the  Greybull  Stan. 
dard-Tribnne. 
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Daily  questions 
put  to  readers 
for  ‘Talk  Page’ 

Noarly  50,l)0(t  persons  voted 
in  the  Philadelphia  Inquirer's 
new  daily  i)oll,  “The  Public 
Speaks,”  during  the  first  five 
days  it  was  in  operation. 

The  poll  is  a  feature  of  the 
Inquirers  new  “Talk  Page,” 
which  appears  Monday  through 
Friday  in  the  Metropolitan  sec¬ 
tion. 

Each  day,  there  is  a  new 
question.  To  vote,  the  reader 
calls  s|)ecial  nunihers  at  the  In- 
<iuirer.  One  number  is  for 
“yes,”  the  other  for  “no.” 

Special  electronic  equipment 
enables  a  tabulation  to  be  made 
of  all  phone  calls  received.  The 
answering  device  also  enables 
the  caller  to  offer  comments  on 
the  question  of  the  day. 

In  addition  to  the  ))oll,  the 
“Talk  Page”  features  a  new 
column  by  .lohn  Corr,  formerly 
the  pai)cr’s  education  writer,  on 
Helaware  Valley  and  its  people. 

The  page  also  includes  a 
forum  for  readers,  “My  Point 
of  VTew.”  This  is  a  continuing 
series  of  articles  lepre.senting 
thoughts  and  convictions  of  per¬ 
sons  not  afiiliated  with  the  pa¬ 
per. 


Prof.  Arnold 

(continued  from  pape  ’.iS) 

have  distinctive  characteristics. 
Words  he  u.sed  de.scribing  a 
g(M)d  sig  were  “legible,”  “hand¬ 
some,”  “distinctive,”  and  “aj)- 
j)ropriate.” 

“Go  through  all  your  ads.”  he 
told  the  gathered  newspai)er 
l)eople,  “and  see  who  needs  a 
new  sig  cut.”  .Suggest  to  the 
advertiser  with  a  i)oor  sig  that 
he  needs  a  new  one.  “If  he 
changes  it.  sell  him  an  an¬ 
nouncement  (of  the  new  logo) 
ad.” 

is  u  spice' 

Arnold  is  pro  the  use  of  col¬ 
or,  but  warned  his  audience  to 
rein  in  on  the  advertiser’s  ten- 
dancy  to  use  too  much  in  one 
ad.  “Color  is  a  sjjice,”  he  said, 
“and  a  good  cook  })uts  only  a 
little  in.  Hon’t  use  color  in  more 
than  three  areas  in  a  given  ad, 
he  admonished. 

As  the  climax  to  his  talk. 
Professor  .\rnold  stressed  a 
point  he  made  earlier,  that  ad¬ 
vertising  is  a  viable  form 
of  communication — a  necessary 
form  of  communication — “the 
conveyance  of  advertising,”  he 
finished  by  .saying,  “is  as  impor¬ 
tant  as  the  conveyance  of 
news.” 


Frank  V.  DeLollo 


Circulation  tlireclor 
for  Hearst  papers 

Robert  J.  Danzing,  Capital 
Newspapers  publisher,  has  ap¬ 
pointed  Frank  V.  DeLollo  as 
circulation  director  to  succeed 
.Jack  E.  Stein,  who  is  retiring. 

DeLollo  will  be  the  chief  cir¬ 
culation  executive  of  the  Al- 
Ininp  (N.  Y.)  Times-Vnion  and 
Knickerbocker  Xeics  and  Sche¬ 
nectady  Union-Star.  Capital 
Newspapers  is  a  division  of  the 
Hearst  Corpoiation. 

1  )eLollo’s  newspajjer  career 
began  in  1951  as  a  Times-Union 
branch  manager.  In  1954  he 
was  appointed  suburban  circula¬ 
tion  manager  and  shortly 
thereafter  city  circulation  man¬ 
ager. 

In  1!*57.  DeLollo  was  named 
circulation  manager  of  the  Ti¬ 
mes-Union  and  in  !!)(>()  he  was 
appointed  assistant  circulation 
dii’ector  of  Capital  Newspapers. 

S35  for  teamsters 

-A  contract  providing  i)ay 
boosts  totaling  $:55  a  week  over 
20  months  was  approved  .Janu¬ 
ary  18  by  Local  7fi3,  Team.sters 
Union,  representing  74  branch- 
men  in  the  circulation  depart¬ 
ment  of  the  Seattle  Times  and 
the  Post-Intellipencer.  The 
union  members,  who  had  worked 
without  a  contract  since  last 
October  1,  will  receive  top  i)ay 
of  $207.65  a  week  at  the  end  of 
the  contract  i)eriod. 


Heads  eupitol  eorps 

Burton  Siglin,  UPI,  has  been 
elected  president  of  the  Penn¬ 
sylvania  Legislative  Correspon¬ 
dents  As.sociation  at  Harris¬ 
burg,  succeeding  William  E. 
Deibler,  Pittsburgh  Post- 
Gazette.  Jack  Nagle,  supervisor 
of  the  Capitol  news  room,  was 
re-elected  secretary-treasurer 
of  the  association. 


Gannett  reports 
its  net  income 
soared  last  year 

Gannett  Co.,  Inc.  reported 
that  net  income  rose  27.9  per¬ 
cent  in  the  fourth  quarter  and 
17.4  percent  for  all  of  1970. 

Revenues  and  earnings  per 
share  reached  record  levels  for 
both  periods. 

Continuing  gains  in  1971 
were  forecast  by  Paul  Miller, 
chairman  and  chief  executive, 
and  Allen  H.  Neuharth,  pres¬ 
ident.  They  reported  the  results 
and  outlook  at  a  Gannett  board 
of  directors  meeting  at  Cape 
Kennedy,  Fla.,  where  the  com¬ 
pany  publishes  Cocoa  Today. 

Fourth  quarter  net  climbed  to 
$4,146,973  or  58  cents  a  share, 
from  the  year  l)efore’s  $3,241,- 
729  (before  an  extraordinary 
gain),  or  45  cents  a  share.  Re¬ 
venues  rose  5.8  percent,  to  $43,- 
899,245  from  $41,482,603. 

Profit  for  all  of  1970  in¬ 
creased  to  $11,450,833  or  $1.61  a 
share  from  1969’s  $9,751,422 
(before  an  extraordinary  gain), 
or  $1.37  a  share.  Revenues  for 
1970  were  up  6.6  percent  from 
$148,986,688  in  1969  to  $158,- 
812,171. 

The  weighted  average  num¬ 
ber  of  shares  outstanding  dur¬ 
ing  1970  increa.sed  slightly  to 
7,111,336  from  7,110,893'  in 
1969. 

Gray  Coiiiiiiiiiiiratitms 
reports  profit  jjaiii 

Gray  Communications  Sy.s- 
tems  Inc.  of  Albany,  Ga.  report¬ 
ed  increases  in  sales  and  profits 
for  the  six  months  ended  De¬ 
cember  31,  1970.  The  firm,  head¬ 
ed  by  James  H.  Gray,  is  the 
parent  company  of  the  .Albany 
Herald.  Its  other  properties  in¬ 
clude  broadcast  stations  and 
community  antenna  systems. 

Operating  revenues  were  re¬ 
ported  as  $2.9  million  for  the 
1970  period  and  $2.6  million  for 
1969,  resulting  in  net  income  of 
$166,867  for  1970  and  $128,900 
for  1969.  A  (|uarterly  dividend 
of  "tVz  cents  a  share  was  de- 
claied. 


Herbert  in  PR  job 

Dick  Herbert,  sports  editor  of 
the  Raleigh  (N.  C.)  News  and 
Observer  since  1942,  has  been 
named  to  the  new  post  of  direc¬ 
tor  of  public  relations  of  the 
American  Football  Coaches  As¬ 
sociation.  He  will  assume  full¬ 
time  duties  w'ith  the  organiza¬ 
tion  on  March  1,  according  to 
the  announcement  by  Bill  Mur¬ 
ray,  the  executive  director  of 
the  4,2()0-member  association, 


Past  week’s  ranjje 
of  stock  prices 


(New  Yorlt  Stock  Exchange) 


Jan.  27  Feb.  3 

Berkey  Photo 

. .  10 

101/2 

Boise  Cascade 

4B3/8 

48% 

Capital  Cities  Bdestg.  . 

. .  34 

35 

Cowles  Communications  . 

. .  8'/: 

’% 

Crown  Zellerbach  . 

.  33% 

35 

Cutler  Hammer 

30% 

31% 

Dayco  Corp. 

20 

21% 

Digital  Equipment 

62 

4472 

Eastman  Kodak 

77% 

74% 

Eltra  Corp . 

2872 

28% 

Fairchild  Camera 

241/2 

30% 

Foote,  Cone,  Balding 

9 

9% 

Gannett  Co. 

34 

34% 

Georgia  Pacific 

54% 

54% 

Great  Northern  Nekoosa 

471/4 

49% 

Harris  Intertype 

.  581/2 

40 

Inmont  . 

10% 

11% 

In.ernational  Paper  . , 

371/, 

3B 

Kimberly  Clark  . 

33% 

31% 

Knight  Newspapers 

45% 

44% 

North  American  Rockwell 

.  22% 

2472 

Republic  Corp . 

. .  103/4 

10% 

Richardson  Co . 

.  14% 

1572 

Singer  . 

70 

72% 

J.  W.  Thompson  . 

.  371/4 

38% 

Time  Inc . 

..  44% 

45% 

Times  Mirror  . 

..  40% 

40 

White  Consolidated  .... . 

..  141/4 

17% 

(American  Stock  Exchange) 

Domtar  . 

■ .  14% 

15 

Ehrenreich  Photo  . 

..  133/4 

14 

Lee  Enterprises  . 

21% 

21 3/4 

Media  General  . 

..  343/4 

34% 

Milgo  Electronics  . 

•  •  251/2 

l’% 

New  York  Times  . 

..  23'/2 

257, 

Papert,  Koenig,  Lois  ... 

. .  4% 

4% 

Southwest  Forest  Ind.  ... 

•  •  20% 

22 

Wells,  Rich,  Greene  .  . . . 

18% 

I»3/4 

Wood  Industries  . 

■  15% 

17% 

(Over  The  Counter) 

Booth  Newspapers  . 

...  33 

34 

Boston  Herald-Traveler 

27 

24 

Cincinnati  Enquirer  . 

. . .  25 

24 

ComCorp  . 

...  7% 

7% 

Compuqraphic  Corp.  ... 

...  13% 

1572 

Compuscan  . 

...  12% 

43/4 

Datascan  . 

. . .  7% 

43/4 

Dow  Jones  . 

...  37% 

41% 

Doyle,  Dane,  Bernbach  . 

...  23 

2374 

Federated  Publications 

...  30 

30 

Grey  Advertising  . 

...  101/2 

11% 

Hurletron  . 

. . .  43/, 

5 

Ogiivy,  Mather  . 

...  24% 

24 

Photon  . 

.  .  7 

83/8 

Post  Corp.  (Wise.)  . 

..  123/4 

’% 

Ridder  Pubs . 

....  21% 

213/4 

(Canadian  Exchange) 

Abitibi 

■ . .  ■  8I/2 

878 

B.  C.  Forest  . 

.  23% 

23% 

Great  Lakes  Paoer 

..  20'/2 

203/8 

MacMillan,  Bloedel  .. 

...  2772 

2774 

Southam  Press . 

54% 

58 

Thomson  Newspapers 

223/4 

223/4 

A  correction 

In  the  January  Kith  issue  of 
Editor  &  Publishkr,  Norman 
K.  Matheson,  vicepresident¬ 
advertising,  the  .Arrow  Compa¬ 
ny,  is  ciuoted  as  having  said 
that  in  1970  Arrow  retailers 
placed  370  million  lines  of 
black-and-white  ads  and  8  mil¬ 
lion  lines  ROP  with  three  col¬ 
ors.  Mathe.son  advises  E&P  that 
what  he  actually  said  was  that 
“In  the  370  reporting  markets 
retailers  ran  a  total  of  8  million 
lines  in  newspapers  of  which 
ajiproximately  three  were  in 
color,  some  of  which  was  four 
color.” 

• 

Marketing  manager 

Warren  J.  Bunting  has  been 
appointed  marketing  manager 
for  DOMTAR  Newsprint  Lim¬ 
ited.  The  position  is  a  new  one, 
designed  to  consolidate  the  mar¬ 
keting  and  communications  ser¬ 
vices  for  this  operating  compa¬ 
ny  of  the  DOMTAR  Pulp  &  Pa¬ 
per  Products  Ltd.  group. 
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Deaths 

Charlks  1).  Rick,  fiO,  colum¬ 
nist  for  This  Week  Magazine; 
January  .‘lO. 

*  ♦  ♦ 

William  J.  Waters  Sr.,  57, 
Cincinnati  (Ohio)  Enquirer 
newsman  for  41  years;  January 

28. 

♦  ♦  * 

Robert  H.  Reed  Sr.,  80,  once 
city  editor  of  the  New  York 
Journal  and  prior  to  that  on  the 
staffs  of  the  Cleveland  (Ohio) 
Plain  Dealer,  Xeuark  (N.J.) 
SUir-Led{jer  and  feature  editor 
of  the  Philadelidiia  (Pa.)  In¬ 
quirer;  January  20. 

*  *  * 

Doug  Wilson,  20,  county 
editor  of  the  Euqene  (Ore.) 
Reqister-Cnard;  January  22. 

♦  ♦  ♦ 

Frederick  J.  Kreller,  55, 
police  reporter  for  the  Haiti- 
more  (Md.)  E renin;;  Sun ;  Jiin- 
uary  111. 

♦  *  * 

Charles  H.  D.arling,  59,  a 
public  information  officer  for 
the  Office  of  Civil  Defense  in 
Washington;  Febi-uary  1. 

♦  *  ♦ 

Emanuel  R.  h''REEDMAN,  00, 
an  assistant  managing  editor 
of  the  New  York  Times  and  for 
10  years  its  foreign  news  edi¬ 
tor;  January  27. 

*  *  * 

Herman  M.  Eli.is,  07,  jjul)- 
lisher  of  the  Philadf  Ijdiia  (Pa.) 
Disfuiteh;  January  .'10. 

ie  iti  ^ 

W.  Barton  Cartmel,  01,  ad¬ 
vertising  manager  of  the 
Martinsville  (Ind.)  Daih;  Re¬ 
porter;  January  10. 

*  *  * 

Nelson  Maynard,  87,  a  di¬ 
rector  of  Wood  Industries;  for¬ 
merly  ass(Kdated  with  Auto- 


jilate  Company  of  America;  I 
January  80. 

4e  9|c  }(: 

Edward  P.  Badger,  58,  as-  l 
sistant  city  editor  of  the  Bir-  \ 
niinghani  (Ala.)  News;  Janu-  | 
ary  29.  I 

*  ♦  iK 

Leo  Litz,  73,  retired  reporter 
for  the  Indianapolis  (Ind.) 

News;  January  25.  i 

*  '  *  * 

Garland  L.  Hines,  01,  adver-  | 
tising  promotion  director  of  the 
Anderson  (Ind.)  Newspapers; 

January  20.  ; 

*  *  * 

William  Douglas  Siiillito, 
40,  assistant  news  editor  of  the 
Montreal  Star;  January  21. 

Geofi-rey  Drummond,  40, 
son  of  Ro.scoe  Drummond  and 
co-author  of  his  sjTidicated 
newspaper  column;  January  29. 

*  *  ♦ 

Lawrenc'e  Fanning,  50,  ed-  ^ 
itor  and  publisher  of  the  , 
Anchorage  Daily  News;  former  j 
executive  editor  of  F’ield  News-  | 
(laiiers  in  Chicago;  February  3. 

♦  *  ♦ 

Jack  Jefferson  Gale,  02,  fi¬ 
nancial  editor  of  the  Phoenix 
(Anz.)  (lazette;  Feb.  2. 

• 

Donnelley  orders 
hifS  press  from  Wood 

Donnelley  Printing  Company 
of  Lancaster,  Pa.  has  ordered  a 
Colormatic-type  press  that  will 
cost  .$4.8  million.  Wood  Indus¬ 
tries  Inc.  has  announced.  The 
press  will  be  built  at  the  Wood 
factory  in  Plainfield,  N.  J. 

Thomas  E.  Redstone,  vice- 
president  of  Wood  Industries, 
reported  the  company’s  back¬ 
log  of  unfilled  orders  is  now 
estimated  at  $15.5  million,  com-  | 
pared  with  $7.2  million  at  this 
time  a  year  ago. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 

ANNOITNT.EMENTS 

ANNOUNCEMENTS 

APPRAISERS-CONSIILTANTS 

BUSINESS  OPPORTUNITIES 

APPRAISALS  FOR  E.STATE.  TAX, 
partnership,  loan  and  insurance  pur- 
tH>ses.  Sensible  Brochure.  M.  R. 

Krehbiel,  Box  88,  Norton,  Kans.  67654. 

START  OFFSET  PAPER  or  shopper 
with  our  eipiipment  on  rent-lease  basis 
if  you  have  know-how  and  modest 
capital.  NAPSCO,  Berlin,  Wise.,  and 
18  W.  22nd  St.,  New  York,  N.Y.  10010, 

THINKING  OF  GOING  OFESUl’? 

Not  costly  with  protier  direction!  Small, 
medium,  metro  d:ulies-weeklies.  Can 
save  you  up  to  10  times  cost  of  my 
services.  All  phases — front  end  to  press¬ 
room.  12  years’  experience.  T.  Frank 
Stewart  Consultant  Services.  (602)  44.5- 
1025:  415  Roma  Ave.,  Prescott,  Ariz. 

-  86301. 

SEEKINi;  INDIVIDUAL  with  admini¬ 
strative,  advertising?,  circulation  experi¬ 
ence  with  modest  capital  to  join  in  the 
purchase  of  a  newspaper  alon^  Eastern 
sealioanl.  State  experience  and  re¬ 
sources.  Box  94,  Editor  &  Publisher. 

FOR  SALE:  NEWSPAPER  AGENCY 
$30,000  WILL  PURCHASE  agency.  An- 

APPRAISAUS  FOR  ALL  PURPOSES 
Newspaiier  Service  Co..  Inc.,  P.O.  Dr. 
12428,  Panama  City,  F'la.— 32401. 

nual  profit  $20, 000-plus.  Growth  area 
in  Zone  5.  Major  college  town.  Agency 
now  60'})  of  potential.  Unusual  opiwr- 
tunity  for  aggressive,  growing  circulat¬ 
or  or  I’etirtHl  circulation  manager.  Major 
newspaper  of  distributorship  will  help 
finance  if  needed.  Write  Box  190,  Edi¬ 
tor  &  Publisher. 

A.  B.  ROBILLARD 

F'ee  based  mainly  on  your  growth 

39  F’ranklin  St.,  Auburn,  N.Y.  13021 

EDITOR  &  PUBLISHER  for  Fi>bru.iry  6,  1971 


ANNOUNCEMENT-S 
COMMUNITY  HANDBOOK 


community  newspaper 
handbook 

for  news  correspondents,  reporters,  edi¬ 
tors.  Interestintf  16-pap:er  for  quick, 
easy  reference.  $l  ea.,  TSif  in  lots  of  5. 
Dale  Boyd,  Pocahontas,  Iowa — 50574. 


NEWSPAPER  BROKERS 

BUYERS-SELLERS!  Use  our  con- 
fidentiiil  service.  Jim  Southern,  Broker, 
6329  Ash.  Raytown,  Mo.— 64133. 


HARRIS  ELLSWORTH,  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858. 


JOSEPH  A.  SNYDER.  BROKER  j 
Western,  Mid-Western  Newspapers  j 
2234  E.  Romneya,  Anaheim,  Cal.  92806  I 

Arizona  and  Western  Newspapers  i 
SELLERS-HOGUE 

1415  E.  University  Dr.,  Mesa,  Az.  85201 


DAILY  NEWSPAPERS 

Abbott  E.  Paine-Vemon  V.  Paine 
Monte  M.  Miller-Pat  Miller  j 

305  Taylor,  Claremont,  Calif.  91711  ' 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties— sale  or  purcha.se.  j 
Dixie  Newspapers.  P.O.  Box  490.  Gads¬ 
den,  Ala.  35902.  Ph:  (AC  205)  546-3357 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  73:1-8053  nights:  or 
write  Box  3364,  Clearwater  Beach, 
Florida  33515.  No  obligation,  of  course. 

MEL  HODELL.  Broker 
Sales-Appraisals-Consultation 
1388  N.  Euclid,  Upland,  Calif.— 91786 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES.  SERVICES.  MANAGEMEN’T 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 

The  DIAL  Agency.  1503  Nazareth. 
Kalamazoo,  Mich.  49001.  Ph:  349-7422. 
“America’s  No.  1  Newspaper  Broker.” 


.4NNOUNCEMENT.S 
NEW'SPAPERS  FOR  SALE 

CALIF.  WKLY..  INLAND.  OFFSET 
Gross  $115M:  price  S135M  with  $40M 
cash  down.  Marion  R.  Krehbiel,  Box 
88.  Norton.  Kans. — 67654. 


TWO  N.Y.  STATE  WEEKLIES,  one 
grossing  $98M,  priced  at  $100,000  in¬ 
cluding  buiUling:  other  grossing  $80M, 
pricerl  at  $125M  with  building,  offset. 
Marion  R.  Krehbiel.  Box  88.  Norton, 
Kans.— -67654. 


NEW'SPAPERS  W' ANTED 

TOP  EDITOR  with  .$20M  wants  weekly 
or  part  of  daily.  Zone  5  preferred.  Box 
179,  Editor  &  Publisher. 


NEWSPAPER  SERVICES 

WORLD-WIDE  stamp  and  coin  market 
news.  Unusual  feature.  J.  Weiss,  2739 
Noble  Rd.,  Cleveland  Hts.,  Ohio — 44121. 
RliSPECTIVELY,  WE  ASK  enterpris- 
itifj  ne'zvspapers  to  try — **NEWSBEAT.** 
Imajrinative.  stimulating:  ideas  which 
have  worked  wonderfully  well  for  oth¬ 
ers.  Exclusive  to  first  subscrilier  per 
area.  $2.25-a-month,  till  forbid.  News- 
features  Associates,  1312  Beverly,  St. 
Louis,  Mo. — 63122. 

**THE”GRE^  an  expert  on 

indoor  and  outdoor  plants  as  well^  as 
trees  pives  out  fascinating  information. 
Another  winner  from  A-Q  Features, 
P.O.  Box  112,  North  Hollywood,  Calif. 
--91603.  (213.)  761-6794. 


FEATURES  W  ANTED 

CROSSWORD  PUZZLE.  HOROSCOPE 
column  neede<l  for  use  in  a  proup  of 
newspapers  locate<l  in  various  parts  of 
the  U.S.  Exclusive  basis,  flat  rate  pay¬ 
ment.  Send  samples  to  Box  183,  Editor 
&  Publisher.  Crossword  puzzle  should 
include  today’s  puzzle  and  toflay’s  an¬ 
swer  in  a  sinple  panel.  Also  »ntereste<l 
in  seeinp  samples  of  brain  twisters,  pa^ 
terns,  sinple  panel  cartotms  and  comic 
strips. 


Newspaper  Press  Installations 
moving— REPAIRING— TRUCKING 
Exfiert  Ser\*ice — World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  Fourth  Street 
Brooklyn,  N.Y.  11231 
(AC  212)  JAckson  2-6105 


THE  PERSONAL  TOUCH 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd.,  Golden,  Colo.  80401. 


NEWSPAPERS  FOR  SALE 


AVAILABLE 
Newspai>er.s,  Magazines,  Broadcast 
and  Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 
325  W.  Park  Ave.,  Wheaton,  III.  60187 

NORTHERN  N.J.  offset  weekly  news¬ 
paper;  gross  $70,000;  price  $35,000. 
Good  opportunity.  Owner  planning  to 
retire.  Box  112,  Editor  &  Publisher. 


NEBRASKA  EXCLUSIVE  WEEKLY 
near  city.  Gross  $127M:  price  $'25M 
with  $3GM  cash  down.  Marion  P.  Kreh¬ 
biel,  Bo.x  88,  Norton,  Kans. — 67654. 

i  PROFITABLE.  FAST-GROW’ING  New 
England  weekly  group.  Idea'  loc,ation. 

I  Annual  volume  $4.50.000.  Offset  plant. 

I  real  estate.  W.  B.  Grimes  &  Co..  Na¬ 
tional  Press  Bldg.,  Washington,  D.C. 
20004. 

ROCKY  MOUNTAIN  WEEKLY  .  .  . 
one  of  I)est  in  11 -state  area.  Cash  flow 
;  over  $50M  annually.  Priced  at  $350M  - 
$100M  cash  down.  Includes  cash  and 
I  receivables  over  payables.  Marion  R. 

I  Krehbiel.  Box  88,  Norton,  Kans.-  - 
:  67654. 

;  UNIQUE  WANT-AD  BI-WEEKLY  sold 
I  in  12  New  Jersey  counties;  nets  $13.- 
000  part-time.  Ideal  for  weekly  or  cou- 
1  pie.  Box  189.  Editor  &  Publisher. 


RESEARCH  ANALYSIS 

COMPREHENSIVE  background  ma¬ 
terial  ;  detailed  research  reports,  fact 
sheets-  any  subject.  Box  57.  E<litor  & 
Publisher. 


MACHINERY  &  SI  PPLIES 
^^^^COMPOSING  ROOM 

JUSTOWRITERS.  rebuilt  by  Friden 
traine<l  personnel.  Large  .selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  F’HN  Business  Products, 
1500  Kings  Highway.  Cherry  Hill,  N.J. 

—08034.  (AC  609)  428-3223. _ 

ALL  MODELS 

Linotypes — I  ntertypes — Ludlows 
PRINTCRAbT  REPRESENTATIVES 
136  Church  Street.  N.Y.,  N.Y.  10007 
JUSTOWRITERS — Large  selection  of 
I  excellent  trade-ins,  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Berlin, 
WlSC^and^lS  W.  22,  N.Y.C.— 10010. 
GAIN  14C}.  MAKEUP  AREA  Capacity 
with  jm.Spacemaker  Turtles.  Jack 
Moore,  3444  Country  Club,  Medina, 

Ohio — 44256.  _  _ 

JUSTAPE  SR.  COMPUTER.  3  years 
j  old,  like  new ;  has  4  magazines,  mixe<i 
I  module,  line  correction  feature,  hyphen- 
!  ation  program  and  other  extras  with 
'  spare  parts  kit  including  reader.  $5,000. 

'  Ideal  back-up  equipment.  Call  or  write 
I  Henry  Savino,  Williams  Press.  Inc., 
j  1526  Otto  Blvd.,  Chicago  Heights.  III. 
I  60411.  (312)  755-6161. 
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MA(JiINERY  &  SUPPLIES 
COMPOSING  ROOM 

OOMPUGRAPHIC  29fil  Twin  Ix-ns.  « 
month’s  old.  utmiplet^  with  Font  strip 
und  {rears:  pepfe<*t  condition  :  $7.2dO. 
Write  W.  R.  Slahler.  P.O.  Bo\  loO. 
Napa.  Ca!if.  -94r)r>S.  Ph :  (707)  226- 

3711. 

JUSTAPE  COMPUTER,  with  automat¬ 
ic  h>T>henation  2  width  plu^rs.  2  readers, 
2  punches.  New  in  1967.  used  only  2 
years.  Can  l>e  purchase<l  at  half  price. 
Contact  Richard  Murchake.  The  Capital- 
Gazette  Press,  AnnaiK>lis,  Md.--2140l; 
or  call  (301)  26S-50li. 

Onpinal  Okst  $25,00n  ;  Now  $.").000 
JUSTAPE  SR.  Mo<lel  1H»2  with  2  read¬ 
ers.  HRPE  Punch,  spare  parts  kit  plus 
iiiid  parts,  wide  projrramminjx  selection. 
Price  drastically  r<Miuce<l.  Call  Joe  Hart 
OP  John  DeRosa  (S03)  oS2-15n,  Herald 
Journal.  Spartanhurp.  S.C. 

JUSTAPE  SF:NI()R  for  sale 

Feature's:  Automatic  hyi>henati*»n.  no¬ 
space  hand  propram,  wire  service  con¬ 
version.  oi»erator  statistics.  Complete 
with  spare  parts  kit,  two  readers  and 
one  HRPE  punch.  Composition  Systems. 
Inc.,  325  Central  Ave..  White  Plains. 
N.Y.  106n6  (914)  761-7SOO. 


ENGRA  Vim;  EQlilPMEST 

scan-a-(;kavers.  kairchimi.  ko 

and  S5-line  screen.  A-1  condition.  Most 
rasonahle.  FRET)  O.  SINK  PTC.,  l^ex- 
inpton.  N.C.  27292  Ph :  (7ti4i  246-2581. 

BUILDING  BEING  DEMOLISHED! 
Must  sacrifice  c«>mplete  Enpravinp  De¬ 
partment  includinp  DOW  Powderless 
Etcher.  Rol»erson  ('amera.  Halftone 
screens.  Nl^-ARC  F!iT>  tops.  Power 
Mixer.  Timer,  Tables.  Name  your  price. 
(7;tll  t  80:D  582-4511.  Joe  Hart  or  John 
DeRosa,  Herald  Journal.  Spartanhurp. 
S.C. 

VARI0-KLISCH0(;KAPH.  M.mIcI  K181. 
with  color  and  hlack/white  amplifiers, 
line  and  halfUme  hea<ls  and  spare  tul>es. 
Ph :  The  News-Jmirnal  ('o..  Wilminp- 
ton.  Dela.  (302)  654-5351,  ext.  401. 


MATERIAL  FOR  SALE 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers’  Supply  (NAPSCOl.  Berlin,  Wise., 
and  18  W.  22  St..  N.Y.,  N.Y.  10010. 


MISCELLANEOl  S  MACHINERY 

(Qpar) 

3. 000-lbs. .  electric  paper  roll 
clamp  with  electric  charging 
device,  stacks,  12'  high. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 

Lyndhurst,  N.  J. — 07071 
(201)  438-3744 


JXJUIPMENT  CLOSEOUT 
INTERTYPE,  S:=r20:!0().  eiifht 
magazines  S  to  36-pt.  Ideal  for  hearls, 
«lisplay  advertisinsr,  job  work.  $5,000. 
In  use  now. 

MODEL  14  LINOTYPE.  Sr:3si:r2;  car¬ 
ries  four  fonUs  on  and  24-pt.  auxiliary 
and  four  swinsr  masrazines.  In  use  now. 
MIEHLE  HORIZONTAL  PRESS,  Sr^H- 
136.  Does  excellent  2-color  hot  type 
printinjr:  was  Ikeinjr  use<l  as  2-pa{re  tale 
loid  newspaper  press  liefore  offset  con¬ 
version.  (i<K>4l  Condition.  $500.  We  have 
to  have  the  space. 

FAIRCHILD  s  X  10  illuslraUir.  4‘n- 
larvres.  Has  'lK*<  n  use<l  until  recent  off¬ 
set  conversion.  Reaily  to  work  rij^ht 
now!  $'‘00. 

.Ill  equipwcHt  til  excellent  condition, 
.ill  prices  f.o.h.  Jackson,  H'yo. 

Herb  Bennett.  JACKSON  HOLE 
GUIDE,  Box  619,  Jackson.  Wvo.  83001. 
Ph:  tAC  307)  733-2130. 


MACHIXEKY  &  SUPPLIES 

"  perforator^tape'^^ 

NOW  STATIC-FREE  ptrf  t,ipes  .it  our 
same  prices — lowest  in  U.S.A.  All  col¬ 
ors.  Top  quality. 

Call  or  -u’ritr : 

PORTAGE  (2161  929-4455 
Box  5500.  Akron.  Ohio — 44313 


PRESSES  &  MACHINERY 


FOR  SALE 

GOSS  URBANITE 
WEB  OFFSET  PRESS 

Only  one  available  in  U.S. 

Don’t  wait  9  months  to  a  year 
for  a  press.  This  one  available 
immediately.  One  of  the  first 
to  come  on  the  used  equip¬ 
ment  market.  Far  above  av¬ 
erage  mechanical  and  operat¬ 
ing  condition. 

5  units,  heavy  duty  combina¬ 
tion  Va  &  4/4  page  Urbanite 
folder  223'4’'  cutoff  with  bal¬ 
loon  former,  6  position  roll 
stands,  100  h.p.  drive.  Many 
extras.  Each  unit  provides  8 
standard  or  16  tabloid  news¬ 
paper  pages. 

This  unit  style  single  width, 
web  offset  press  designed  to 
meet  the  press  needs  of  me¬ 
dium  sized  daily  and  large 
weekly  or  commercial  plants. 

Call  or  Wire 

WEB  OFFSET  PRESS  DIVISION 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

1720  Cherry  Street 
Kansas  City,  Mo.  64108 
(816  221-9060) 


AVAILABLE  IMMEUIATELY:  Goss 
Duplex  Tubular;  5  units  (40  paire) 
Double  formers;  2  folders,  6-position 
roll  Bt.ind  with  electric  hoist,  3  Capco 
fountains,  electric  compensators,  10,000- 
Ib.  ink  tank  (pipeil  with  valves  at  foun¬ 
tains!;  one  3-year-old  Wood  mat  form¬ 
er:  one  Sta-Hi  mat  former;  4.000-Ib. 
electric  stereo  pot,  router-borinsr  and 
hnishint;  machine,  chipping  block  plus 
other  equipment.  $13,000  OR  BEST 
OFFER.  \Vrite,  wire  or  call  collect. 
Paul  lannuzzi,  Daisons  Press.  Ltd.,  14 
Bentworth  Ave..  Toronto  390,  Ont., 
Canada.  Ph:  (4161  8H9-9282. 


FOR  .SALE 


WEB  OFF.SET  PRES.SHkS 


Available  at  a  fraelion  of 
the  cost  of  same  press  neu' 

4-1’NlT  FAIRCHILD  COLOR  KING 
heavy  duly  and  '4  page  jaw  folder, 
4  roll  stands.  30  h.p.  drive. 

3-UNIT  FAIRCHILD  COLOR  KING 
heavy  duty  '  j  and  44  page  jaw  folder, 
3  roll  stands,  30  h.p.  drive. 

Air  compressor,  Baldwin  press  washers, 
Baldwin  water  level,  plate  liender,  etc., 
included  with  each  press. 

Complete  details  available. 

Call,  ’.lire,  '.erite  today  tor  complete  er- 
platiation  of  thoroiii/li  recoiidilioniug 
process  atid  tcarranty. 


WEB  OFF.SET  PRESS  DIVISION 

INLAND  newspaper  MACH.  CORI’. 
1720  Cherry  St..  Kansas  City.  Mo.  64108 
(AC  816)  221-9060 


MACHINERY  &  SUPPLIES 
^^PRESSES^  MACHINERY 

HOE  Color  Convertible  Press  (1954) 

C-H  Newspaper  Conveyors 
CLINE  REELS  &  PASTERS 
WOOD  PONY  AUTOPLATES 
STA-HI  MASTER  FORMERS 

Bi34  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.Y.  17,  N.Y.  OX  7-4590  : 

AVAILABLE  IMMEDIATELY!  64- 
page.  4-unit  Hoe  Letterpress,  double  ! 
folders,  skip-slitter,  22\"  cut-off,  mis-  j 
cellaneous  spare  parts.  Moilifieil  for  60  | 
inch  rolls.  Unusu.-illy  good  condition. 
Call  The  High  Point  Enterprise,  High 
Point.  N.C.  Ph:  (9191  88,V2161,  Otis 
B.  0>x  or  Dan  Williams. 


W  ANTED  TO  BUY 

NEW’  OR  USED  camera  equipment  for 
offset  tabloid.  The  W’est  Va.  Hillbilly, 
Box  311.  Richwood.  West  Va. — 26261. 

F'AIRCHILD  OPERATING  UNIT— 
TOU  -75-5 — for  Intertype  Keyboard 
Monarch.  Contact  Herman  Haynes,  The 
Advertiser  Co,,  Montgomery,  Ala. — 
36104. 


HELP  Vi  . ANTED 
CLASSIFIED  ADVERTISING 

READY  FOR  A  CHALLENGE? 
35M  Indiana  daily  has  an  ideal  spot 
for  a  fully  experienced  person,  perhaps 
a  CAM  for  a  smaller  paper,  or  a  second 
man  on  a  larger  one,  to  head  up  a  fine 
classified  advertising  staff  in  a  bustling 
city  with  great  potential. 

If  you  are  stymied  in  your  present  po¬ 
sition.  or  are  trying  to  move  up.  here’s 
the  opportunity  to  build  a  solid  future 
with  an  established  but  growing  opera¬ 
tion.  Great  opportunity  for  an  alert, 
aggressive  CAM,  or  assistant  with  solid 
experience  in  all  phases  of  classified. 
Substantial  salary  lucrative  bonus 
arrangement.  Reply  with  full  resume 
to  Box  125.  Editor  &  Publisher. 

EXPERIENCBD  MANAGER  for  30.000 
daily.  You  must  be  good  with  display 
layouLs.  know  entire  classified  proce¬ 
dure.  plus  telephone  solicitation.  Attrac> 
tive  salary  plus  incentive.  Send  resume 
or  call  Maurice  Williams,  Advertising 
Dir.,  The  Gastonia  Gazette,  P.O.  Box 
ir..3S.  G.istonia,  N.C.— 280.52.  (Ph:  704- 
864-3293). 


DISPLAY  ADVERTISING 


HELP  WANTED 
ADMINISTRATIVE 


EXPERIENCED  PERSON  who  prefers 
opportunity  in  small,  lively  Northern 
Indiana  town  to  big  city  problems.  Send 
resume  to  Box  128,  Editor  &  Publisher. 


BUSINESS  MANAGER  for  small  In¬ 
diana  offset  daily  in  friendly,  clean 
county-seat  community.  Prefer  person 
with  advertising  background.  Will  con¬ 
sider  applicant  who  has  not  been  man¬ 
ager  of  a  daily  newspaper,  but  who  has 
the  necessary  experience  and  ability. 
Growth  potential  with  chain  of  small 
dailies  and  weeklies.  Write  Box  105. 
Eilitor  &  Publisher. 

SERVICE  REP  WANTED 
A  tr.anster  has  created  an  opening  for 
an  experienced  newspaper  ad  manager 
or  ad  director.  The  one  we  want  should 
speak  fluent  newspaper  as  you  will  be 
communicating  with  ad  managers  and 
staff  personnel  in  a  multiple  state  area 
including  Indiana,  Ohio,  and  Michigan. 
It’s  a  commission  job  that  lets  you  write 
your  own  ticket  so  if  you’re  familiar 
with  that  area,  (preferably,  live  there 
now)  send  a  complete  resume  to:  Ad- 
Builder  Division,  Multi-Ad  Services, 
Inc.,  P.O.  Box  806,  Peoria.  Ill. — 6I60I. 

CONTROLLER— $30,000 

Top  manajrement  potential  in  larire 
Southeastern  newsi»ai>er.  Data  process- 
invr  and  management  experience.  Fee 
paid.  Send  resume  with  salary  in  con- 
fitlence  to  CONTINENTAL  CONSULT- 
ANTS,  24IS  Devine  St..  Columbia,  S.C. 

29205. 

MANAGER  for  small  daily  in  Zone  3. 
Gocxl  {fmwth  |M)tenlial:  excellent  op)»or- 
tiinity  for  someone  with  pniven  reconl. 
Send  resume.  Box  174.  E<lit4>r  &  Pult- 
lisher. 


CARTOONISTS 

CARTOONISTS  for  internationally  fa-  | 
mous  comic  book  firm,  preferably  ex-  I 
perience<l  in  comic  book  or  comic  strip  j 
field,  and  resident  of  I»s  An^reles  or  ! 
vicinity.  Send  full  resume  to  Box  139,  I 
Editor  &  Publisher. 

CARTOONIST  I 

Politically  in<le|kendent  editorial  papre 
needs  a  full-time  stAfT  cartoonist  who 
I  can  draw  on  local  as  well  as  national 
I  and  international  subjects  with  impact. 
Major  metroi>olitan  daily  in  fTiart  Area 
2.  Send  samples  and  resume  to  Box  I 
198.  Eilitor  &  Publisher.  i 


CIRCULATION 

FULL  CHARGE  MANAGER  for  22.000 
(ABC)  prize-winning  p.m.  daily  news¬ 
paper.  All  motor  routes.  Growing  8  per¬ 
cent  per  year  with  potential  lor  even 
more.  Area  4.  Send  resume— confiden¬ 
tial — to  Box  1820,  Editor  &  Publisher. 

BIG  OPPORTUNITY  on  A.M.  and 
Sunday,  Chart  Area  1.  Growth  has 
cre.'ited  the  neeil  for  an  aggressive  Area 
Manager  to  supervise  10  D.M’s.  Prefer 
experience.  Send  resume.  Box  194,  Edi¬ 
tor  &  Publisher. 


RETAIL  ADVERTISING  SALESMAN 
wanted  for  small  Alaska  offset  daily. 
Salary  and  commission.  Write:  Lew 
Williams.  Daily  News,  Box  79,  Ketch¬ 
ikan.  Alaska — 99901. 


CLASSIFIED 

Advertising  Rates 
’’SITUATIONS  WANTED" 
(Poyobl*  with  order! 


4- weel(s  Sl.lO  per  line,  per  issue 

5- weeks  $1.20  per  line,  per  issue 

2-weeks  $1.30  per  line,  per  issue 

1-week  .  .  $1.40  per  line. 


Count  5  average  words  per  line 
or  3S  characters  and/or  spaces 
3  lines  Minimum 
(No  abkemiatiens) 

Add  50c  far  bax  service 
Air-mail  service  an  bax  numben  alsa 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 
(Ramtttonca  should  oeeompmny  cloa- 
sMed  copy  whan  tubmittad  far  pab- 
lleatloH  aniast  cradit  hat  baan  aa- 
fobllshed. 


4-weeks  .  $1.60  per  line,  per  issue 

3-weeks  .  $1.70  per  line,  per  issue 

2-weeks  .  $1.80  per  line,  per  issue 

1-week  .  $1.90  per  line. 


Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.45  per  agate  hne— $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday.  4:30  PM 

Box  numbers,  which  arc  mailed  each  day 
as  they  are  received,  arc  valid  for  l-y«g. 

Editor  &  Publisher 
850  Third  Ave.,  N.Y.,  N.Y.  10022 
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Help  Wanted ... 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


niSHLAY  ADVERTISING 

OVER  50  CROWD 

Aggressive  young  organization  seeking 
individual,  strong  on  advertising,  as 
publisher  of  sister  bi-weekly  newspaper. 
Perhaps  you’re  past  50  and  tired  of  the 
metro  rat  race.  Join  2,000  retirees  in 
utopia,  beautiful  Hendersonville,  N.C. 
The  earnings  are  modest,  but  the  air 
is  clean.  Write:  L.  M.  Braswell,  Box 
490,  Hendersonville,  N.C. — 28739. 


DISPLAY  AD  SALESMAN ;  fast-grow-  1 
ing  Northern  Calif.  19M  daily.  Mini-  | 
mum  10  years  experience  with  proven  i 
sales  ability.  Good,  dependable  family  , 
man  to  fit  into  staff  of  same.  Excellent  . 
stjite  college,  outdoor  paradise.  Write: 
Advertising  Dir.,  Enterprise-Record, 
Chico,  Calif.— 95926.  I 


AD  SPACE  SALESMAN,  exi>crienced ; 
strong  on  sales  and  layout.  Excellent 
opportunity  for  advancement.  Ed. 
Hauck.  Dickinson  Press,  Dickinson, 
N.D.— 58601.  (AC  701)  225-8111. 


DISPLAY  ADVERTISING 

PROMOTION  LEAVES  OPENING  for 
top  salesman  to  handle  key  accounts: 
17M  6-day  afternoon  daily  near  ocean 
:ind  mountains.  Prefer  young  experi¬ 
enced  person  who  is  willing  to  accept 
responsibility  with  advancement.  Con¬ 
tact  Gene  Lofton.  Sun-Star,  Merced, 
Calif.— 95340. 

EXCELLENT  SALARY  for  aggressive 
salesman  with  3  or  more  years  news- 
pai>er  and/or  national  representative 
exi)erience.  N.Y.C.  location.  Our  staff 
knows  of  this  opening.  Send  resume 
and  salary  requirement  now  to  Box  160, 
Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
Prerequisites  of  this  job  are  a  proven 
sales  record,  creativity,  and  leadership 
ability.  Background  should  include  pre¬ 
vious  experience  in  display  advertising 
as  a  manager  of  a  group  of  weeklies 
or  a  strong  suburban  daily.  In  atldition 
to  your  resume  also  include  a  list  of 
your  iiccomplishments.  Salary  open. 
Chart  .Area  5.  Box  158,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING 


Order  Blank 


Namc- 


Addrra*- 


S  Qty- 


U  Staie- 


-Zip  Code- 


DISPLAY  ADVERTISING 

!  PROGRESSIVE  N.E.  PENNA.  offset 
I  weekly  ffroup—now  expanding  sales 
I  team — seeks  salesmen  for  leadership 
Ix)siUons.  Opportunity  for  rijjht  per- 
I  sons  to  pet  in  on  ground  floor  of  grow- 
I  ing  organization.  Write  directly  to  J. 
R.  Freeman,  Vice-Pres.,  sending  full 
resume.  Greenstreet  News  Co.,  41  Leh- 
'  man  Ave.,  Dallas,  Pa. — 18612. 

DISPL  VY  SALESMAN  wanted  for  35,- 
I  000  (and  growing^  daily  and  Sunday 
!  offset  nevvspai)er.  Excellent  bonus  plan  : 

I  and  fringe  l>enefits.  In  Zone  4  and 
'  growth  area.  Send  l>eginning  salary  re¬ 
quirements  and  resume  to  Box  148, 
EdiU>r  &  Publisher. 

RETAIL  SALESMAN  needed  for  Texas 
daily  20,000  morning  and  evening.  Re-  | 
locale  in  a  beautiful  and  growing  city  ; 
in  East  Texas.  Send  resume,  sample 
layouts,  salary  re<iuirements  to  Adver¬ 
tising  Manager,  Longview  Daily  News 
&  Journal,  P.O.  Drawer  1792,  Long¬ 
view,  Texas — 75601. 

SALKS  MANAGER: 

If  you’re  a  success  in  motivating  the 
advertising  and  circulation  departments,  ; 
you  can  lie  a  general  manager  in  less  | 
than  a  year.  Aggressive,  growing  sub-  | 
urban  daily  nee<ls  leader  who  can  also 
sell  advertising  himself.  Chance  of  a  | 
life-time.  Top  salary  and  profit-sharing.  ! 
Chart  Area  2.  Write  Box  199,  Editor  ‘ 
&  Publisher.  ; 

ADVERTISING  SALESMEN  —  retail 
and  classified — for  daily  newspai>ers  in 
E&P  Zones  5.  7  and  8.  Send  complete 
tyi>ewritten  resume,  references  to  In¬ 
land  Daily  Press  Assn.,  lOO  W.  Mon-  ' 
roe,  Chicago.  III.—  60603. 

EXPERIENCED  AD  SALESMAN  j 
Join  the  retail  staff  of  one  of  the  , 
country’s  fastest-growing  dailies.  We 
offer  salary  plus  commission,  auto  ex-  I 
l>ense.  health  insurance,  paid  vacations,  I 
l>ension  plan  and  a  bright  future  in 
expan<ling  market.  Sen<i  resume  and 
salary  re<iuiiements  to:  Exl  Hermesch. 
Retail  Ad  Manager,  Sun-Tattler,  P.O. 
Box  9.  Hollywood,  Florida — 33022. 
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EDITORIAL 

VIRGINIA  P.M.  DAILY  has  oiien- 
in>f  for  experiemx-d  deskman  to  assist 
city  and  wire  editors.  Good  pay  and 
working  conditions.  Box  62,  ^itor  & 
Publisher. 

EXPERIENCED  REPORTER:  We’re 
looking  for  more  depth  .  .  .  someone  t 
with  2  or  3  years  of  solid  hard  news 
experience  who  can  handle  top  stories  > 
with  competence.  You’ll  get  variety  ^ 
from  medicine  to  murders  to  business  : 
mergers.  Must  be  skilletl  at  questioning 
and  able  to  write  uncomplicated  stories. 
Excellent  location  for  family  in  pros¬ 
perous  small  Eastern  city  morning 
daily.  Write  promptly  to  Box  98,  Editor 
&  Publisher.  Include  copies  of  best 
work. 


a  COPYREADER 

g  Afternoon  daily.  Zone  2,  offers  an  at- 
g  tractive  copydesk  position  to  an  experi- 
a  enced  person  seeking  growth,  responsi- 
a  I  bility,  and  opiwrtunity.  It’s  a  perfect 
a  I  step  to  utilize  a  stream  of  ideas  on  a 
^  '  fast  moving  desk.  Five-day  week;  mov- 
a  ‘  ing  expense  allowance;  college  com- 
a  munity,  and  excellent  employe  benefit 
g  program.  Write  Box  132.  Editor  &  Pub- 
=  lisher  in  complete  confidence. 


VIRGINIA  NEWSMEN:  A  I.etter-than- 
usual  opportunity  awaits  you  on  me¬ 
dium-sized  Pennsylvania  daily  if  you 
have  college  degree  and  a  year  or  two 
of  solid  reporting  exi)erience.  Send 
photo  copies  of  tyi)ical  work  and  details 
to  Box  195,  Editor  &  Publisher. 


iniiiiiiiiiiiiiiiiiiniiiiii 


BUREAU  EDITOR  for  our  expand¬ 
ing  Sylacauga  office.  D.aily  Home,  Box 
977,  Talladega,  Alabama  35160. 

HIGHLY-QUALIFIED  Executive  Editor 
for  20,000  circulation  daily.  Zone  8. 
Box  111,  Eklitor  &  Publisher. 


MAN/WIFe  TEAM  for  award-winning 
Chart  Area  2  weekly.  College  town :  no 
mechanical  work ;  news,  advertising, 
circulation  only.  Give  experience,  salary 
required.  Box  120,  Editor  &  Publisher. 
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EDITORIAL 

COPY  EDITOR 

Opportunity  for  person  with  1  or  more 
years  desk  experience  on  our  16,000-plus 
circulated  afternoon  daily  ...  an  off¬ 
set  newspaper  with  6-column  format  lo¬ 
cated  in  All-America  city  with  good 
climate.  Pay  appropriate.  Fringe  bene¬ 
fits  include  company-paid  hospitalization 
and  major  medical  insurance  for  person 
and  dependents:  group  life  insurance: 
profit-sharing.  ’Phone  or  write  Robert 
Cathcart,  Evening  Herald,  P.O.  Box 
711,  Rock  Hill.  S.C.— 29730.  Ph:  (803) 
327-7161. 

TOP  REPORTER,  self-starter,  accu¬ 
rate,  creative  individual  for  immediate 
opening  as  political-courthouse-general 
assignment  reporter.  Must  know  cam¬ 
era:  should  have  some  desk  training; 
no  job  for  beginner:  chance  for  ad¬ 
vancement.  Excellent  place  to  live  and 
raise  a  family,  away  from  metropolitan 
madhouse  in  outdoor-conscious  Southern 
Oregon.  11:00-4:00  P.M.  daily:  5-day 
work  week.  Send  full  resume  soonest  to 
Harry  Elliott,  Courier,  P.O.  Box  1468, 
Grants  Pass,  Oreg. — 97526. 


WEEKLY  GROUP  in  Area  2  expand¬ 
ing  :  wants  EDITOR  with  eye  on  pub¬ 
lishing.  Write  for  job  sheet.  Box  142, 
Editor  &  Publisher. 

EDITOR 


COPY 

EDITOR 

Semi-me<dlcal 

“Semi”  is  correct.  We  need  a  rare  type 
of  copy  editor  for  the  staff  of  our  na¬ 
tional  professional  monthly  journal.  Age 
unimportant  but  he  or  she  must  be  an 
experienced  word  merchant,  who  can’t 
live  with  fuzzy  statements,  facts  that 
float,  faulty  subordinations.  He  does 
everything  that  must  be  done  to  achieve 
correctness  and  clarity,  because  we  have 
a  35-year  reputation  built  on  clear,  force¬ 
ful,  deceptively  simple  writing.  He 
tightens  and  paces  an  article — juggling 
sections,  if  necessary — so  that  it  carries 
the  reader  with  it  from  opening  to  end. 

He  has  a  second  essential  qualification: 
a  solid  background  in  medical,  pharma¬ 
ceutical,  hospital,  nursing,  or  other  health 
field,  or  a  strong  drive  and  enough  sci¬ 
entific  bent  to  learn  quickly.  His  copy 
has  to  come  up  close  to  finished,  but 
specialist  consultants  will  check  it  for 
him. 

What  do  we  offer?  A  bright  future  with 
a  congenial  staff  in  a  modem  suburban 
setting  in  Zone  2.  Our  new  copy  editor 
will  be  under  the  senior  editor  at  first, 
then  directly  responsible  to  the  editor. 
Salary  and  benefits  rank  with  the  best; 
future  open  on  this  or  other  publica¬ 
tions  in  our  company. 

Sound  interesting?  .Send  resume,  includ¬ 
ing  salary  requirements  to: 

BOX  166.  EDITOR  &  PUBLISHER 

THE  BOSTON  GLOBE  is  looking  for 
copy  editors  who  believe  there  is  more 
to  their  jobs  than  paragraph  hooking. 
The  persons  we  want  are  imaginative 
and  knowledgeable;  able  to  e<lit  copy  in 
a  manner  that  does  justice  to  the  stor¬ 
ies’  content  and  the  writers’  style — and 
able  to  top  their  work  with  heads  that 
are  accurate  and  bright.  The  individuals 
we  want  know  something  of  layout, 
makeup,  and  photo  editing — or  are 
capable  of  learning.  The  ones  we  want 
want  to  work  at  The  Globe.  Send  re¬ 
sume  to  William  G.  Miller,  The  Boston 
Globe,  Boston,  Mass. — 02107. 


MIDWEST  DAILY— Copy  Editor— Are 
you  in  Ohio.  Michigan,  Indiana,  Penn¬ 
sylvania  and  would  like  to  work  on  a 
metropolitan  newspaper?  We  offer  an 
attractive  salary,  unusual  fringe  bene¬ 
fits,  in  a  city  with  many  cultural  and 
recreational  opportunities.  Send  full  de¬ 
tails  about  yourself  to  Edward  F.  Ma¬ 
her,  Industrial  Relations  Director,  The 
Blade,  Toledo,  Ohio — 43604. 
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HKLP  W  ANTED  ^ 

^^editohIal 

MANAGING  EDITOR 
Growing  suburban  daily.  Area  2,  seeks 
individual  capable  of  producing  a 
bright,  quality  newspaper  in  competi¬ 
tion  with  strong  metropolitan  dailies. 
Applicant  must  have  experience  on  desk 
of  daily.  Top  pay.  Box  115,  Editor  & 
Publisher. 

REPORTER — Washington  bu¬ 
reau  prestigious  international 
business  news  daily.  (Political 
.md  economic  development). 

Broad  general-assignment  capa¬ 
bilities.  Accuracy.  Brisk  writ¬ 
ing  essential,  some  court  house 
experience  desired ;  to  $15,000 
up,  depending  upon  qualifica¬ 
tions.  Resume,  references, 
please.  Box  135,  Editor  &  Pub¬ 
lisher.  An  Blqual  Opportunity 
Employer  M/F. 

EDITOR  for  one  of  Ohio’s  largest  week¬ 
lies  :  plenty  of  opportunity — run  your 
own  show;  $8,000  to  start  -f-  car.  Box 
141.  E<litor  &  Publisher. 

EDITOR  for  350.000  distribution  frater¬ 
nal  magazine.  Energetic,  ambitious, 
‘take-charge’  type  to  write,  lay  out  and 
supervise  magazine  production ;  some 
knowle<lge  of  photography.  Full  fringe 
package  including  fully-paid  hospital, 
sick  leave  accumulation,  excellent  re¬ 
tirement  plan.  Salary  to  $12,000.  Send 
resume  and  samples  of  writing  to  Box 
145.  Editor  &  Publisher. 

SCIENCE  WRITER,  full-time  for  pub¬ 
lic  information  office  of  major  private 
university  in  Zone  5;  primarily  feature 
writing,  some  news  writing  on  re¬ 
search  in  medicine,  biological,  physical 
sciences:  applicants  must  have  science 
writing  experience,  media  contacts.  In¬ 
clude  resume — salary  information — and 
references.  Box  151,  Editor  &  Pub¬ 
lisher. 

EXPEfRIENCED  SPOR’TS  REPORTER 
to  join  a  big  league  sports  department 
on  fast-growing  a.m.  Zone  3.  Send  clip¬ 
pings  and  ’phone  number  with  first  re¬ 
ply.  Box  161,  Editor  &  Publisher. 

FIN.4NCI.\E  WRITER — Perceptive,  ag¬ 
gressive  and  exiierienced,  who  knows 
the  way  around  income  statements  and 
balance  sheets,  wanted  for  No.  2  spot 
in  business  news  department  of  32- 
year-old  Washington  trade  publication. 
This  job  is  for  a  reporter  who  wants 
to  lie  where  the  action  is,  covering 
government  and  industry  activities, 
combining  hard  news  with  evaluation 
and  analysis.  Must  be  able  to  turn  out 
fast,  clean  copy  and  quickly  learn  a 
complex  news  area  and  our  specialized 
approach  to  covering  it  in  depth.  No 
lobbying  or  PR — only  hard  news  work. 
Prefer  c.areer-orientcd  younger  news¬ 
man.  Five-figui'e  sal.ary,  top  fringe 
lienefits.  opportunity  for  fast  advance¬ 
ment.  S<>nd  resume — but  no  clippings — 
to  Box  155,  E<litor  &  Publisher.  | 

Aggressive  and  professional  morning 
daily  of  35M  has  good  spot  for  able  and 
conscientious  DESKMAN,  particularly 
for  one  good  on  layouts :  also  good 
REPORTORIAL  POSITION  open  with 
primarily  daytime  hours.  Box  80,  Editor 
&  Publisher. 

WYOMING  .l-day  morning  tabloid  neerls 
a  young,  experienced  news  editor  desir¬ 
ing  to  live  and  work  in  pure  air.  flen- 
eral  Manager.  Northern  Wyoming  Daily 
News.  Worland.  Wyo.  -  S2401. 

CHIEF  BDITORIAE  EXECUTIVE 
sought  for  Zone  5  medium  daily  with 
high  stanilards.  Aiqilicant  should  have 
management  exiK'rience.  demonstrable 
al)ilities  to  lead  staff,  reiiresent  paper 
in  community.  Excellent  growth  opjmr- 
tiinity.  Send  full  resume,  references, 
s,alary  history  to  Box  202,  Editor  & 
Publisher. 

AS.SISTANT  .SPORTS  EDITOR— Some 
exi>erience  required.  We  stress  scholas¬ 
tic  sports,  but  also  cover  Mets,  Yanks.  I 
Giants,  .lets.  Knicks.  Contact  E<lw. 
C.asey.  Editor.  The  Daily  .Advance,  Do¬ 
ver.  N.J.  07S01. 

EDITOR,  with  prior  experience  on 
weekly  newspjiiier  or  magazine.  Goo<l 
opportunity  with  learling  rt'gional  print-  ! 
ing  magazine  *  Mid-Atlantic  Graphic  | 
Arts  Review.  Send  resume  to  Mrs.  ■ 
Mason.  North  American  Pub  Co.,  134 
N.  t3th  St..  Philadelphia  Pa.— 19107. 


HKl.l*  ANTED 


EDITORIAL 


TAX  EDITOR  i 

W'anted :  A  reporter  in  the  j 

fields  of  ta.xation  and  fi¬ 
nance  who  lias  top-notch  ' 

technical  hackjiround;  or  a 
tax  lawver  with  facility  in 
editing  and  rejiortinir,  to  be 
editfir  of  a  nationally-circu¬ 
lated  tax  newsletter.  Ciood 
salary  and  friiiftc  benefits. 
Must  he  willinjr  to-  live  in 
Washinoton,  D.C.  area.  Send 
resume  and  covering  letter 
to 

Box  180 

Editor  &  Publisher 


rPSTATE  NEW  YORK  NEWSMEN 
A  l>ettei'*than*usual  op|>ortunity  awaits 
you  i>n  me<iUim«sizeil  Pennsylvania  daily 
if  you  have  oollejre  dejrrec*  an<l  a  year 
or  two  of  so’id  reportinjr  experienee. 
Send  phot4>  copies  of  typical  work  and 
<letails  to  Box  PU,  Editor  &  Publisher. 

REPORTER,  at  least  one  year  daily  i 
lK‘at  experience,  for  rapiilly-Krowinp 
South  Florida  daily.  (hmmI  op|K)rtunity 
for  ri^ht  i)erson.  Send  resume  to  Box 
181,  E<litor  &  Publisher. 

ASSOCIATE  EDITOR 
Independent  meti*opolitan  daily  in 
Chart  Area  2  is  l<M>kin^  for  a  strontr 
se<N>nd-in-command  for  its  e<litorial  an<l 
opposite  «Mlitorial  patres.  The  one  we  j 
Want  is  a  stylish  writer,  a  critical  edi-  I 
tor  and  a  inditical  mo<lerate.  has  a  1 
backprround  in  national  affairs,  and  i 
would  like  to  join  the  executive  ranks 
of  a  top  organization.  Salary  o|>en. 
Please  send  resume  and  clips.  Box  1112, 
Editor  &  Publisher. 


REPORTERS.  DESKMEN  for  daily 
newspaiK‘rs  in  E&P  Zones  o.  7  and  S. 
Exi>erienc»*d  or  qualified  Iietrinners. 
Sen<l  compU»te  tyi>ewritten  resume,  ref-  i 
erences  to  Inland  Daily  Press  Assn.,  j 
loo  W.  Monroe.  Chicatro,  III.- -60603.  | 

REPORTER  to  han<lle  courthouse,  small 
c«*ntral  Pennsylvania  daily.  Box  ISM, 
Edit<»r  &  Publisher. 

FKEE  PLA('EMENT  SERVICE 

Dditjf  Xeicspapers 

Send  us  your  resume  :  we  will  iluplicate 
and  refer  it  on  current  job  openinjrs. 
Full  ran^e  of  editorial,  advertisinp, 
circulation  and  back  shop  jobs  usuaMy 
available. 

New  Enjrlanfl  Daily  Newspa]H*r  Assn. 

340  Main  St.,  R(M>m  527  i 

Worcester.  Mass.  O160M 

OHIO  NEWSMEN:  A  Itetter-than-usual  , 
opiMirlunity  awaits  you  on  nuslium-sizefl 
Pennsylvania  daily  if  you  have  collepe 
devrree  and  a  year  or  two  of  solid  re- 
portinjr  ex|»erience.  Send  photo  copies 
t>f  typical  work  and  details  to  Box  200, 
Editor  &  Publisher. 


FREE-LAACE 

CORRESPONDENTS  WANTED  in  ma¬ 
jor  cities.  Must  he  writing  news  now. 
We  pay  $2. 50/inch  for  stories  about 
petroleum  marketing  and  car  washes. 
Goo<l  writer  in  important  town  can 
easily  make  $30/week.  Send  resume  and 
clips  to  Mrs.  Carroll,  802  National 
Press  Bldg.,  Washington,  D.C. — 20004. 

WRITERS,  ARTISTS,  for  assignments 
for  commercial  j)ublic,-\tions.  Editor, 
Box  530,  No.  HoPywo<Ml,  Calif. — 91603. 


LAYOIT—PASTE-VP 

MECITAlaCAirTAYO^^ 

perienced  in  pro<iucing  camera-ready 
advertising  layouts  with  cold-t.vi>e  and 
repro  mat  services.  Must  l)e  capable  of 
volume.  Call  Mr.  Signer  C’13)  688- 
S50S :  or  write  913  S.  Florida  Ave., 
L-akeland.  Fl,a.— 33803. 


HELP  W.4NTKI) 
OPERATORS-MACHIMSTS 

KETCHIKAN  DAILY  NEWS 
needs  competent  TTS  or  Linofilm  Key¬ 
board  Operator  capable  operating  and 
supervising  operation  of  Superquick 
photocomposition  and  paste-up.  Contact 
Lew  Williams,  Box  79,  Ketchikan, 
Alaska — 99901. 

MACHINIST  for  14-machine  a.m.  daily. 
Completely  familiar  with  tape  opera-  I 
tion,  Elektrons  and  Compugraphic.  $193  I 
— 3714  hours — pensions — 8  holidays — 
liberal  vacation  and  insurance  plan. 
W.  H.  Cross,  Pottstown  Mercury,  Potts- 
town.  Pa.  19466.  Ph:  (214)  323-3000. 

HEAD  MACHINIST 
6-day  afternoon  daily  seeks  top-notch 
machinist  for  hot  metal  operation.  Ul¬ 
tra  modern  plant  located  in  upstate 
New  York.  All  benefits,  Blue  Cross, 
Blue  Shield,  major  medical  for  self  and 


HEIJ*  W.4NTED 
P^DIJCTIOIS 

PRODUCTION 

MAINTENANCE  MANAGER 
Experienced  individual  to  coordinate 
installation  of  presses  for  our  Produc¬ 
tion  Department.  Responsibility  will 
also  include  direction  of  machinists, 
electricians  and  power  maintenance. 
Excellent  career  opportunity  with  a 
large  city  daily  in  Zone  2.  Send  resume 
including  background,  experience  and 
salary  requirements  to  Box  1780,  Edi¬ 
tor  £  Publisher. 

MANAGEMENT 

PERSONNEL 

AH  Positions  Fee  Paid 

General  Managers . $30-50.000 

Production  Managers  .  15-28.000 

Cold  Type  Engineers .  12-17,000 

Composing  Room  Foremen  ..  12-16,000 
Industrial  Engineers  .  10-16,000 


family.  Paid  holidays  and  vacation,  o  -nn 

company-paid  pension  plan.  Top  salary  !  Production  Mgmt^Trainees  ..  8-10,000 

for  top  man.  Send  complete  resume  in 


confidence  to  Thos.  Ceravolo,  Union 
Sun  &  Journal,  Lockport,  N.Y. — 14094. 


OPERATOR  with  floor  experience;  old. 
establishe<l  6-person  job  shop :  excellent 
equipment.  Top  wages,  hospitalization, 
insurance  and  retirement.  Ideal  cli¬ 
mate.  Advancement  opportunity.  Ros¬ 
well  Printing  Co.,  Roswell,  N.M. 


PRESSMEA-STEREOTYPERS 

BEAUTIFUL  SARASOTA,  FLORIDA 
has  much  to  offer  for  year-round  living. 
Need  experienced  person  for  combina¬ 
tion  department  with  S-unit  Hoe. 
$153.75  for  37’/4-hour  week  (nights). 
Fringe  benefits.  Contact  Personnel  Of-  i 
fice.  The  Herald-Tribune  &  Sarasota  ! 
Journal,  P.O.  Box  1719,  Sarasota.  Fla., 
— 33578;  or  phone  (813)  958-7755. 


PRESSMAN-STEREO-COMB  48-page 
Goss.  Rotary  autoplate,  immediately  for 
6-day  daily.  Ed.  Hauck,  Dickinson 
Press,  Dickinson,  N.D. — 58601.  (AC 
701)  225-8111. 


PRIATERS 

TOP  MONEY  for  the  top  individual  in 
composing  room  who  is  familiar  with 
hot  and  cold-type  processes.  7-day 
evening  and  Sunday  operation  in.  Mid¬ 
west.  Good  salary  with  best  of  fringe 
benefits,  including  substantial  pension. 
Submit  resume,  listing  past  perform¬ 
ances,  qualifications  and  dale  of  avail¬ 
ability.  Box  205,  ilditor  &  Pulilisher. 


Thomas  E.  Ritchie,  II 
GORDON  WAHLS  COMPANY 
Executive  Search  Consultants 
33  West  Second  Street 
Media,  Pennsylvania  19063 
215-565-0800 


PROMOTIOA 

MEI'ROPOLITAN  NEWSP.\PER  needs 
aggressive  pi-omotion  director  to  suiier- 
vise  sales  and  consumer  promotion. 
Should  have  experience  in  at  least  one 
area:  emph.isis  on  creativity  and  imag¬ 
ination  :  reports  directly  to  manage¬ 
ment.  Application  should  lie  thorough. 
Giles  E.  Padel.  Vice-Pres.,  Harte-Hanks 
Newspapers,  P.O.  Box  2171,  San  An¬ 
tonio,  Texas — 78206. 

PROMOTION 

MANAGER 

Major  Pacific  Northwest  metroiiolitan 
newspaper  is  seeking  an  experienced 
and  creative  promotion  manager  to  de¬ 
velop  and  manage  a  centralized  promo¬ 
tion  and  research  department.  Must  be 
capable  of  developing  and  directing  an 
aggressive  staff  in  promotion  and  re¬ 
search.  Minimum  of  5  years  experience. 
Salary  commensurate  with  ability  and 
past  performance.  Please  send  detailed 
resume  and  salary  requirements  to  Box 
100.  Editor  &  Publisher. 


PI  IILIC  RELATIOAS 

REPORTER 
ro  SWITCH 
TO 

PUBLIC 
RELATIONS 


EXPERIENCED  PRINTER  to  take 
charge  of  small  job  printing  shop.  LP 
and  offset  operation.  Must  be  able  to  I  if  you’re  earning  lielwixMi  $8,000 
handle  Linotype,  Ludlow,  hand  com-  and  $12,000  .  .  . 
position,  mark-up,  press  work,  estimat-  1  And  if  you’re  a  news  or  feature 
ing  and  pricing.  Write  full  details  to  writer  on  a  daily 
Publisher: 

MONROE  EVENING  TIMES 
P.O.  Box  69,  Monroe,  Wise. — 53566 


MEDlL’Tff-SIZBD  DAILY  needs  a  com-  | 
posing  room  foreman  familiar  with  cold-  | 
type  and  computer  operations.  Send  re-  1 
sume  of  qualifications,  experience,  and  | 
background  to  Box  152,  Editor  &  Pub-  , 
Usher. 


and  ready  to  start 
;  earning  more  monc'y  on  the 
j  public  relations  side  in  the 
New  York  area  .  .  . 

Then  rush  us  your  resume. 


!  GENERAL  FOREMAN 

I  COMPOSING  ROOM 

I  Large  metropolitan  daily.  Zone  2.  look- 
'  ing  for  an  individual  with  experience 
'  in  computer  typesetting  and  knowledge 
i  of  hot  and  cold-type  composition. 

quires  successful  record  of  leadership 
}  and  results.  Must  have  I.T.U.  member- 
j  ship.  Forward  resume  indicating  pres¬ 
ent  earnings  to  Box  1785,  Editor  & 
I  Publisher. 


As  the  leading  recruiter 
of  public  relations  men  and 
women,  we  have  several 
searches  on  tap  for  giant 
Blue  Chip  corporations  ami 
PU  agencies  in  the  N.Y.  areji. 

Our  fees  are  paid  by  management. 

EDWIN  B.  STERN 

Exec'utive  Re<*ruitment,  15  K.  IS,  N.Y.C. 


CREATIVE  WRITER  with  administra¬ 
tive  talent  :  assistant  PR  dire<’tor  for 
national  health  organization.  Reply  to 
Box  177,  Editor  &  Publisher. 

PUBLIC  RELATIONS  DIRECTOR 
Small  rural  university  in  Zone  2  seeks 
mature,  imaginative  individual  to  co- 
onlinate  activities  of  fully  staffe<l  news 
ami  publications  departments  and  to 
tlevelop  from  scratch  a  diversified  pub¬ 
lic  relations  program  that  will  include 
personal  responsibility  for  writing  and 
disseminating  sports  information.  Suc¬ 
cessful  applicant  will  have  heavy  ex¬ 
perience  and  news  ideas  in  college  PR. 
Salary  to  $14,000.  Ideal  working  con¬ 
ditions  and  generous  fringe  l>enefits. 
Send  compIf*te  resume  to  Box  175.  Edi¬ 
tor  &  Publisher. 

EDITOR  ac  PUBLISHER  for  February  6,  1971 


NEWSPAPER 
PRODUCTION  MANAGER 

Must  have  proven  record  of  ability  to 
organize  and  direct  an  efficient  cold- 
type  newspaper  production  operation. 
Top  salary  and  outstanding  fringe  ben¬ 
efits.  Send  resume  and  salary  require¬ 
ments  to  Box  149,  Editor  &  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEV/SPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ACADEMIC 

VETERAN  UNIVERSITY  PROFESSOR 
(8  years’  in  U.S.,  abroad)  seeking 
teaching  position  in  higher  education 
in  fall.  Age:  34.  Author  4  books,  nu¬ 
merous  articles,  filmstrips  on  mass 
communications.  Fulbright  scholar;  stu¬ 
dent  in  Europe,  Asia,  Latin  America. 
College  director  of  information,  report¬ 
er,  copyreader  on  city  dailies.  Special¬ 
ties:  comparative  communications,  his¬ 
tory  of  journalism,  reporting/etliting. 
Ph.D.  expected  in  fall.  Box  165,  Bkiitor 
&  Publisher. 


AnMIMSTRAriVE 

PUBLISHER— GM— EDITOR 
Youthful  47.  reared  small  daily,  over 
20  years’  experience,  graduate  work 
journalism,  active  many  trade  associa¬ 
tions,  employed  corporate  public  rela¬ 
tions,  seeks  return  “First  Love — news- 
papering.  Ph :  Martin  Brown  for  re¬ 
sume.  (312)  837-8530. 


YOUNG  MAN.  23.  seeks  future  in  man¬ 
agement.  Will  graduate  early  in  Febru¬ 
ary,  split  major  in  business  adminis¬ 
tration.  and  marketing— with  back¬ 
ground  in  accounting  an<l  finance.  Com¬ 
plete  resume,  write  Box  86,  Editor  & 
Publisher. 


SOMEWHERE  WEST  OF  DENVER  is 
a  publisher  with  people  problems.  He 
needs  an  ad  manager,  sales  promotion 
manager  and  problem-solver  all  rolled 
into  one.  That’s  me!  20  years’  experi¬ 
ence  in  selling  advertising  and  solving 
(.ales  problems.  Prefer  West  or  South¬ 
west  daily.  Let’s  talk  and  I’ll  tell  you 
why  I’d  want  to  leave  a  secure  man¬ 
agement  job.  Box  147,  Editor  &  Pub¬ 
lisher. 


BUSINE.S.S  MANAGER  or  Finance  Of¬ 
ficer:  Versed  in  all  revenue/expense 
departments  of  medium-size  dailies, 
large  weeklies,  radio.  Conversant  in 
letterpress  or  offset  plants  an<l  conver¬ 
sion  projects.  Accomplished  financial 
background,  computer,  advertising  and 
I>romotion  experience,  practical  man¬ 
agement  and  organization  philosophy. 
Age  42.  Box  185,  Editor  &  Publisher. 


CinCCLATIOlS 

CIRCULA'I’OR  with  stronj?  hackprround 
in  sales  development  desires  opportunity 
ns  mnnntrer  on  n^Kressive  weekly  or 
daily  in  Zone  2,  Rox  6'>,  E<liU)r  &  Pub¬ 
lisher. 


CIRCULATOR.  10  years’  experience  in 
all  ])hases:  motivat<>r.  Seeking 

suiKuvisory  position  in  Zone  2.  Write 
Box  ISO.  Kdilor  &  Publisher.  Excellent 
references. 


DISPLAY  ADVEliriSiyC 

RETAIL  MANAGER,  presently  em¬ 
ployed  23,000  circulation  daily,  desires 
employment  in  Zone  5.  Strong  on  lay¬ 
out,  presentation  and  special  promo¬ 
tions;  16  years’  retail  experience.  Box 
134.  Editor  &  Publisher. 

AD  MANAGER-GENERAL  MANAGER 
Small  daily,  large  weekly.  Top  refer¬ 
ences.  Degree.  Prefer  Areas  2,  6,  4.  Box 
144,  Editor  &  Publisher. 

ADVERTISING  MANAGER 
Last  12  years’  associate  sales  manager 
national  staff;  18  years’  total  experi¬ 
ence.  Presently  employed  “working  , 
with”  sales  staffs  of  daily  newspapers  I 
and  representatives.  Excellent  competi-  I 
tive  “track  record.”  Community-  1 
minde<l  family  man.  Box  187,  Erlitor  & 
Publisher. 


EDITORIAL 

JOURNALIST-ARTIST  seeks  position 
as  art  critic  or  art  reporter  in  Zone 
1  or  2.  Undergraduate  work  in  art; 
master’s  in.  journalism.  Experienced 
reporter,  copy  eflitor,  layout,  advertis¬ 
ing  and  government.  Have  exhibited 
in  U.S.  and  abroad.  Box  206,  Editor 
&  Publisher. 


FINANCIAL  EDITOR/WRITER,  sea¬ 
soned,  top  credentials,  seeks  challeng¬ 
ing  growth  spot.  Box  48,  Editor  & 
Publishe”. 


EDITORIAL 

\  ENTERTAINMENT  WRITER/EDITOR  i 
I  highly  qualified.  TV,  movies,  theater,  i 
'  needs  change  of  climate.  Family  man.  . 
•  Prefer  4,  8,  9.  Box  121,  Eklitor  &  Pub- 
!  Usher. 

EDITOR/ASSOCIATE  EDITOR,  major 
metro,  33,  Top  Award.  Take  pay  cut  i 
for  right  job.  metro,  medium.  Box  123,  ' 
Editor  &  Publisher, 


EDITORIAL  PAGE  EDITOR;  now  edi¬ 
torial  writer  with  7  years’  experience 
and  No.  2  man  on  ^itorial  page  of 
metropolitan  daily.  Under  35.  Moder¬ 
ately  conservative.  Salary  requirement: 
$20,000,  Box  157,  Editor  &  Publisher. 


EDITOR-WRITER,  28.  eyes  weekly.  | 
Can  handle  news  flow  from  mouth  to  I 
page.  Family  prefers  Zone  5.  Box  138,  1 
Editor  &  Publisher. 


APPRENTICESHIP  COMPLETED,  ; 

I  writer.  30,  seeks  opportunity  on  pro- 
j  fessional  metropolitan  newspaper  or 
mag.ozine.  Box  137,  Eiditor  &  Publisher.  { 

’  TEAM  OF  3  TOP  WRITERS  with  a  ! 
'  “feel”  for  reader  interests  will  punch  i 
up  your  publication.  All  award-winning  , 
pros.  Won’t  find  3  of  this  calibre  under  j 
same  roof  anywhere.  If  conditions 
right,  will  consider  any  location.  Box  ' 
j  136,  Editor  &  Publisher.  ' 


I  AWARD-WINNING  NEWSMAN.  26, 
five  years’  experience,  seeks  job  which 
will  allow  him  to  give  reign  to  creative  i 
ideas.  Can  handle  all  writing  and  photo 
work.  Now  editor  of  8M  daily.  Would 
like  to  manage  weekly,  do  PR,  or 
sports,  or  bureau,  or  put  out  house  or-  ; 
gan.  Prefer  Area  6.  Box  164,  Editor  & 
Publisher. 

MANAGING  EDITOR  for  medium 
daily.  A  real  pro,  in  his  prime,  who  : 
can  put  it  all  together.  Take  the  road  j 
to  excellence.  Box  163,  EJditor  &  Pub¬ 
lisher. 

YOUNG  HUSBAND/WIFE  TEAM—  i 
both  B.A. — journalism  and  PR  experi¬ 
ence.  Proficient  at  writing,  editing,  pho-  j 
tography,  layout.  Want  publication  re- 
j  sponsibilities.  Box  143,  Editor  &  Pub-  I 
lisher. 


WASHINGTON  EDITOR.  35,  seeks 
executive  spot  in  D.C.-Baltimore-Va. 
area.  Metro  desk  background,  top  dail¬ 
ies.  Now  editing,  directing.  Production 
specialist.  Box  168,  Editor  &  Publisher. 


I  J-GRAD,  26,  3  years’  experience  re- 
!  imrter-photographer  medium  daily.  Now 
I  teaching  overseas,  will  return  in  June. 
I  Seeks  rei>orting  or  editorial  writing  with 
I  progressive  daily.  Box  46,  Editor  & 
'  Publisher. 


COPYREADER  ex|)erienoed  to  the 
brim:  having  l>een  in  the  profession  a 
life-time:  and  l)eing  now  71.  I  hasten 
to  add  that  I’m  sort  of  a  male  Gloria 
Swanson,  health-wise.  So,  ye  editors, 
count  ui>on  getting  your  money’s  worth, 
copyreading-wise.  Presently  employed. 
Box  159.  Editor  &  Publisher. 


E.\GER,  INVE.S’HGATIVE  REPORTER 
3  years’  mixed  exjterience.  21,  married. 
B.S.  Journalism.  Top  collegiate  daily 
editor.  Seek  to  go  and  grow  with  daily, 
weekly  in  Zones  4,  6,  8.  Available  June 
’71.  Box  56,  Editor  &  Publisher. 


TALENTED,  SEASONED  REPORTER. 
31,  desires  creative  assignments  with 
gutsy  New  York  paper,  magazine,  or 
wh.at  have  you.  Box  2:i,  Editor  &  Pub¬ 
lisher. 


ASPIRING  YOUNG  JOURNALIST 
'  with  freshly-inked  diploma  seeks  em- 
I  ployment.  Needs  only  experience  to 
!  complement  native  genius.  Box  171, 
I  Editor  &  Publisher. 


N.Y.C.  NEWSMAN 

20  years’  newspapers,  network  radio, 
TV,  seeks  leave  pollution,  congestion 
for  newspaper  editor’s  spot.  Opportun¬ 
ity.  money  important — sportsman’s  nar- 
.adise  is  not.  Box  197,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  copy  e<litor-reporter. 
a'l  phases  newsroom  work.  Married. 
Ph:  (305)  887-8606. 
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_ EDITORIAL 

AWARD-WINNING  REPORTER.  25. 
seeks  job  fast.  Prefer  metro:  will  con¬ 
sider  others.  Professional,  military  ex¬ 
perience.  M.  Gottlieb,  5645  N.  Wash¬ 
tenaw,  C3iicago.  III. — 60645  ;  or  call 
(312)  784-4366. 


I  HAD  TO  GET  PEOPLE 
OFF  MY  PAYROLL, 

BUT  I  CAN’T  GET 
THEM  OFF  MY  MIND 
I  am  a  Midwestern  publisher.  For  three 
generations  my  company  enjoyed  suc¬ 
cess  in  a  specialized  market.  In  the 
past  few  years  this  market  has  dimin¬ 
ished  to  the  i)oint  that  we  can’t  turn  a 
profit  in  it  today.  I  had  to  let  go 
several  exceptionally  qualified,  talent^, 
creative  people — editors,  writers,  art¬ 
ists,  photographers,  production  special¬ 
ists.  You  name  it — one  of  these  i>eople 
can  do  it.  If  you  are  looking  for  skillerl 
help  in  publishing,  or  in  any  other 
form  of  communications,  get  in  touch 
with  me  today.  Box  182,  Erlitor  &  Pub¬ 
lisher. 


YOUNG  WOMAN  REPORTER  with  6 
years’  experience  on  daily  newspai>er. 
B.A.  degree  in  journalism.  Seeks  simi¬ 
lar  job  in  metropolitan  area.  Box  181, 
Eklitor  &  Publisher. 

SEASONED  NEWSMAN  wants  to  ap¬ 
ply  talents  to  building  progressive  pa¬ 
per.  Now  in  managerial  post  on  drift¬ 
ing  medium  daily.  Broad  exi)erience ; 
good  education.  Available  March.  Box 
170,  Eklitor  &  Publisher. 

VETERAN  NEWSMAN  desires  work  as 
reiKirter  or  apprentice  copy  editor  in  or 
near  large  city.  M.S.  Columbia  J- 
School.  Box  178,  Eklitor  &  Publisher. 


What  DID  your  C  of  C  exec,  schtxd 
board  president,  or  local  hal>erdasher 
talk  to  your  congressman  and/or  sen¬ 
ators  alxrut  in  Washington’.’  I  could  l(e 
your  man  in  Wjishington  to  pick  up  or 
dig  out  that  and  other  easily  overl(M>ked 
stories  with  that  local  flavor.  Write 
Box  173.  Editor  &  Publisher,  or  call 
(•202)  484-5587. 


ASSISTANT  EDITOR  of  major  univer¬ 
sity  magazine  offers  broad  photo-jour¬ 
nalism-public  relations-broadcast  back¬ 
ground  for  editorship  or  PR  post  with  , 
college,  foundation,  or  specialty  publi- 
cation.  Box  169,  Editor  &  Publisher,  ! 


SUPERIOR  NBWSW'RITER.  31.  seeks 
opiiortunity  on  N.Y.  or  other  Eastern 
publication.  Box  176,  Editor  &  Pub¬ 
lisher. 


12-YEAR-VETERAN,  35,  4  years’  man¬ 
aging  editor  5-1 5M  dailies,  J-Master, 
digs  deep  for  news,  seeks  permanent 
l)Osition  in  Area  8  or  6.  Good  refer¬ 
ences.  Call  713-245-8086.  or  write  P.O. 
Box  1470,  Bay  City,  Texas— 77414. 


FREELANCE 

FRE'NCH :  Proofreaxling,  copy-prepara¬ 
tion,  editing;  seeks  free  lance  work; 
formerly  at  Unite<l  Nations  Publishing 
Department.  Box  193,  Editor  &  Pub¬ 
lisher. 


PHOTOGRAPHY 


CONCERNED  PHOTOGRAPHEJR,  B.A., 
27,  wants  chance  to  prove  ability  with 
magazine  or  daily.  Box  140,  Elditor  & 
Publisher. 


GAL  PHOTOGRAPHER,  2  years’  ex- 
I)erience  top  Connecticut  weekly,  seeks 
expande*!  opportunity  with  forward- 
looking  daily  or  weekly,  or  with  fea¬ 
ture-oriented  magazine.  Solid  darkroom 
technician,  work  best  under  pressure. 
Top  references.  Resume  upon  request. 
Chart  Area  1  or  2.  Ph :  (AC  203)  735- 
1818,  7  a.m.  to  2:30  p.m.;  after  3  p.m. 
(203)  929-1058. 


PRESSMEN-STEREOTYPERS 


WEB  OFFSET  PRESSMAN— 12  years’ 
in  trade,  6  in  offset — camera  through 
press.  Ph:  (209)  823-2945;  or  write 
Box  5,  Eklitor  &  Publisher. 


PRBSSMAN/STETtEOTYPER  wishes  to 
relocate.  Zone  6  or  8 ;  25  years’  exper¬ 
ience  stereotyper  and  pressman,  color, 
all  phases  operation.  Box  1647,  Editor 
&  Publisher. 


PRINTERS 


COMPOSING  ROOM  FOREMAN— 
Newspaper  or  publications;  TTS  Justi¬ 
fied  or  Omputer.  My  salary  from  your 
savings.  Prefer  Florida.  (Shy,  ain’t  17). 
Box  154,  Editor  &  Publisher. 


FOREMAN/SUPERINTENDENT 
Typographical  engineer,  experienced 
hot  metal,  photocomp,  computerized  cv- 
erations.  Metro  to  medium,  ietterpress 
or  offset.  (Jood  record  deadline  and  cost 
control.  Box  1759,  Editor  &  Publisher. 


COMPOSING  ROOM 
GENERAL  FOREMAN 
Seeks  similar  or  production  position 
with  progressive  daily.  References.  Box 
09,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


JOURNALIST  with  PR  and  meilia  piust 
seeks  PR  challenge.  Box  172,  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty 


Ity  Roller!  I .  Rrown 

Chile  goes  left 

At  a  nieetiiifr  of  the  Execu¬ 
tive  Committee  of  the  Inter 
American  Press  Association  in 
Rio  (le  Janeiro  last  week,  the 
first  such  meeting  of  the  com¬ 
mittee  to  be  held  outside  of  the 
U.S..  it  was  reported  that 
Chile  “is  rapidly  }roin}]r  toward 
a  t(!talitarian  state.” 

This  was  the  conclusion  of  the 
chairman  of  the  Committee  on 
P'reedom  of  the  Press.  Julio  de 
Me.squita  Neto  of  O  Entado  da 
San  Paulo.  It  was  suiijiorted  by 
the  testimony  of  Dr.  Guillermo 
Martinez  Marquez,  exiled  Cuban 
editor,  who  spent  a  week  in 
Chile  investifratinjj  the  situa¬ 
tion  .just  jirior  to  the  lAPA 
meeting.  He  said  the  techniques 
l>eing  used  in  Chile  by  the  gov¬ 
ernment  of  .^llende  against  the 
press  are  identical  to  those  used 
by  Fidel  Castro  in  Cuba  more 
than  a  decade  ago. 

Agreement  came  from  Agus- 
tin  Edwards,  publisher  of  El 
Mercurio  of  Santiago.  Chile, 
now  living  in  exile  in  the  U.S., 
who  iiredicted  that  “Argentina 
will  be  next.” 

Mr.  Mesquita  repoided  “the 
Security  Law  and  above  all  fis¬ 
cal  legislation  places  in  the 
hands  of  the  government  ade- 
<iuate  instruments  to  silence  or 
destroy  recalcitrant  newspa¬ 
pers.  Taxes  crush  the  principal 
media  of  information,  just  as 
they  do  all  jirivate  business 
("o'"!  in  the  case  of  El  Mei’- 
curio).  It  is  etiually  indicative 
that  the  strike  in  November 
that  jiaralyzed  ZigZag  Publish¬ 
ing  House* — the  most  important 
in  the  country — had  been  en¬ 
couraged  by  the  ])olitical  jiar- 
ties  and  oi-ganizations  of  the 
Popular  Front.  .  .  .  ZigZag’s 
situation  is  very  precarious  lie- 
cause  the  publishing  hou.se,  due 
to  lack  of  working  capital,  de¬ 
pends  on  bank  credit.  Rank  Na¬ 
tionalization  would  mean  a  fatal 
blow.  And  the  trade  unions 
know  that.” 

It  was  learned  that  newsjia- 
per  wages  have  been  raised  as 
much  as  by  the  govern¬ 

ment.  This  combined  with  busi¬ 
ness  uncertainty  caused  by  the 
new  government,  plus  the  na¬ 
tionalization  of  banking  and 
-some  international  businesses, 
has  caused  a  di’op  in  advertis¬ 
ing.  It  was  speculated  that  most 
of  the  newspapers  would  thus 
be  bankinipt  within  a  few 
months  time.  The  government 
has  brought  jihoney  charges  of 
a  .$1  million  bank  fraud  against 
El  Mercurio. 


'J'hus  the  situation  is  devel¬ 
oped  for  a  take-over  by  govern¬ 
ment  forces  or  their  union 
“fronts.” 

Mr.  Me.squita  reported  “the 
status  of  the  jiress  in  each 
country  is  necessaiily  a  reflec¬ 
tion  of  political,  economic  and 
social  structures.  Today,  the 
overall  view  is  so  gloomy  that, 
using  a  rigorous  definition,  I 
would  only  dare  cite  three  Latin 
American  countries  where  the 
mechani.sms  of  representative 
democracy  function  completely: 
Costa  Rica,  Venezuela  and  Co¬ 
lombia.”  He  later  agreed  to  add 
the  Dominican  Republic  to  this 
list  at  the  urging  of  two  dele¬ 
gates  from  that  country. 

*  *  « 

The  deterioration  of  liberty 
and  freedom  of  the  press  in 
Latin  America  has  caused  a 
great  deal  of  soul-searching 
and  self-analysis  on  the  part  of 
LAPA  officers  to  determine  what 
hasn’t  been  done  that  should 
have  been  done,  what  can  be 
done  in  the  future,  how  the 
organization  can  lie  revitalized. 

For  the  second  time  in  three 
years  there  is  a  “Committee  on 
the  Future”  to  study  and  re¬ 
port  on  “where  have  we  lieen 
and  whither  are  we  going.” 

LAPA  President  Manuel  do 
Nascimento  Brito  of  Jornal  do 
Ilraitil,  Rio  de  Janeiro,  ven¬ 
tured  that  the  association  “has 
become  politically  ineffective 
.  .  .  identified  in  people’s  minds 
as  a  kind  of  Proprietor’s  Pro¬ 
tectionist  Society.” 

He  asked  for  the  mobiliza¬ 
tion  of  jiublic  opinion  in  de¬ 
fense  of  freedom  where  it  is 
threatened  or  curtailed  but 
said  “to  sjieak  in  the  name  ot^ 
1,000  members  means  little,  or 
nothing,  unless  every  single 
memlier  is  actively  seen  to  be 
upholding  the  ideals  of  the  as¬ 
sociation  and  maintaining  a 
sustained  campaign  for  imblic 
oiiinion  in  their  favor.” 

“The  president  and  executive 
of  the  association  are  like  a 
general  and  his  high  command 
on  a  battle-field  without  an 
army,”  he  said. 

Officers,  directors  and  mem¬ 
bers  of  lAPA  who  have  been 
active  for  20  years  remember 
the  fight  against  Juan  Peron 
in  Argentina  over  the  issue  of 
La  Preufta  of  Buenos  Aires. 
lAPA  members  numbered  less 
than  half  the  present  number 
but  there  was  a  general  out¬ 
pouring  of  editorial  opinion  in 
defense  of  La  Prensa  and 


against  Peron  in  this  country 
and  all  over  the  hemisphere 
both  within  and  without  the 
I A  P.A  membersh  i  p. 

It  was  spontaneous.  It  was  a 
cause  worth  suiiporting.  Why 
can’t  a  similar  outpouring  be 
stimulated  in  behalf  of  El  Mer¬ 
curio  or  many  of  the  other 
newspapers  that  have  been  at¬ 
tacked,  censored  or  stilled  in 
other  Latin  American  coun¬ 
tries?  That  is  the  question 
LAP.A  faces  today. 

Has  the  free  press  of  this 
hemisjihere,  which  means  mostly 
in  the  U.S.  and  Canada,  be¬ 
come  so  blase  that  it  no  longer 
cares  what  happens  “South  of 
the  border?”  Is  it  so  frustrated 
by  the  thought  that  it  can’t  do 
anything  alwut  it  that  it  won’t 
even  try?  Or  has  it  just  become 
so  complacent  that  it  believes 
“it  can’t  happen  here,”  and 
what  happens  there  is  no  con- 
cei'n  of  ours? 

If  anyone  doubts  that  a  su¬ 
preme  effort  to  organize  public 
opinion  against  the  dictators  of 
left  and  right  in  Latin  America 
is  worth  the  effort,  they  need 
only  look  at  the  list  of  four 
countries  cited  earlier  “where 
the  mechanisms  of  representa¬ 
tive  democracy  function  com¬ 
pletely:”  Costa  Rica,  Venezuela, 
Colombia  and  the  Dominican 
Republic. 

Three  of  the  four  were  con¬ 
trolled  by  repressive  dictator¬ 
ships  until  the  lAPA  started 
calling  attention  to  them.  The 
lAPA  di<in’t  do  it  alone,  but  it 
helped,  and  today  there  is  no 
Perez  Jimenez,  Rojas  Penilla, 
nor  Trujillo  in  those  countries. 

What  can  be  done  once  could 
be  done  again. 

• 

Ncm'  to  magazine 

TV  IFeeA-,  the  Pltiladidiihia 
Iiiquirer’tt  new,  weekly  televi¬ 
sion  magazine,  made  its  initial 
appearance  in  the  Sunday,  Jan¬ 
uary  .31  edition.  Joe  Robbins  is 
in  charge  of  sales  and  produc¬ 
tion.  Robbins  also  is  manager  of 
the  Inquirer’s  Creative  Services 
Department. 


Reporters’  pay 
up  $67  in  new 
3 -year  contract 

Membership  of  the  Long 
Beach  unit  of  the  Los  Angeles 
Newspaper  Guild  has  apiiroved 
a  36-month  contract  with  the 
Long  Beach  ludepeudent,  Press- 
Telegram,  raising  salaries  of 
iournevmen  newsmen  by  $67  to 
$275.80. 

Employes  in  other  depart¬ 
ments  under  the  guild  contract 
— circulation,  transportation, 
maintenance  and  telephone  op¬ 
erators — will  receive  the  same 
percentage  of  increase,  adjusted 
to  their  salary  classifications. 
The  contract  is  retroactive  to 
last  November  23. 

A  pension  plan,  agreed  upon 
only  in  principle,  with  token 
contributions,  in  the  old  con¬ 
tract,  was  renegotiated.  It 
provides  for  contributions  of  1,6 
percent  of  salaries  by  employes 
and  3.2  percent  by  management 
the  first  two  years  of  the  con¬ 
tract  and  2  and  4  percent  the 
third  year. 

About  $40,000  contributed  by 
employes  for  the  previous  plan, 
which  never  went  into  effect, 
will  be  returned  to  them  but  the 
company’s  contribution  will  be 
retained  in  the  pension  program 
to  offset  part  of  management’s 
costs. 

Other  changes  include  the  in¬ 
crease  of  severance  pay  from  36 
to  38  weeks  (two  weeks  for 
each  year  of  service) ;  increase 
of  the  car  allowance  to  12  cents 
a  mile;  improvement  of  differ¬ 
entials  for  jury  duty  and  sum¬ 
mer  military  camj);  protection 
for  hazardous  assignments;  in¬ 
tegrity  (news-source)  .safe¬ 
guards;  and  a  fourth  week  of 
vacation  after  10  years. 

The  salary  raises  will  be  paid 
at  six-month  intervals — $10,  $8, 
$8,  $12,  $14  and  $15  at  the  top 
editorial  minimums,  scaled 
down  by  percentage  in  the  other 
departments.  Copy  boys  and 
janitors  will  receive  a  $7  hard¬ 
ship  bonus. 


a  corporate 
message  to 
Congress  in 

Tlie  otar  hits  ’em 
where  they  live. 
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CompStor  ond  AubPerf 


The  Combinotion  you  need 
in  phototypesetting 


one 


two 


three 


Finished 


Setting  type  involves  time  and 
money  —  your  money.  The 
AutoPerf  and  CompStar  com¬ 
bination  can  provide  you  with 
greater  production  capacity 
and  more  flexibility  at  a  lower 
cost. 

From  rough  copy  to  finished 
justified  type,  the  entire  pro¬ 
cess  is  a  simple  one  —  a 
pretty  girl  operation  if  you 
wish.  It’s  easily  accomplished 
and  requires  minimum  train¬ 
ing:  a  definite  plus. 


The  Star  AutoPerf.  The  tape 
perforator  with  a  production 
capacity  limited  only  by  the 
speed  of  the  operator.  In 
single-column  composition, 
with  a  keyboard  nearly  iden¬ 
tical  to  that  of  a  standard  type¬ 
writer,  the  unit  count  AutoPerf 
will  make  over  80%  of  all  line¬ 
ending  decisions  automatic¬ 
ally. 

AutoPerf  is  the  recognized 
standard  in  the  industry  for 
the  production  of  justified  per¬ 
forated  tape;  that  is,  if  you 
want  and  need  justified  tape. 
AutoPerf  also  comes  in  a  sim¬ 
plified  non-justifying  model. 
Either  model  can  be  combined 
with  CompStar. 


The  CompStar.  The  star  of 
them  all.  Feed  it  justified  or 
unjustified  tape,  and  it  will 
automatically  set  justified  type 
at  the  rate  of  130  lines  a  min¬ 
ute  —  at  a  cost  well  below 
that  of  any  similar  product  on 
the  market. 

Newly  developed,  CompStar 
is  the  result  of  the  latest  break¬ 
throughs  in  technology,  such 
as  its  unique  glass  memory 
block  that  stores  information 
by  ultrasonic  sound.  As  for 
flexibility,  you  name  it.  Line 
length,  spacing,  type  size, 
boldface,  delete  —  your  every 
need  at  the  operator’s  finger¬ 
tips  with  front  panel  controls. 


PARTS  COMPANY 
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Clear,  sharp  finished  copy 
ready  to  go.  A  product  of  the 
winning  combination  of  Auto¬ 
Perf  and  CompStar. 

Why  not  put  the  combination 
to  work  for  you?  Chances  are, 
you’ll  be  using  a  tape  perfo¬ 
rator.  Chances  are,  it’ll  be  an 
AutoPerf.  Why  not  match  it 
with  its  natural  mate,  Comp¬ 
Star  —  the  latest  and  best 
automatic  phototypesetter. 
You’ll  save  time  and  money. 
The  cost  of  the  combination? 
Less  than  the  annual  salary  of 
a  member  of  management. 
And  both  AutoPerf  and  Comp¬ 
Star  stand  ready  to  work  in 
combination  for  you  around 
the  clock,  24  hours  a  day, 
seven  days  a  week  if  neces¬ 
sary  —  for  years  to  come. 
Write  to  us  for  more  details 
on  the  AutoPerf  and  CompStar 
combination. 


Printed  in  US. A. 


DEADLINE  FEB.  15 


There  is  still  time  to  enter  the  Scimitar  and  Conservation  Editor  of 

$5000  Edward  J.  Meeman  Conserva-  Scripps-Howard  Newspapers,  is 
tion  Awards  sponsored  annually  limited  to  conservation  of  soil,  wate. , 


$5000  in  prizes 
offered  in 
Edward  J.  Meeman 
Conservation  Awards 


by  The  Scripps-Howard  Foundation. 

Entry  deadline  for  these  awards, 
given  for  outstanding  work  m 
the  cause  of  conservation 
published  in  newspapers  in  1970. 
is  Feb.  15. 

One  first  prize  of  $1000  will  be 
awarded.  The  remaining  $4000  will 
be  distributed  in  awards  in  number 
and  amount  to  be  determined  at  the 
discretion  of  the  judges. 

Conservation,  for  the  purposes  of 
the  Meeman  Awards,  named  for 
the  late  editor  of  the  Memphis  Press 


forests,  clean  air,  vegetation,  wildlife, 
scenery,  and  open  space.  Conservation 
of  mineral  resources  and  oil  is 
not  included. 

Any  U.S.  newspaperman  or  woman 
^  may  be  nominated 

for  an  award  by 
a  newspaper  or  news¬ 
paper  reader. 

No  entry  blank  is 
required. 

SCRIPPS-HOWARD 

NEWSPAPERS 


Send  nominations  of  candidates,  including  clippings  and  tearsheets  of  work  and 
a  biographical  sketch  of  author,  to  Meeman  Awards,  Scripps-Howard  Newspapers, 
200  Park  Ave.,  N.Y,  10017. 
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